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IMPORTANT NOTICE 

Through a misunderstanding, 
a personal bankruptcy case in 
Scranton has been reported as 
referring to the International 
Correspondence Schools. This 
report is false and utterly with¬ 
out foundation and is damaging. 

The schools are enjoying a 
steady and prosperous growth 
and are rendering their usual 
efficient service to students. 

INTERNATIONAL CORRESPONDENCE SCHOOLS 
By RALPH E. WEEKS, 

Vice-President 

Scranton, Pa. 
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Fair Plav - Fair Prices - Fair Proeits 

Intertype Standardization 
by which Intertypes A, B and C are readily interchangeable, has enabled us, 

while maintaining the same high quality in material and workmanship, to 

reduce the cost of manufacture of these Models. The resultant saving will 

be shared with the trade by 

New INTERTYPE Prices 
Model A 

Single Magazine Machine 

(IN EFFECT APRIL 1, 1916) 

Model B 
Two Magazine Machine 

Model C 
Three Magazine Machine 

$2,100, 
Former Price 

$2,600 
Former Price 

$3,000 
Former Price ^S,2o() 

(F. O. B. New York, .5% Discount for Cash) 

A ONE PRICE STANDARD 
Based on Fair Play, Fair Prices, Fair Profits 

Intertypes are made in the most modern and best equipped Composing Machine 

Factory in the world. They arc guaranteed to be unsurpassed in design, material 

and workmanship. Intertype Service Department follows every installation. 

The Right to Manufacture is Sustained by the Courts 

INTEMTYFE COKPOHATION 
NEW YORK 

WORLD BLDG. 
CHICAGO NEW ORLEANS 

RAND-McNALLY BLDG. 316 CARONDELET ST 
SAN FRANCISCO 

66 THIRD STREET 
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PRESS MAY HELP OR . 
HURT IN TIME OF WAR 

United States War College Issues Pam¬ 

phlet Calling on Strict Censorship and 

Heavy Penalties for Violation of Regu¬ 

lations—Experiences of Various Na¬ 

tions Cited—Legislation is Proposed. 

Washinoton, April 4.—History says 
that the British Government gave 
Napoleon credit for having a complete 
spy system in Great Britain, and that 
he kept accurate track of British troops 
and movements of the navy. It after¬ 
wards developed through letters of Na¬ 
poleon written while he was at St. 
Helena, that Napoleon, who seemed al¬ 
ways in advance of the people of his 
day, gathered this valuable information 
about England and its army and navy 
through copies of the London daily pa¬ 
pers. 

In those days the London papers 
made a feature of printing letters from 
officers giving their experiences at the 
places at which they were stationed, 
and in this way, through the local de¬ 
scription, Napoleon obtained his clues 
as to the movements and stations of 
the army and navy. 

WAR COLLBQE HELPS. 

The War College, which furnishes a 
great amount of information used by 
the War Department, also believes that 
the press plays an important part in 
hindering or helping a country at war, 
and has just issued an Important 
pamphlet bearing upon this subject. 
The pamphlet reads, in part, as follows: 

“The press, powerful in peace, may 
become more so in war. By its editori¬ 
als and presentation of news it may 
sway the people for or against the war, 
and thus stimulate recruiting and heart¬ 
en and encourage the hghtlng forces in 
their work, or, by adverse criticism, may 
tend to destroy the efficiency of these 
agencies. 

“Again by publishing news of the 
movements and numbers of our own 
troops valuable Information can be con¬ 
veyed to the enemy. 

HISTORICAL EXAMPLES. 

“During the Crimean War the Rus¬ 
sians gained very reliable Information 
regarding the works in the trenches of 
the allied armies and the progress of 
the siege of Sebastopol from the Eng¬ 
lish newspapers. 

“In the American Civil War the 
Northern generals obtained exact and 
valuable information through the Con¬ 
federate papers. After the fall of At¬ 
lanta, Jefferson Davis, speaking at 
Macon and Palmetto, stated that mea¬ 
sures had been taken in Tennessee and 
Kentucky to cut off Sherman’s supplies 
from the North, and that having an 
army in his front and rear, in a hostile 
land, he must be annihilated. These 
speeches, published in the Southern 
and reproduced in the Northern press, 
soon reached Sherman. Acting on this 
information, and in order to keep his 
communication free, the Federal gen¬ 
eral began his famous march through 
Georgia to the sea. The reports of his 
successful progress, which appeared in 
the Southern press, enabled Grant to 
send supplies to meet him at the coast. 

(Continued on page 1348) 

DE YOUNG GIVES ART MUSEUM 

Chronicle Publisher Makes a Notable 

Benefaction to San Francisco. 

San Francisco, April 3.—Twenty- 
one years ago M. H. De Young, pro¬ 
prietor of the San Francisco Chronicle, 
founded an art collection which has 
grown to the magnificent proportions of 
more than 1,000,000 objects and is much 
too big for the Golden Gate Park Mem¬ 
orial Museum, in which it is housed. 
At the celebration of “founder’s day" 
last Saturday Mr. De Young announced 
his purpose to give to the people of 
San Franci.sco the funds for the con¬ 
struction of the first unit of a perma¬ 
nent building to house the priceless 
treasures of the collection. 

How important this gift will he, and 
how large a part it will play in rais¬ 
ing humanity to a higher level of in¬ 
tellect, was expressed by Samuel M. 
Shortridge, chairman of the day, when 
he said: 

“Greater than arsenals and forts is 
the defence of the people of the na¬ 

tion that is founded in its colleges, its 
universities, and its museums.’’ 

Preliminary sketches of the building 
that is to be erected have already been 
made. By a resolution unanimously 
adopted the Park Commission has ap¬ 
proved its construction, and expressed 
to Mr. De Young the thanks of the 
people of San Francisco. 

The first unit of the new Golden Gate 
F^ark .Museum, for which Mr. De Young 
is to donate to the city the entire cost, 
amounting with Interior decoration to 
$50,000, is to be l)ullt at once. 

Editor May Run for Governor 

In New Jersey, if Senator George W. 
F. Gaunt, of Gloucester County, does not 
enter the primaries as a candidate for 
the Governorship nomination, with the 
backing of the farmers, there is a prob¬ 
ability that H. W. Collingwood, of Wood- 
Cliff Lake, will be a candidate for the 
Republican nomination on a platform 
built to please the agricultural interests. 
Mr. Collingwood is editor of the Rural 
New Yorker. 

PHOTO ENGRAVERS 
AND THE ANTI-TRUSTLAW 

District Attorney Swann Says Their 

Board of Trade is a Combination in 

Restraint of Trade—Attempt to Con¬ 

trol Prices Falls to the Ground—Powers 

Objected to the Proposed Scale. 

District Attorney Swann gave out an 
opinion on Wednesday to the effect that, 
if the Photo Engravers’ Board of Trade 
of New York city had entered into an 
agreement to standardize the price of 
their product, then that body was a 
combination in restraint of trade, and 
the new standard scale of prices which, 
it is alleged, was recently adopted by the 
Board of Trade, is a violation of the 
Donnelly Anti-Trust law. 

Some months ago some of the mem¬ 
bers of the Photo Engravers’ Board of 
Trade agreed to adopt the standaid 
scale of prices approved by the Inter¬ 
national .\ssociation of I’hoto Engravers 
at their convention, held in Chicago in 
June, 1915. Several meetings on the 
subject were subsequently held by the 
Board of Trade, at which all the mem¬ 
bers agreed to the standard scale, with 
the exception of the Powers Engraving 
Company and the Powers Reproduction 
Company, of New York city. 

POWERS WOULD NOT AUREE. 

Augustin J. Powers, president of the 
latter corporations, refused to agree to 
the .standard scale, on the ground that, 
in his opinion, the scale was a viola¬ 
tion of the Donnelly Anti-Trust law, 
and to have this point adjudicated. Pow¬ 
ers and Kaplan, of the Woolworth Build¬ 
ing, New York, attorneys for Powers's 
comjianies, called the matter to the at¬ 
tention of District Attorney Swann. 

The Photo Engravers’ Board of Trade 
put in u denial that the standard scale 
was a violation of the Anti-Trust law, 
claiming that no agreement had been 
entered into liy the members of the 
Board of Trade that the standard scale 
was to be the rule in every cstalilish- 
ment, but that it was only to be a basis 
for prices to be charged. 

Judge Swann then told the memliers 
of the Board of Trade that, if that was 
the case, their organization was legal, 
but if they refused to admit to member¬ 
ship any photo engraver who refused 
to abide by the standard scale, their 
combination would be illegal, and he 
would be forced to proceed against them 
for a violation of the Donnelly .I'nti- 
Trust law. 

TRYING TO FIX MATTERS UP. 

With this understanding and backed 
by the claims of the Board of Trade 
that the standard scale was not to be 
the hard and fast rule of any establish¬ 
ment and the opinion of Judge Swann, 
.Mr. Powers Wednesday afternoon sent 
an application f r membership in the 
Board of Trade to the lioard of Di- 
rci'tors of that body, with the distinct 
understanding that the Board of Trade 
was to do nothing that could be con¬ 
strued a violation of the Donnelly law. 

While the Board of Trade was work¬ 
ing on its plans for the adoption of the 
standard scale, a committee from the 
Photo Engravers’ Union presented the 
Board of Trade with a new labor sched¬ 
ule which the union men asked the- 
Board of Trade to adopt in abrogation 
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of the then existing agreement, and 
which would not expire until 1917. 

The requests of the union under this 
new agreement were for an increase 
of wages, a reduction of the hours of 
employment, and a le.ssenlng of the reg¬ 
ulations regarding apprentice.?. The 
Hoard of Trade demurred, and the union 
agreed to in.sert in the new agreement 
a clause "that its members w'ill work 
only for such photo-engraving concerns 
as are meml)ers of the .said Boo.rd of 
Trade, provided that they shall not ar¬ 
bitrarily or for any but good cause, re- 
fu.se admi.s.sion to or deny retention o' 
memlH-r.ship in. .said Photo F^ngravers’ 
Board of Trade of New York.” 

PROVIDING A CUDGEL. 

This i-ai.si'd the inference that the 
i-lause was inserted by the union at 
the sugge.stion of the Board of Tiais, 
in order that it might lie u.sed as a 
cudgi-l to force any who might hold out 
against the standard .scale into the 
lioard of Trade, but this is denied by 

\V. Morley, president of the Board 
of Trade, who alleges that the clause is 
an International Pnion law, an<l it i.s ob¬ 
ligatory UF>on all unions to insert it in 
their agr(H*monts with their employers. 

In conversation with a representative 
of The Kditop. and Pi kijshek, .ludge 
Swann said that he had expressly stipu- 
late<l to the Board of Trade in the va¬ 
rious conferences held by him with 
memla-rs of the Board of Trade and 
Powers and Kaplan and the other at¬ 
torneys, that if the standard scale had 
been adopted by the Board of Trade as 
the ruling basis of prices for all photo¬ 
engraving e.stablishments, it was a vio¬ 
lation of the Donnelly Anti-TriLst law. 

DENIAL BV THE BOARD. 

The Board of Trade denied to the 
Judge that they had entered into s.ny 
agreement to make the standard scale 
the ruling liasis of prices for all photo¬ 
engraving establishments in New Yoi'k, 
or that there had been any agreement 
•o expel from memliership in the Board 
or deny memliership to any one who did 
not adopt the standard scale. 

The Board of Trade al.so told the 
Judge that, if in the adoption of the 
standard scale they had violated any 
law, they would gladly correct the il¬ 
legality. I'pon this promise, Mr. Pow¬ 
ers made his aj)pli<’ation for member¬ 
ship in the lioard of Trade, as he had 
no objection to the organization of the 
engravers, nor the signing of a new 
agreement with the Photo Kngravr.s’ 
I'nion, nor to the terms of that agre-- 
ment, as he had always maintainwl a 
union shop and had the friendliest feel¬ 
ing for the union. 

.Yccording to Judge Swann’s opinio i 
and the agreement of the Photo Kngrav- 
er.s’ Board of Tiade to keep strictly 
within the law by the correction of any 
illegality in their adoj)tion of the .stand¬ 
ard scale, the manufacturing photo en¬ 
graver is left free to sell his product at 
any i>rice he sees tit. 

Wants Papers to Cut Out Sports 

Toronto. April 4.—Speaking at a re¬ 
cruiting meeting at Woodstock, Ont., 
last night, Lieut.-Col. Wright, of the 
One Hundred and Sixty-ninth Battalion, 
expressed the opinion forcibly that it 
would be a good thing if newspapers 
would cease paying attention to sports 
until after the war is over. Sports, he 
said, are drawing many young men 
away from military activities, and any¬ 
thing that would tend to minimize in¬ 
terest in sports and increase interest 
in the real business of the day would 
be a good thing. 

Gets Matrix as Souvenir 

Ottawa, Ont., April 5.—The matrix of 
the first page of the women's edition of 
the Ottawa Kree I’ress, which was pub¬ 
lished recently by the Women’s Cana¬ 
dian Club of the Capital, has been gild¬ 
ed and framed and presented by the 
publishers as a souvenir of the occasion 
to Mrs. T. W. Crothers, wife of the 
Minister of Labor, who was head of the 
committee that had the publication in 
hand. 

CONGRESS MAY ACT ON 
PAPER EMBARGO SOON 

Strong Pressure Is Being Brought at 

Washington to Check the Exportation 

of Stork and Materials, Because of the 

Scarcity in This Country—Exporters 

Advised to Study the Situation. 

Washington, April 4.—Publishers 
throughout the country and other users 
of pai)er continue to complain to mem- 
liers of the House and Senate against 
the increase in the price of paper. In 
.some instances it is asked that steps be 
taken to place an embargo against the 
shipment from this country of paper 
and paper-making materials. 

The Federal Trade Commission is also 
receiving letters on the subject, many 
of the writers asserting that the prices 
being charged are the result of combi¬ 
nation, this a.ssertion being made not¬ 
withstanding the well-known facts of 
the enormous increases in paper-mak¬ 
ing material. 

EMBARGO ASKED BY TYPOTHETAE. 

The Typothetae of Washington has 
forwarded to the House Committee on 
Interstate and Foreign Commerce res¬ 
olutions which recite the fact that Eu- 
roj>ean countries have placed embar¬ 
goes on the export of paper-making 
materials, .such as rags, wood-pulp, and 
dyestuff.s, thus adding to the scarcity of 
paper in this country and threatening 
to bring about a supply insufficient to 
meet the demand, and asking Congress 
to i)lace an embargo on the export of 
all manufactured ■ pai>ers, and all ma¬ 
terials that enter into the manufacture 
of pai>er. 

The House Committee on Interstate 
and Foreign Commerce is likely at any 
time to reiHirt the Copley resolution in¬ 
troduced last week directing the Secre¬ 
tary of Commerce to furnish informa¬ 
tion relative to the desirability of plac¬ 
ing an embargo upon the further ship¬ 
ments of material required for the prop¬ 
er conservation of paper and its manu¬ 
facture. Faper-makers who are ex- 
jwters should get in close touch with 
the situation, as it is the impression in 
Washington that the time has arrived 
when President and Congress will give 
serious attention to the subject of lay¬ 
ing emliargoes. 

EXPORT FIGURES CO.MPARED. 

Printing jiaper, 9,129,500 pounds, val¬ 
ued at $227,494, was exported in Janu¬ 
ary, 1916, as against 10,208,799 pounds, 
valued at $270,577, in January, 1915. 
All other printing paper, 5,409,446 
Itounds, valued at $255,382, was export¬ 
ed in January, 1916, as compared with 
1,793,834 pounds, valued at $96,520, in 
January, 1915. 

Of i)aper stock, rags, and other ma¬ 
terials, except wood-pulp, 1,931,693 
pounds, valued at $32,488, went abroad 
in January, 1916, as against 2,499,385 
pounds, valued at $29,941, in January, 
1915, and 11,942,582 pounds, valued at 
$210,800, for the seven months ended 
January, 1916, as against 17,249,558 
pounds, valued at $290,590, for the seven 
months ended January, 1915. 

The exports of paper and manufac¬ 
tures of paiier for January, 1916, 
amounted to $2,315,506, as compared 
with $1,622,640 in January, 1915, and 
for the .seven months ending January, 
1916, to $14,588,908, as against $11,493,- 
171 for the seven months ending Janu¬ 
ary, 1915, and $12,040,121 for the seven 
months ended January, 1914. 

Should Have Utied a Blarney Stone 

New Boss, Ind., .Vpril 4.—The New 
Boss News, published by Herliert Kills, 
has quit. The editor of the Crawfords- 
vllle Beview says that Kills started out 
with a muck rake instead of a blarney 
stone, and had everybody huffy with his 
roasts and gibes. Kills announced his 
paiier’s demise by running a two column 
annoum-ement down the centre of the 
front page. The two inside pages were 
blank. The liack page carried some 
news and advertising. 

MAY MEAN BIG LIBEL SUIT 

Regina Publisher Asks Toronto Globe to 

Apologize for Parliamentary Report. 

Toronto, April 4.—What may, if car¬ 
ried into the courts, prove to be an 
important liberal action, is foreshadowed 
in the demand of J. A. Westman, pub- 
li.sher of the Begina Province, for an 
apology for statements appearing in the 
Toronto Globe and the Begina I.«ader. 
It appears that on the night of March 
2, during a deliate in the House of Com¬ 
mons. political affairs in Begina carqe 
under discussion, and Sir Sam Hughes 
was reported by the Globe correspon¬ 
dent as having said that Mr. Westman, 
then conservative candidate for the 
riding, had been caught grafting. The 
statement appeared in the Globe’s re¬ 
port of the debate. 

Mr. Westman now, through his soli¬ 
citors, demands a retraction, but the 
Globe is not Inclined to surrender the 
old-established right of the press to re¬ 
produce correctly and without prejudice 
the proceedings of the House of Com¬ 
mon.?. In its issue of to-day it gives 
prominence to Mr. Westman’s denial of 
the truth of Sir Sam Hughes’s state¬ 
ment, but declines to admit that it was 
in error in publishing that statement. 

What may produce complications is 
the .somewhat extraordinary fact that 
the alleged libel does not appear in Han- 
•sard, the official record of Parliament. 
This, however, has been admitted by the 
editor to be a mistake. H. W. Ander- 
.son, the Globe’s correspondent, has the 
assurance that the omission was an 
error and several members of Parlia¬ 
ment and newspapermen vouch for the 
fact that the words as reported were 
spoken. It remains to be seen whether 
the Begina publisher will take action 
in the face of the usage of years in the 
matter. The case will be a mo.st in¬ 
teresting one, on account of the prin¬ 
ciples involved, if it is brought to trial. 

GERMAN PAPER FUND ROBBED 

Employee of Association Admits Forger¬ 

ies .4mounting to $9,000. 

I.ast Saturday the Printers’ and Pub¬ 
lishers’ As.sociation, organized in June, 
1915, by prominent German-Americans 
of New York city and vicinity to pub¬ 
lish a daily newspaper that would “tell 
the truth about the war in Europe,” 
caused the arrest of Frederick J. Heide- 
rich, forty-five years old, of 284 Kings¬ 
ton Avenue, Brooklyn, the bookkeeper 
of the As.sociation, op a charge of 
forgery. Thefts aggregating $9,000, and 
pos.sibly more, were alleged. 

■The Association started out with the 
purpose of rai.sing $500,000 for Ger- 
man-American advocates of "the truth,” 
but the undertaking proved abortive 
and recently went into liquidation. The 
.secretary of the organization was Hen¬ 
ry Weismann, of 473 Macdonough 
Street, Brooklyn, head of the German- 
American Alliance of the State of New 
York and chairman of the German- 
Amerlcan Literary Defence Society. 
Other officers of the organization were 
Dr. Hugo Schweitzer, of Manhattan, 
president; Kmil Kipper, of 640 West 
1.39th Street, vice-president, and Max 
W. Stoehr, of Pas.saic, N. J., treasurer. 

The specific charge against Heiderich 
Is that he forged the name of Vice- 
President Kipper to many checks which 
he ca.shed. He received a .salary of $20 
a week, which he found insufficient for 
the support of a wife and four chil¬ 
dren. His arrest followed his return 
from Cuba, where he fled three weeks 
ago. He confessed the forgeries in a 
letter to the directors of the corpora¬ 
tion. 

“You Are Making a Fine Fight” 

Topeka State Journal, 
March 29, 1916. 

"You are making a fine commendable 
fight again.st the premium stamp, a 
feature in business that is certainly 
inimical to mercantile welfare. 

Frank P. McLennan, 

Publisher and Editor. 

NOT AN APRIL FOOL YARN 

Salem News Pulls Off an Aeroplane Stunt 

on April 1. 

Salem, Mass., April 6.—Newspaper¬ 
men of this city are still chuckling over 
the action of rival papers on what ap¬ 
peared to some people an April fool sto¬ 
ry published on March 31 by the Salem 
Evening News, but which was brought 
through to fruition by that paper. On 
the date mentioned the News published 
a story that the Burgess Co., makers of 
aeroplanes in the neighboring town of 
Marblehead, would send one of their 
aviators over the centre of the city and 
that he would drop smoke bombs on the 
roof of the News building. 

.Although the story was written in a 
lively vein, the affair was actualiy to 
happen. But because the affair was to 
occur on April Fools’ day the rival 
sheet, the Salem Sunday Mercury, cir¬ 
culated posters .saying that the News’s 
story was a hoax and that the people 
had better not turn out at the appointed 
hour or they would be “stung.” 

The News came across with the aero¬ 
plane stunt on schedule time, although 
it was Aprii Fools’ day. The only part 
of the exhibit which did not materialize 
was the flight over the News building. 
The aviator, Clifford L. Webster, en¬ 
countered engine trouble as he neared 
the roofs of the centre of the city and 
was obliged to seek the harbor for a 
.safe place to alight. It was good pub¬ 
licity for the News, however. 

THROWN THROUGH A WINDOW 

Angry Mob in Valparaiso, Ind., Violently 

Resented Published Criticisms. 

Valparaiso, Ind., April 5.—L. Garfield 
Snow, editor of the Valparaiso Inde¬ 
pendent, is in a hospital and the city is 
in a turmoil over the publication of ar¬ 
ticles in the Independent which attacked 
vicious resorts and several prominent 
citizens. 

Mr. Snow’s office was raided by a mob 
on Monday, and the editor was over¬ 
powered after a struggle. Mr. Snow 
was thrown through a second-floor win¬ 
dow. The mob then rushed to the side¬ 
walk, picked up the injured editor, and 
endeavored to hustle him into an auto¬ 
mobile. Here they were balked by po¬ 
lice, who took Snow, suffering from a 
broken leg and internal injuries, to a 
hospital. 

Snow came to Valparaiso recently 
from Salem, Mass., started the Inde¬ 
pendent, and sailed in rough-shod, criti¬ 
cising moral conditions in the city. 

La Vigne Resigns from Tribune 

C. K. I.^ Vigne, who has for several 
months lieen thb director of the Bu¬ 
reau of Investigation of the New York 
Tribune, has re.signed. After a trip to 
Bermuda, Mr. • I.,a Vigne will make a 
tour of the large cities to speak before 
Chamliers of Commerce, Boards of 
Trade, and similar organizations in fa- 
vo: of the Stepher.s-Ashurst --Itaiidard 
Price bill. Mr. I.,a Vigne was formerly 
a special agent of the Federal Trade 
Commission, and in that capacity con¬ 
ducted an investigation for months 
which took him all over the United 
States collecting information regarding 
various {>hase,s of busines.s. 

Brooklyn Life as Historian 

The issue of Brooklyn Life for March 
25 comprises 136 pages, in which the 
story of the growth of Brooklyn from a 
population of 2,000 in 1815 to a popula¬ 
tion of 2,000,000 In 1916 is told by 
Samuel B. Moore. The contrast be¬ 
tween the past and present is matle 
more striking by a liberal use of illus¬ 
trations, varying from copies of ancient 
prints to up-to-the-minute half-tones. 
Not only Brooklynites, but all other 
lovers of American history, are likely to 
pore long over this particular number 
of the well-known publication. 

William Warren Doughty, the olde.«f 
reporter of Lynn, Mass., celebrated hi? 
seventy-fifth birthday, last week. 
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CURTIS B. JOHNSON AND WALTER B. SULLIVAN 

PURCHASE THE CHARLOrrE (N. C.) OBSERVER 

Mr. Sullivan Disposes of His Interest in Columbia (S. C.) Record 
to Become Publisher of Observer—Mr. Johnson in Advisory 

Capacity—Deal Made Through Harwell, Cannon & McCarthy, 

CHARtx)TTE N. C., April 5.—Publish¬ 
ers throuRhout the country, and espe¬ 
cially in the South, will he interested 
in the announcement made on April 1 
that the Charlotte Observer has been 
purchased by Curtis B. Johnson, of 
Knoxville, Tenn., and Walter B. Sulli¬ 
van, of Columbia, S. C. These gentle¬ 
men have taken charge of the property, 
Mr. Sullivan assuming the direct man¬ 
agement as the publi.sher of the Ob¬ 
server. Mr. Johnson’s Interest is finan¬ 
cial and advisory, and he wiii continue 
his active newspaper connections as 

Curtis B. Johnson. 

publi.sher and chief owner of the Knox¬ 
ville Sentinel. 

The .sale of the Charlotte Observer by 
Messrs. Wood & Stephens, bankers of 
Charlotte, and its recent owners, to 
Me.ssrs. Johnson and Sullivan is a dis¬ 
tinctive event in Southern journalism. 
It also marks an era of new.spaper pro¬ 
gressiveness in the enterprising city of 
(’harlotte, which is the metropolis of 
the two Carolina.s. Already a splendid¬ 
ly edited and published paper, the Ob¬ 
server now bids fair to wage to the fore 
as never in its history, with its des¬ 
tinies engineered by two such signally 
successful newspaper makers as Messrs. 
Johnson and Sullivan. Both have the 
experience, energy, initiative, and finan¬ 
cial resources to make this a property 
which will be recognized as one of the 
foremost newspapers in influence for 
good and in business achievement. 

MR. JOHNSON’S CAREER. 

Mr. Johnson, in 1902, became busine.ss 
manager of the Knoxville Sentinel, with 
which newspaper his knowledge and 
experience had been developed as ad¬ 
vertising manager. His native ability 
as a business man found wide oppor¬ 
tunities in that position. Subsequently 
he was associated with others in the 
ownership of the Bristol (Tenn.) Cou¬ 
rier, which later was merged with the 
Herald, making the present publication 
the Bristol Herald-Courier. In 1909 he 
and (J. K. Milton purchased the Chatta¬ 
nooga News, with which property he was 
a.s.<)o<'iated as vice-pre.sident until No¬ 
vember, 1912, when he disposed of his 
f’hattanooga holdings to Mr. Milton and 
concentrated his Investment and his 
bu.siness attentions In the Knoxville 
Sentinel, of which property he became 
principal owner and also publisher. He 
is a former president of the Southern 
Newspaper Publishers’ Association. 

The Sentinel’s influence for good, in 
the uplift and in civic, commercial, and 
industrial development has developed 

broadly and sub.stantially, reflecting as 
it does the jiersonal high ideals and en¬ 
terprise of its publisher. 

MR. SULLIVAN’S EXPERIENCE. 

Mr. Sullivan has had a broad experi¬ 
ence as an adverti.sing man, and later 
as a publisher. His newspaper career 
has put him in touch with many leading 
publications throughout the country. 
Having been born and reared in Savan¬ 
nah, Ga., he is by nativity a South¬ 
ern man with instincts truly Southern, 
which likewise is the case with Mr. 
Johnson, a Tennesseean by birth and 
continued residence. Mr. Sullivan was 
engaged for a number of years in the 
publication of special commercial and 
industrial edition.s. This work, which 
he conducted upon a broad policy, 
brought him into intimate touch with 
Irig adverti.sers in great cities, and 
early gave him the insight to the 
greater possibillUes of advertising. His 
experience.s in smaller cities also enable 
him to perceive and know the problems 
confronting newspaper making therein, 
all of which has given him a compre¬ 
hensive experience that has lieen of 
.great worth. Three years ago he went 
to Columbia, S. C., where he made an 
Inve.stment in the Columliia Record, as 
a part owner, and took charge of the 
property as its publisher. He has de- 

Wai.ter B. Sullivan. 

veloped the Record into a newspaper of 
force and character, the influence of 
which is recognized wherever it is cir- 
( ulated. This .succe.ss has liecn con.sid- 
ered phenomenal by newspaper men 
familiar with the .situation, and who 
know of Mr. Sullivan’s accomplish¬ 
ments. He has now dispo.sed of his 
Interest in the Record and will devote 
ail nt his time to the Observer. 

In as.suming the duties of publisher 
of the Ob.=;erver, Mr. Sullivan takes to 
that new.spaper a vast store of energy, 
information, and cKperlence such as 
cannot fail to result in a. substantial 
impetus to the property. He is re¬ 
sourceful in ideas, keen, and far-seeing 
in bu.siness acumen, thoroughly ap- 
pieciative of news values, and the de¬ 
mands of the reading public, all of 
which he has gleaned from experience 
as well as a native newspaper ability. 

ESTABLISHED IN 1869. 

The Observer was established in 1869, 
and in the forty-seven years of Its ex¬ 
istence it has grown from a very small 
beginning Into an o'gan of great power 
and recognized influence. (Tiarlotte be¬ 

ing the largest city in the Piedmont belt 

of the two Carolina^, the Observer oc¬ 
cupies an unique distinction of being 
the logical morning newsi>aper for ^at 
section, and its new owners propose to 
maintain it as a real vital medium of 
publicity for the two Carolina.s. 

The Observer made its greatest ad¬ 
vancement under the ownership and 
management of the late J. P. Cald¬ 
well and the late D. A. Tompkins. Mr. 
Caldwell, as its editor, was a forceful 
and effective writer, whose literary 
capacity, persuasive power, sound 
logic, and strict integrity made his 
editorials widely read and gave strength 
and character to the newspaper. Mr. 
Tompkins, as bu.siness executive of the 
Observer, also won distinction for mak¬ 
ing it a commercially successful enter- 
inise. It did great service in promot¬ 
ing industrial developments in the two 
Carolinas, e.specially in the latter years 
of the Tompkin.s-Caldwell ownership. 
I^ater it passed into the possession and 
control of Messr.s. Wood and Stephens, 
two bankers of Charlotte, men of large 
and repre.sentative intere.sts. Being en¬ 
gaged in other pursuits which demand 
their attention, these gentlemen reluc¬ 
tantly accepted the opportunity to dis¬ 
pose of the property to Messrs. John¬ 
son and Sullivan. They entertained for 
the Observer a fond sentimental affec¬ 
tion, and for the city of Charlotte a 
deep conviction that the city should 
have^ a strong, virile, representative 
newspaper. 

'Pherefoi-e they did not agree to dis- 
po.se of the Ob.server until they 
were .satisfied that the men with 
whom they were negotiating were 
of the broad-gauge, high type, ca¬ 
llable calibre necessary to the main¬ 
tenance of the reputation and char¬ 
acter the Ob.server has established 
in its almost fifty years of e.xi.stence. 
In Messrs. Johnson and Sullivan, the 
former owners recognize Just such men 
as should own and control the Ob.server, 
and they and the public of the two 
C'arolinas have every confidence in the 
future development of the Charlotte 
Ob.server into a greater property than 
ever before. The sale of the Observer 
was instigated and negotiated by the 
.succe.s.sful brokerage firm of Harwell, 
Cannon & McCarthy, newspaper 
lirokers, the ’Times Building, New York, 
who have l>een connected in recent 
years with many of the mo.st important 
new.spaper transfers. 

NEWSPAPERMEN ON DIAMOND 

New York and Brooklyn Nines Will Bat¬ 
tle at Ebbets Park on April 29. 

During the pa.st week “Tom” Powers 
and George McManus, the cartoonists, 
have lieen practicing diligently at the 
Polo Grounds preparatory for the base¬ 
ball game at I^ong Beach on Saturday, 
April 29, in which they will act as the 
battery for the New York newspaper¬ 
men’s team. The opposing team, com¬ 
posed of Brooklyn scribes, has been 
training at Kbljets Park under the 
tutelage of “Eddie” Ditmars, the ver.sa- 
tile manager of the Crescent Athletic 
Club’s iiaseball team, and “Bill” Dalton, 
the well-known collegiate second ba.se- 
man. 

’The game will .start at three o’clock. 
Hon. John H. McCooey and Hon. Ja¬ 
cob IJving.ston will be umpires, and J. 
Harry Myers will be scorer. The Brook¬ 
lyn nine’s pitchers will be John Har¬ 
mon, of the Times, and Arthur O'Keefe, 
and the catcher will be Fred Timpson, 
publisher of Brooklyn Ufe. A beef¬ 
steak dinner at the Hotel Nassau will 
follow the game. 

Ralph Pulitzer a Delegate 

Ralph Pulitzer, of the New York 
World, will be a delegate to the Demo¬ 
cratic Nationai ('onvention, from the 
First Congressional District of New 
York. In Nas.sau County he poiled 
1,803 votes, and his running-mate, Row¬ 
land Miles, of Northport, polled 1,818 
votes. Their opponent.s, Richard S. 
Newcomb, of Flushing, and Dayton 
Hedges, of Suffolk, polled 559 and 634, 
respectively. 
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MR. OSBORN A LIVE WIRE 

New President of the Advertising Affilia¬ 
tion Does Things in His Home Town. 

Alexander F. Osborn, who has just 
been chosen president of the Advertising 
Affiliation—the group organization of the 
advertising clubs of Cleveland, Buffalo, 
and Rochester—is a hustler. For one so 
young in years he has had a remarkable 
experience and has done wonders for 
advertising in Buffalo, where he is busi¬ 
ness manager of the E. P. Remington 

■Advertising Agency. 
Mr. Osborn was born in New York 

city. May 24, 1888. He received his 
schooling here, at the Morris High 
School, and at Hamilton College, from 
which he was graduated in 1909 with the 
degree of Ph.B. In 1915 Hamilton con¬ 
ferred upon him an honorary Ph.M. 

He served as publicity secretary of the 
Buffalo Chamber of Commerce during 
its $100,000 campaign to boost Buffalo, 
and he is a former .director of the Buffa- 

Alexander F. Osborn. 

lo Wholesale Merchants’ Association. 
He taught advertising in the evening 
high schools of Buffalo in 1914-15, and 
in the Y. M. C. A. classes from 1911 to 
1915. He has won considerable reputa¬ 
tion as a public speaker, and is the au¬ 
thor of “Brass Tacks of Advertising” 
and of a “Home Course in Advertising,” 
published serially in fifty newspapers. 

Mr. Osborn is president of the Buffalo 
Ad Club, in which he has long been an 
enthusiastic worker, and last year was 
vice-pre.sident of the Advertising Affilia¬ 
tion. 

Congressman Davis Revises His Remarks 

Washjnoton, April 4. — T’he Hon. 
•Tame.s H. Davis, of Texa.s, inserted in 
the Congressional Record of March 22, 
under leave to print, a speech, criticis¬ 
ing i'pshur Vincent, a Wa-shington cor¬ 
respondent of the Houston Post and the 
Houston Post and Chronicle, in such 
language that upon the motion of Mr. 
Madden, of lllinoi.s, the Speaker ap¬ 
pointed a committee of five to investi¬ 
gate the language of this speech and 
report whether it should remain in the 
Itecord. The committee reported that 
certain parts of the speech should be 
.-.tricken from the Record. The report 
of the committee was adopted by the 
House. The language of Mr. Davis, in 
referring to the newspaper man and 
newsi)apers, was probably the most un¬ 
usual that has ever been placed in the 
Record. 

The Advertising Club of Louisville, 
Ky., has launched a plan to increase its 
meml)ership to 200 before the A. A. C. 
W. Convention. 
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"THE NEWSPAPER AND 
THE PUBLIC SCHOOL" 

Publisher James Srhemerhorn, of the 

Detroit Times, Tells in Pupils’ Pub¬ 

lication How the Press Can Aid Stu¬ 

dents in Acquiring: an Up-to-Date Edu¬ 

cation Without Neglecting the Part. 

.James Schemerhorn. publisher of the 
Detroit Times, contributed to the March 
issue of Student, published by the stu¬ 
dents of Detroit Central Hiffh School, 
an article on "The Newspaper and the 
Public School,” in which he said a lot 
of sensible things. Among them were 
these: 

"The daily newspaper should emulate 
the example of Mary's little lamb and 
follow her to school; but it ought not to 
be against the rules. The school should 
be glad to have the daily paper come 
along with Mary, provided it is as white 
as snow in news and advertising col¬ 
umns—not yellcw in the former or pes¬ 
tilential in the latter. 

"No matter if Mary’s black-and-whlte- 
and-read-all-over companion does make 
the scholars laugh and play. That is a 
good thing for s< holars to do, if the 
comic strips are wholesome and the 
jokes clean. There are certain frailties 
and foibles in social, political, and com¬ 
mercial life that can be hit off jnore 
effectively through quip and cartoon 
than in any other way; so let the schol¬ 
ars look, laugh, and be enlightened by 
the caricaturists and the jokesmiths, 
those clever drolls and merrymen of the 
modern daily prints. 

tolijows mart to school. 

“The very fact that the newspaper is 
following Mary to schcxd—not one day, 
but every day—will have the effect of 
making the publisher thoughtful; es¬ 
pecially that type of publLsher who, 
when overtaken in an offence against 
decency, falls back upon the ancient ex¬ 
tenuation, ‘We are giving the people 
what they want.’ It’s a wretched excuse 
for slime and salaciousness at the l)est; 
when urged by a newspai>er that num- 
iK-r.s thousands of public school students 
among its readers, it beconies a misera¬ 
bly false defence. 

"The regular use of the newspaper, 
then in the daily routine of .study re¬ 
dounds tlr.st to the advantage of the 
newspaper by quickening the publisher’s 
sen.se of accountability for what he puts 
into his columns and prompting him to 
replace what is questionable with mat¬ 
ter that has more of the educative and 
cultural quality. This does not mean 
that he shall not tell the complete story 
of the day; it means that he shall not 
put the emphasis upon the morbid and 
the criminal—that he shall make virtue 
attractive and vice abhorrent. 

DAILY IS LATEST TEXTBOOK. 

"It is likewise helpful to Mary her¬ 
self to have the daily paper follow her 
to school. It is the latest and greatest 
textbook she can take up. It is a brand- 
new compendium of things worth while 
coming fresh from the authors every 
day. Other liooks tell of other worlds 
of other days; this daily volume deals 
with this world of to-day. Every other 
study-hour brings to Mary ‘the storied 
lapse of the centuries’ in the realms of 
science, literature, history, and lan¬ 
guages, but the daily paper spreads be¬ 
fore her the marvellous story of 
the throbbing present. Tiglath-Plleser 
.shouldn’t be overlooked; nebular hypoth¬ 
esis is Imiwrtant, and zero and infinity 
must not be neglected; but Mary isn’t 
living a full life if .she doesn’t note the 
latest development in the Lusitania 
matter, how the municipal administra¬ 
tion of Detroit is faring, what the em- 
liattled armies of Europe are doing, to 
what extent President Wilson subscribes 
to the doctrine of preparedness. 

In other words, while Mary is learn¬ 
ing about the Middle Ages, she should 
be living in the present age. She should 
not ride backwards in the automobile of 
acquisitiveness; she should face about 
and see where she is going. The news¬ 
paper deals with the workaday realm 
she must enter when she has ceased 

drawing upon the knowledge and in¬ 
spirations of the past. It is an injustice 
t« Mary to make her forsake the world 
and all to get an education; the news¬ 
paper brings the world, for which she is 
getting ready, right where it will be 
handy when needed. Important as it 
is that she should know geometry, bot¬ 
any, and bookkeeping, it is more vital 
that she should know life—life as it is 
unfolded from day to day and editorially 
Interpreted in the carefully-edited daily 
newspaper. 

“Our forward-looking educators should 
insist upon the newspaper following 
Mary to school, so she will not be a 
lamb in meek unpreparedne.ss for self- 
reliant citizenship when her high-school 
days have become as a story that is 
told. » 

STl'DENTS BRINO IN (XIPPINUS. 

“The class in civics at Central High 
have prepared the way for this linking 
of the past and press in the curriculum 
by requiring students to bring in news¬ 
paper clippings of the more noteworthy 
current events. The samples having 
proved to be .satisfactory, why not place 
an order for the finished product? 

"In a recent deci.sion the Supreme 
Court of Missouri declared that the 
press ranked with the four great insti¬ 
tutions of the country, namely; The 
home, the church, the public school, and 
the press. Church and school must pur¬ 
sue their separate ways, but honle and 
church and home and public school can 
hold beneficent companionship together, 
and the press can be the ally and con¬ 
servator of all three. 

“The newspaper should be in the 
school, and the school—through the 
friendly and intelligent chronicling of 
its unusually interesting incidents and 
more important programmes—should be 
as regularly in the newspa|>er; both 
should l>e there even if the reciprocal 
proce.ss require that other things be 
crowded out to make room (as the »h1I- 
tor said when he gave his seat in a 
street car to a lady) for morc^ intere.sl- 
ing matter.” 

TO ENCOURAGE COl.OR WORK 

Hou)<e Votes Appropriation of $10,(KKI 

Copyright Amendment Passes. 

Washinoton, April 5.—The following 
provl.sioii relating to inks is carried in 
the Legislative, Executive, and Judicial 
Appropriation bill, which is now liefore 
the Senate Committee on Appropria¬ 
tions: 

To dovolop color stMtidartls mol iiiHIhnIs of 
manufacture and of <Hdor iiicasiiivnH'nt. with 
cial refenuMN* to tlielr industrial u**o in standard¬ 
isation ami t»|>c<‘itlcation of etdorants kim'Ii na 
dyextufTH. inks, and {liKnicnts. and otixT pnMliK’ts. 
iiK'ludinK cottons4HMi oil, paint. pa|N*r, and U'x- 
tilc«, in which color is a pertinent proisTty. 
incliidinfc |)enional xcrvi.va in the Dixtrict of 
<'o'unitda and in the field. SIO.CNML 

The bill amending the Copyright law 
introduced in the House by Repre.senta- 
tive Morrison, of Indiana, H. R. 8356, 
has passed the House, and is now pend¬ 
ing in the Senate, before the Commit¬ 
tee on Patents. It makes infringement 
of copyright a misdemeanor punishable 
by imprisonment for one year, or by a 
fine of not more than $1,000, or lioth; 
and prohibits importation of any article 
bearing a fal.se notice of copyright or 
infringing any United States copyright. 

Asks Post's Employees to Economize 

Emil M. Scholz, publisher of the New 
York Evening Po.st, this week sent to 
each employee, of that paper a neatly 
printed slip reading as follows: "In 
view of the fact that the war has 
caused the price of everything enter¬ 
ing into the making of a newspain'r, 
both in editorial, business, and mechani¬ 
cal departments, to be advanced any¬ 
where from 10 to 3,000 per cent., em¬ 
ployees of the Evening Post are urged 
to take this into consideration and to 
practice the atrictrgt econoiny in all 
matters pertaining to the office. Your 
observance of this request will be ap¬ 
preciated.” 

A tablet to the memory of .John Rrad- 
ford, founder of the Ivexington (Ky.) 
Gazette, will be erected in Lexington. 

PRESS MAY HELP OR 
HURT IN TIME OF WAR 

(Cuiilinu)’ri from piit/c 1345) 

"In July. 1870, Major Krause, of the 
German staff, was able by means of 
French newspapers to ascertain the 
composition and strategical disposition 
of all the French corps. 

SrCTESS MEN.ACED BY PRESS. 

"When McMahon in 1870 attempted 
his disastrous march to the relief of 
Bazaine in Metz, to the success of which 
secrecy was essential, his movements 
became known to Prussian headquar¬ 
ters through English and French news¬ 
papers. 

“When Gen. Faidherbe assumed the 
offensive with 30,000 men of the army 
of the North, he made his diversion by 
way of St. Quentin, having learned from 
the Pru.s.sian newspapers that the first 
German army was in Normandy. 

“During the Spanish War the suc- 
ce.ss of the Cuban expedition of May, 
1898, was .seriously menaced by the 
news in the American press concerning 
the concentration at Tampa. Every 
military movement was reported in the 
American newspapers, and the Span¬ 
ish Government had, within two or 
three hours, complete accounts of the 
American preparation for war.” 

As examples of the "importance of ex¬ 
cluding from the press all mention of 
military movement.s, the pamphlet then 
cites at length Japan’s control of the 
press in the early days of her war with 
RiLs.sia; Bulgaria’s action in the first 
Balkan war, and the attitude of the 
warring nations of Europe at the be¬ 
ginning of the pre.sent great conflict. 

MAY THWART MILITARY PLANS. 

The pamphlet then continue.s, af¬ 
ter showing how newspaper publicity 
thwarts military plans: 

“The above has lieen written with a 
view of showing the influence that the 
))re.ss can have on the succe.ss of armie.i 
and the .steps that have lieen takin by 
foreign nations to prevent the publica¬ 
tion of information valuable to the 
rnemy. 

"There are two ways in which the 
I>ress has a direct influence on the suc¬ 
cess of the army. 

"First. It may, by publishing names 
of organizations, numliers, movements, 
accounts of victories or defeats, furnish 
information to the enemy that will en¬ 
able him to deduct the .strength and lo- 
I'ation and intended movements of our 
own troops. , 

“Second. By critici.sm of the conduct 
of campaigns, the action of certain offi¬ 
cers or exploiting others, the people will 
be led to lose confidence in the army 
with the result that the moral support 
of the people is lost; they cry for and 
obtain new' generals, and new plans 
of campaign, not based on expert 
knowledge and thought, with a conse¬ 
quent lengthening of the war or even 
defeat. 

DIFFICl'LTY OF CONTROL. 

"On the other hand, desire of the peo¬ 
ple to know how the war is progre.ssing 
and now fare their men, is one that 
should l>e fulfilled. 

“The press is their means of this In¬ 
formation and their mouthpiece. 

“The right correlation of the^se op¬ 
posing interests will furnish the solu¬ 
tion of the proper relationship be¬ 
tween the army and the press in war. 

"In our country, with its numerous 
new.siiapers expre.s.sing the ideas and 
wishes of different political parties, the 
numerous telegraph and cable lines, and 
wireless stations furnishing means of 
communication within and without the 
country, the difficulty of proper control 
is great, and shows that unless the 
question is taken up now and studied 
with great care, and unless proper regu¬ 
lations are made at the outbreak of war, 
we will be in a worse position than 
England. 

NEWSPAPERS NOT OPPOSED. 

"It is known from the .statements of 
I>rominent newspaper men that the re¬ 
sponsible press a.s.soeiations and news¬ 

papers will meet the Government half 
way in this matter. 

"In 1913 Mr. J. C. 0’I.iOUghlln deliver¬ 
ed a lecture Ix'fore the Army War Col¬ 
lege In which he advocated publicity for 
the army in peace but in time of war 
‘a censorship so strict, so thorough, that 
the operations of the armies,' including 
the units composing them, would no? 
even be referred to in the press.’ In 
that ‘twilight zone’ between the above 
the above two conditions, when prepara¬ 
tions for hostilities accompany diplo¬ 
matic negotiations to avoid war, he 
would have the War Department ap¬ 
peal ’to press associations and news¬ 
papers, conservative and yellow, to 
print no information respecting mobili¬ 
zation, movements, and anything which 
might affect injuriously our opera¬ 
tions.’ He read letters from Mr. Mel¬ 
ville E. Stone, general manager of the 
Associated Press; Mr. James Keeley, 
general manager of the Chicago Trib¬ 
une; and Mr. Frederic Palmer, all In¬ 
dorsing censorship and expressing be¬ 
lief that the selection of the right kind 
of war correspondents would make cen¬ 
sorship possible. 

PROVIDING FOR CENSORSHIP. 

"In our Field Service Regulations of 
1914 there are regulations providing a 
censorship and governing correspon¬ 
dents with field armies. Therein is pro¬ 
vided a chief censor at Washington, but 
his duties are not stated. These rules 
seem to be full and ample but 
they apply only to censorship with the 
active armies In the field. The? have 
had a limited trial In the recent occu¬ 
pation of Vera Cruz. 

“In 1908 the General Staff made an 
exhaustive study of this question. 
Therein the constitutional aspect of re¬ 
striction of publication was carefully 
considered.” 

In February, 1915, the War College 
Division, by direction of the Chief of 
Staff, submitted a memorandum on the 
control of the press in war. After a full 
discussion of the question, numerous 
recommendations were made, looking to 
the establishing of a strict pressi cen¬ 
sorship. Of this conference the pam¬ 
phlet says; 

DRAFT OF NEW LEGISLATION. 

“It is of vital importance that all 
those steps be taken before the occasion 
ari.ses for application of a censorship. 
We may anticipate greater confusion 
and dissatisfaction than Great Britain 
experienced if no plans be prepared and 
no personnel be selected for execution 
thereof until the time arrives when 
censorship and control of the press be¬ 
come as necessary as in Europe in 1914.” 

A tentative draft suggesting the char¬ 
acter of legislation, authorizes the Pres¬ 
ident, whenever in his judgment the de¬ 
fence of $he country requires such ac¬ 
tion, to issue a proclamation prohibiting 
the publication of all news referring to 
the armed forces of the Government or 
the means and measures that may lie 
contemplated for defence of the country, 
except when such publication shall have 
been duly authorized, and he may is¬ 
sue such regulations as may be neces¬ 
sary to render such prohibition effec¬ 
tive. 

The proposed act prescribes a penalty 
of $10,000, or Imprisonment for not 
more than three years, or both, for vio¬ 
lation of the terms of the proclamation. 

Toronto’s Mayor Arcuses the Censor 

Toronto. April 5.—"Tommy” Church, 
Toronto’s outspoken chief magistrate, 
who is just back from a trip to Halifax, 
says it is a shame the way Montreal 
papers are allowed to tell all about the 
movements of troops in their district 
while Toronto papers are compelled by 
the censor to keep quiet. He thinks 
Toronto papers should have equal Hl'- 
erty. It Is, of course, hardly the cen¬ 
sor’s fault, for the rule applies equally 
to all Canadian papers. The only differ¬ 
ence is that Toronto papers are prob¬ 
ably observing the censor’s request, for 
that is all it amounts to, better than the 
Montreal papers. 
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We H ave Been Making 

LINOTYPES 
Continuously for more than a Quarter Century 

We are the originators^ improvers^ 
and developers of the Linotype art. . 
We know how to build Linotypes, 
and know the kind of material to use 
to make them durable. 
We know how to equip them to 
meet your requirements. 

We know how to make them 
render satisfactory service to you. 

We have a Linotype for every office 
, at a price and upon terms within 
easy reach of every printer. 
When you are ready to install a 
composing machine, buy: 

The LINOTYPE—T/ie Machine That LASTS! 

MERGENTHALER LINOTYPE COMPANY 
TRIBUNE BUILDING, NEW YORK 

CHICAGO: SAN FRANCISCO: NEW ORLEANS: 
1100 S. Wabash Ave. 646 Sacramento St. 549 Baronne St. 

TORONTO: CANADIAN LINOTYPE, LIMITED 
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PUBLISHERS SHOW INCREASING INTEREST 
IN TRADING STAMP-COUPON CAMPAIGN 

Stand Ready to Aid in the Battles for State Regulation and Con¬ 

trol of the Traffic—In Some States Old Laws Will be 

Resuscitated, While in Others New Enact¬ 

ments Will be Introduced. 

HERE IS THE WASHINGTON STATUTE 

“Coupon” and Trading Stamp Enactment Whose Constitutionality 

Was Upheld by the U. S. Supreme Court Decision. 

The text of the Wa.shington law follows: 
“Every person, firm, or corporation who shall use, and every person, firm, 

or corporation who shall furnish to any other person, firm, or corporation to 
u.se in, with, or for the sale of any g^oods, wares, or merchandise, any stamps, 
coupons, certificates, cards, or other similar devices which shall entitle the 
purchaser receiving the same with such sale of good.s, wares, or merchandise 
to procure from any person, firm, or corporation, any goods, wares, or mer¬ 
chandise, free of charge, or for less than the retail market price thereof upon 
the production of any numl)er of the said stamps, coupons, certificates, cards, 
or other similar devices, shall before so furni.shing, .selling, or using the 
-same obtain a .separate license from the auditor of each county wherein such 
furnishing or selling or using shall take place for each and every store or 
place of bu.sine.ss in that county, owned or conducted by .such persons, firm, 
or corporation, from which such furnishing or .selling or in which such using 
shall take place. 

“In order to obtain such licen.se the person, firm, or corporation applying 
therefore .shall pay to the county treasurer of the county for which such 
license is sought, the sum of $6,000, and upon such payment being made to 
the county trea.surer, he .shall issue his receipt therefor, which shall be pre¬ 
sented to the auditor of the same county, who shall upon presentation thereof 
i.ssue to the person, firm, or corporation making such payment, a license to 
furnish or .sell, or a license to u.se for one year, the stamps, coupons, cer¬ 
tificates, cards, or other .similar devices mentioned in section 1 of this act. 
Such license shall contain the name of the grantee thereof, the date of its 
i.ssue, the date of its expiration, the town or city in which and the location at 
which the same shall he u.sed, and such license shall be used at no place other 
than that mentioned therein. 

“No per.son, firm, or corporation shall furnish or sell to any other person, 
firm, or corporation to use in, with, or for the .sale of any goods, wares, or 
merchandise, any such stamps, coupons, certificate!?, cards, or other similar 
devices for use in any town, city, or county in this State, other than that in 
which said furnishing shall take place. 

“Any person, firm, or corporation violating any of the provisions of this 
act shall be guilty of a gross misdemeanor.” 

(Jjetters bearing on the local attitude 
toward trading stamp and coupon legis¬ 
lation continue to come to The EIditor 

AND PrsusHER from publishers of news¬ 
papers in every State of the Union. A 
few more of these are published, in 
brief, herewith. Some of these letters 
forecast active campaigns through the 
newspapers to secure regulative or pro¬ 
hibitive legislation by States. In most 
instances it appears that editors and 
publishers of newspapers realize their 
responsibility to the people, as well as 
to the local merchants, to throw the full 
influence of their newspapers into the 
fight. This spirit i* a growing one, and 
will bear fruit in the bills which will be 
presented at the next sessions of prac¬ 
tically all State Legislatures. A major¬ 
ity of these bills, it i« expected, will be 
modelled upon either the Washington 
State law. upheld by the Supreme Court, 
or upon the Kentucky bill, which is not 
prohibitive, as is the Washington law, 
but is regulative in the fullest sense. 
—Ed.) 

WIEE FiE.IT'VENATE I’TAH E.a\V. 

A. N. McKay, general manager, Salt 
I.,ake City (Utah) Tribune.—“The Legis¬ 
lature of Utah in 1915 passed a bill 
which was signed by the Governor, pro¬ 
viding for taxation of trading stamp.s. 
The Sperry & Hutchinson Co., together 
with a local department store, which 
was by long odds the largest user of 
trading stamps in Utah, brought an ac¬ 
tion in the Federal Court immediately 
to enjoin the State from enforcing the 
Trading Stamp law. Various delays oc¬ 
curred, with the result that a decision 
had not been rendered by the Federal 
Court Judge here on the validity of the 
law when the United States Supreme 
Court decision was rendered. 

It is probable that the attorneys for 
the trading .stamp company and this lo¬ 
cal department store will withdraw their 
injunction suit, as they notified the Sec¬ 
retary of State of their purpose to ac¬ 
cept the State law and pay the taxes as 
provided. This law provides a tax of 
50 cents on each thousand of trading 
stamps used. At the time the law was 
passed the trading stamp companies in¬ 
sisted that the tax was prohibitive, and 
it is a fact that some of the companies 
withdrew from the State.” 

“HKOGRESSIVE” .MEUCHANTS. 

B. M. Wynkoop, general manager. 
Bay City (Mich.) Times.—“It is impos¬ 
sible for us to do anything in Bay City 
along this line just at present, as prac¬ 
tically every one of our progressive mer¬ 
chants are using them (trading stamps), 
and the time is not just right for any 
work on our part. Should these mer¬ 
chants desire to get rid of this parasite, 
we. of course, will aid them to the best 
of our ability. We Jiave been very much 
interested in your campaign, and want 
to congratulate you on the earnest fight 
you have made.” 

HOW WORCESTER SOEVED THE! 
PROBEEM. 

George E'. Booth, Proprietor of the 
Worcester (Ma.ss.) Gazette, writes as 
follows; 

“VVith reference to The EIditor and Pub. 

ustiER’s campaign against coupons and 

trading stamps, I would say, the Gazette 

believes you are doing a good work for 

newspapers in bringing to their atten¬ 

tion and to the attention of advertisers 

generally the evils attending the trad¬ 

ing-stamp obsession. 

“Some years ago, probably ten now, 
there flourished in Worcester three trad¬ 
ing-stamp stores, the green stamp, the 
red stamp, and the pink stamp. This 

city was trading-stamped generously 
and almost completely. Merchants 
fought again.st trading stamps, and then, 
because a competitor was using them, 
lost their nerve, or thought they were 
otdiged to meet the competitor, and then 
they too put them in. I have had mer¬ 
chants come to me with tales of how 
much they were paying each month for 
stamps and that they could not afford 
the tax, and asking me if there was not 
something I could do as a newspaper 
publisher to stop tha trading-stamp de¬ 
bauch in Worcester. 

“1 remember one old merchant who 
came into my office around the back- 
way with a ledger under his arm, which 
he brought over to show me just what 
he was paying for stamps, and implored 
my assistance to save him from his 
1 artner, wno felt that they I’.uU to use 
stamps in order to meet their competi¬ 
tors. And so, when his partner was in 
another part of the store, this old gen¬ 
tleman, the senior partner, and the man 
with the greater interest, took his ledger 
surreptitiously from his own office and 
brought it over to show it to me. 

“The Merchants' Association tried in 
various ways to stop the trading-stamp 
evil. They had an indifferent success. 
1 finally told the president of the Mer¬ 
chants’ Association one day that there 
was just one way to kill trading stamps 
in any city. He was ail attention. 'How 
is that,’ he said. Why, by the news¬ 
papers simply refusing to print that 
portion of an advertisement of any store 
advertising trading stamps, and, I said, 
just as soon as the merchant cannot 
advertise trading stamps that ne is giv¬ 
ing away he ceases to be a menace to 
his competitors in that respect. Trading 
.stamps in that store will .soon lose their 
vogue, and the trading-stamp concerns 
in Worcester will have to seek new 
fields to exploit. It was perfectly sim¬ 
ple, but so simple that he hardly be¬ 
lieved it was so. 

“However, the Worcester Gazette 
stopped advertising trading stamps for 
anybody, despite all the pressure and 
threats. The other two daily newspa¬ 
pers, the Telegram and the Post, did 
likewise. Since that time there has been 
no announcement of any kind in any of 
the Worcester newspapers of trading 
stamps, unless by some chance once in 
a while an item has slipped in by mis¬ 
take. 1 have never known that it hap- 
I>ened save in one instance in another 
paper. It may have happened in the 
(Jazette also, but 1 do not know of it. 

"But, at any rate, the result is in 
Worcester that we have very few stores 
using trading .stamps here. So far as 
the general public is concerned they are 
not interested in trading stamps. Two 
of the trading-gtamp companies went 
out of business in Worcester imme¬ 
diately after the newspapers took this 
action 1 have mentioned, and the third 
one does so little .business here that one 
would hardly know it was in the city; in 
fact, I myself do not know where their 
store is located. 

“In my opinion, the newspapers in 
any city can settle for themselves and 
for the merchants the trading-stamp 
question.” 

WASHINGTON OPINION. 

Thomas Hooker, manager, Spokane 
(Wash.) t^hronicle. — “The Spokane 
tTironicle has always been opposed to 
the trading-stamp proposition, and has, 
for years, refused to accept advertise¬ 
ments containing trading-stamp offers. 
We are certainly glad to see this law up¬ 
held and hope that it will do away with 
the system, which is a vicious one, and 
a tax on the consumer.” 

ARIZONA NOT A E'RUITF’UE FIEED. 

C. H. Akers, president, Pheenix (Ariz.) 
Gazette.—“There is nothing in the Ari¬ 
zona statute books prohibiting trading- 
stamp companies from doing busine.ss in 
this State, but we have never been both¬ 
ered in any way with them. S. & H. did 
try it once, but gave up after a six 
months’ trial. You can rest assured that 
we will lie glad to do everything we can 
to advocate the wishes of the merchants 
in this respect.” 

OKEAHOMA WIEE GE:T IN LINE. 

Eugene M. Kerr, publisher, Muskogee 
(Okla.) Times-I>emocrat.—“There has 
been no agitation or legislation on the 
trading stamp in this State. I believe 
there ought to be .stringent regulative or 
prohibitive legislation', and will be glad 
to a.ssist in such a campaign.” 

WORD FROM A VElTERtAN E'lGHTER. 

E’. W. Worcester, busine.ss manager, 
E^ureka (t'al.) Standard.—“Mr. Spiegle, 
publisher of this newspaper, is against 
the use of trading stamps and coupons, 
and will make every effort needed to 
keep our merchants from being bun¬ 
coed through their use. The writer was 
among the fir.st in the State of Wash¬ 
ington to oppose bitterly the trading- 
stamp evil, and only two years ago was 
in the mid.st of a battle in that State to 
keep certain of the most de.sirable firms 
of Seattle and Tacoma out of the trad- 
ing-.stamp rank.s. As finality, we are 
against trading stamps and coupons. 
To-day, to-morrow, and forever.” 

Canadian Dailies Asked to Aid Weeklies 

Toronto, April 4.—Considerable suc¬ 
cess is being met with by the Canadian 
Press -Association in its effort to secure 
the coi)Iteration of daily papers publish¬ 
ing weekly edition.s, in the movement 
to raise the annual subs<-ription price to 
$1.50. The dollar weekly editions of 
these dailies have proved an obstacle to 
the regular weeklies in several places. 
The same also applies to tho.se dailies 
which have Iteen accustomed to publish 
once a week, exten.sive news letters 
from country correspondents. These 
dailies al.so are being urged to help out 
by raising their price. 

HARRISBURG FREED OF PEST 

Trading-Stamp Concern Quits the Town 
.After a Losing Fight with Papers. 

Harrisburg, Pa., April 4.—The trad- 
ing-.stamp jiest has been driven out of 
Harri.sburg. The Sperry & Hutchin.son 
trading-stamp “exchange parlor” in 
Walnut Street was clo.sed up last week, 
and the concern has moved its local 
branch, bag and baggage, to York, Pa. 
Announcement has been made by the 
company for the benefit of its trading- 
stamp and Hamilton coupon savers that 
all .stamps and coupons may be redeem¬ 
ed by .sending them to the York branch. 

E'er .several years the daily newspapers 
of Harri.sburg have been refusing all 
advertising in reference to trading 
stamps, and the discontinuance of the 
local .store .seems to be the last gasp of 
the trading-stamp concern after failing 
to make headway in Harrisburg. 

True to their position to the end of the 
fight, the local newspapers refused to ad- 
vertist' even the fact of the “closing up” 
of the trading-stamp store. The S. & H. 
people, it is known, sent to the Harris¬ 
burg Telegraph an advertisement four 
columns wide and ten inches deep, an¬ 
nouncing the removal of the office to 
York. This was “returned with thanks.” 
unpublished. 

THE MAIL’S NIGHT TO FROLIC 

Unusual Gayety Expected on the New 
Amsterdam Roof April 27. 

The New York Elvening Mail has 
“chartered” Ziegfeld’s “Midnight E^rolic” 
for the night of April 27, when the en¬ 
tire E’rolic will lie the Mail’s own, from 
the uttermost back-drop to the man in 
the plug hat at the front doof. Invita¬ 
tions will lie .sent to several advertisers, 
to men prominent in the advertising- 
agency field, and to .some of the mem¬ 
bers of the American Newspaper Pub- 
li.sher.s’ A.s.sociation, who will be in con¬ 
vention in New York at that time. 

The Mail will augment the EYolic 
ju.st enough to make it a newspapi'r 
men’s performance. Somewhere dur¬ 
ing the evening supper will la- 
tucked in. One of the . features 
of the Mail’s “Midnight Frolic” will la' 
the first appearance on any stage or 
screen of Goldlierg’s Animated Car¬ 
toon a 
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67* Gain 
In Advertising 

THE EVENING TELEGRAPH made the great¬ 
est gain in volume of paid advertising in March, 
ever made in any me nth, in any year, during its 
more-than-half-a-century record, in Philadelphia. 

For more than half a century 

Philadelphia's leadiny hiyh-rUunt 

erenlng ne^cepaper 
\ 

THE EVENING TELEGRAPH 
Philadelphia 

Announces that its increased advertising rates 
become effective April 15th. An increase in 
Circulation of between 100% and 200% since 

its present rates were first established, abund¬ 
antly justifies its increase of 25% in basic rate— 
especially so, because of the peculiarly high 
character and maximum Buying Power of its 
constituency, now universally admitted. 

THREE cents a copy for over a third of a century— 

now ONE cent 

The Evening Telegraph has taken 

In '^Quality mant$'' 
THE EVENING TELEGRAPH row publishes 
weekdays, more Want Ads. than anr other Phila¬ 
delphia newspaper, morninit or evening; in “Real 
Estate for Sale or for Rent” ads., more than 
ALL other Philadelphia newspapers COMBINED. 

Supremacy 
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CONFERENCE ON RURAL 
PRESS AT CHAMPAIGN 

New^ and Advertising Matters Diseussed 

by J. C. Schermerhom, J. K. Groome, 

^'alter Buehen, E. H. Childress. F. W. 

Beekman. and Others—R. G. Lee Gave 

a Lectu e on Cost Accounting. 

IXfM-cial to Tiik Koitob ami PibushebI 

Champaign, Ill., April 6.—More than 
fifty Illinois editors met at Champaign 
to-day for the first annual conference 
of the Illinois country press, given un¬ 
der the auspices of the department of 
journalism of the University of Illinois. 

Prof. H. K. Harrington and Or. P. W. 
Scott, of the lournalism faculty, were 
in charge of the arrangements and John 
H. Harrison, editor (of the Danville 
Commercial News, presided at the ses¬ 
sions. James C. Schermerhom, edi¬ 
tor of the Detroit Times, was the speak¬ 
er at the evening meeting on Thurs¬ 
day, and recounted his experiences in 
trying to run a city newspaper con¬ 
forming to the Iteatitudes. 

Mr. Schermerhorn’s address was de¬ 
livered before a joint assembly of the 
college of liberal arts of the University, 
and the newspaper men. Prc.sident E. 
J. James presided at the assembly and 
welcomed the newspapr men. He touch¬ 
ed upon the function of the University 
and its relation to the newspapers of 
the State. 

SERVING THE COMMON GOOD. 

"We promised that the paper would 
serve no interests, institution, individ¬ 
ual or ism, but only the common good,” 
declared Mr. Schermerhom in speaking 
of the founding of the Times. "We 
dedicated the paper to the average man. 
We promised to have no friends to re¬ 
ward or foes to punish, no puffs in ex¬ 
change for passes; to publish all the 
news and an option or two, no matter 
whom it helped or hurt, to say little 
about ourselves and nothing about our 
contemporaries. To publish no pic- JOHN H HARRISON 
tures or scareheads, no medical adver¬ 
tisements and no Sunday edition. Since Editor of the Danville (III.) Commercial News Who Presided at the Illinois 

the paper started out under that policy Newspaper Conference Held at Champaign. 
it has not suffered. It has prescribed 
even closer bounds for itself, liquor ad- ______ 

low-ups on delinquents and prospects 
were recommended as good circulation 
builders and holders by E. H. Childress, 
editor of the Fairfield Press. 

Cost accounting lectures for the con¬ 
ference were in charge of R. G. Lee, 
cost expert of the University of Wis¬ 
consin extension department, and 
Charles Pearson, of the Flannigan & 
Pearson Company, Champaign. 

F. W. Beckman, of Iowa State Col¬ 
lege, spoke, on Friday, on "Newspaper 
Opportunities in the Country Field.” 

James Keeley was the speaker at the 
evening meeting on Friday, speaking 
on "The Journalism of Public Service.” 

Dr. F. W. Scott and Prof. H. F. Har¬ 
rington spoke on University training 
for the future newspaper men. The 
men were entertained at a smoker by 
the Campus journalists on Thursday 
evening, and were the guests of the 
Chamber of Commerce on an automobile 
trip over Urbana and Champaign. The 
conference closed this morning with a 
round table discussion of editorial and 
managerial problems. 

QUITS A. P. AFTER 21 YEARS 

William U. Swan Leaves Boston Office to 
Go to Christian Science Monitor. 

Boston, April 7.—William U. Swan, 
day city editor of the Associated Press, 
after twenty-one years of service with 
that organization, has resigned to ac¬ 
cept a position with the Christian Sci¬ 
ence Monitor. His resignation will take 
effect within a few weeks. 

Mr. Swan is one of the best-known 
newspaper men in New England. He 
has kept in clos«> touch with the po¬ 
litical situation in the New England 
States for many years, and has writ¬ 
ten the stories of ^he various State 
conventions during that tlniq, 

vertisements have been excluded, to¬ 
gether with piano or puzzle contests, 
wildcat mining announcements and 
cigarette advertising. 

"But people don’t always subscribe 
and advertise the way they pray,” said 
Mr. Schermerhom. "One man said he 
had nothing but praise for a paper 
which took the attitude we did, but I 
noticed that he was not on the sub- 
.scription list, and I put it down that 
praise was all he did have for us.” 

OBSERVING the XJOLDEN RULE. 

Mr. Schermerhom says they have 
still far to go. Fulfilment of the 
"Blesseds” is still some distance off, but 
the pioneer editor is still on their trail. 

Db. P. W. Scxjtt. 

Great reward is unthought of; that is 
in "Heaven” and the prophets who were 
the original followers of the "Blesseds” 
were even more "persecuted and re¬ 
viled” than the paper run according to 
the golden rule. 

As it is, the Times is headed for real 
prosperity, and the editor is quite firm 
in his belief that the promises of the 
Sermon on the Mount can be success¬ 
fully yoked with a great city news¬ 
paper. 

At the afternoon session, J. K. 
Groome, advertising manager of the 
Aurora Beacon News, spoke on “Un¬ 
touched Sources of Local Advertising.” 

"The best way to increase both the 
prestige and the revenue of the news¬ 
paper,” said he, "is to eliminate the free 
notices which should really be, and are, 
nothing but advertising. This includes 
lodge and church notices and most cer¬ 
tainly does away with free theatre read¬ 
ers.” 

Walter Buehen, of the J. Walter 
Thompson Advertising Company, Chi¬ 
cago, told how to secure foreign adver¬ 
tising for the country paper. 

“The country paper must assure the 
agency,” said he, “that there is a real 
market for the product to be advertised 
in his section and then must prove that 
its circulation covers that market.” 

Mr. Buehen was strong In his denun¬ 
ciation of free advertising and advised 
losing a contract rather than giving free 
space as the price of the contract. “A 
real circulation,” he said, “is not built 
on prizes and contests. A circulation 
may be boomed that way, never built, 
and that kind of a circulation is never 
real.” 

SOME GOOD SUGGESTIONS. 

Paying particular attention to the 
women and children, getting out a 
“Wanderers’ edition,” and careful fol- 

THE MOST “FIRED” REPORTER 

New York Sun Says Eugene Waller, 

Playwright, Enjoys That Distinction. 

I'nder the heading “Just a Story of 
How Just a Reporter Wrote ‘Just a 
Woman,’’’ the New York Sun last Sun¬ 
day “joshed” Eugene Walter to the ex¬ 
tent of half a page, and said that like 
hand-painted china, he “achieved the 
pinnacle of aestheticism by being well 
fired.” Besides writing "Just a Woman,” 
which is enjoying a successful run in 
New York, Walter is the author of such 
other highly successful plays as "Paid 
in Full” and "The Easiest Way.” 

The Sun’s fun-maker says that "Gene, 
back in his journalistic days worked 
briefly as a reporter on more newspapers 
than any other human being that evei- 
lived, is living, or probably ever will live. 
Secondly, he was fired with more tiemen- 
dous abandon and dynamic ^clat, a'i<l 
also oftencr, from more newspapers than 
any other reporter since the first un¬ 
successful model of a reporter was in¬ 
vented.” 

Walter was born in Cleveland, in 
1874. This friend of hi.s, who goes deep¬ 
ly into his life history, says that he 
has been discharged by the following- 
named papers, to wit: the (Meveland 
Plain Dealer, Cleveland Press, the Inland 
Grocer and Butcher, the Evangelischer 
Jugendbote, Visiting Nurse, Sonntag- 
schulblatt, Afro-American Review, 
Americke Delincke Listy, Breeders 
Journal, Gospel Banner, Dennice Novo- 
veku, leather and Brush, I^a Voce del 
Popolo Italiano, Parkwood Greetings 
Bricks and Buildings, Svet, Szabadsag, 
Erie Echoes, Linger!^ News, Railroad 
Rumbles, ’I.rf)ng.shore Doings, National 
Petroleum News, Hlas, Hotel IJfe, and 
the Postepowiee—all of Cleveland; the 
Elyria (Ohio) Chronicle, the Implement 
Age and Poultry Success, of Springfield. 
Ohio; Country Life In the Miami Val¬ 
ley, The News, of Dayton, and the Her¬ 
ald of Gospel Liberty, of Dayton; the 
Cincinnati Post, also the Harness World, 
the Owl, the Live Stock Record, and 
the Mixer and Server, In Cincinnati— 
and others, to name which would require 
more space than is here available. 

Philadelphia Bulletin’s Fine Record 

The Philadelphia Bulletin in March 
passed the 400,000 mark in circulation, 
and is now swinging along toward the 
410,000 point. As will be seen elsewhere 
in this issue the net paid daily aver¬ 
age for the month was 408,070 copies, or 
.'■.4,215 more than a year ago. .As no 
coupons, premium.s, free di.stributlon, 
or other artificial cinuilaiion .stimulants 
are u.sed by the Bulletin, the marked in¬ 
crease, in the output during the past 
year can be accounted for in only on" 
way, and that is that the public likes, 
and shows its preference by buying 
copies of the paper. The Bulletin leads 
all other I’hiladelphia papers in cir¬ 
culation. 

• H. F. Harrington. 
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334,744 
[Reported to Post Office Department, April 1, 1916.] 

Average net paid circulation of 

THE NEW YORK TIMES 
Daily and Sunday 

for six months ending 

March 31. 1916, 334,744 
—a circulation which represents in one grouping the largest number of intelligent, 

discriminating and responsive readers ever recorded by a newspaper, 

RECORD OF GROWTH 
The circulation reports of The New York Times to the Post Office Department—as required by law—are as follows 

1. Report (average for 6 months) .Oct. 1, 1912 209,751 
11. Report 44 44 44 .Apr. 1, 1913 228,534 

111. Report 44 44 44 .Oct. 1, 1913 230,360 
IV. Report 44 44 44 .Apr. 1, 1914 246,118 
V. Report 44 44 44 .Oct. 1, 1914 259,673 

VI. Report 44 44 44 .Apr. 1, 1915 298,248 
VII. Report 44 44 44 .Oct. 1, 1915 318,274 

VIII. Report 44 44 44 .Apr. 1, 1916 334,744 

1898-1916 
THE NEW YORK TIMES 

CIRCULATION RECORD 

1898, April. 25.726 
1899, “ 76.260 
1900, “ 82.106 
1901, 102.472 
1902, ** 104.330 
1903. 105.072 
1904, 110,833 
1905, “ . '. 122.310 
1906. 126.915 
1907. ** 144.114 
1908. 165,155 
1909. “ 176.023 
1910. 181,270 
1911. 191.452 
1912. 225.392 
1913. 246.386 
1914. 266.616 
1915. 317,862 
1916. 334.545 

CIRCULATION 
THE NEW YORK TIMES 

APRIL 1, 1016 

One-Cent Circulation : 

Metropolitan Dealers. 221.772 

Two-Cent Circulation : 

C ountry Dealers.79.91 5 
Mail Subscribers.27t360 107.275 

I olal Advance Sale. 329.047 

Advertising Mail List. 
Exchanges . 
Downtown Office . 

' Main Office . 
Annex. 
Office Use. 

410 
95 

1.820 
1.523 
1.050 

600 

Totad Net Circulation. .'. 334,545 

No Returns and No Unsold Copies. 

The circulation of the Sunday edition of The New York Times in March, 1916, exceeded 400,000 copies per Sunday. 
The New York Times Records a Greater Gain in Circulation than any other New York Morning Newspaper 

The advertising rate of The New York Times, 50 cents per agate line, 
with circulation both Sunday and daily far exceeding 334,744, makes the 
cost less than one cent a line for each 6,650 circulation—the cheapest, as 
it is the best, advertising in the world. 

The New York Times Leads All New York Newspapers in 
Volume, as Well as in Character, 

of General Advertising ' 
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COUNTRY HOME EXHIBITION 

Prize Drawings Submitted by Young 

Draughtsmen Shown by Sun. 

.\n exhibition of drawings, .sulimit- 

ted in its country home com|>etition. 

was given this week by the New York 

Sun, on the twenty-first floor of the 

Sun Building. The drawings were made 

by the draught.smen in the various ar¬ 

chitectural offices of New York and vi¬ 

cinity. 

.\bout 150 drawings were shown in 
the exhibition, and they include bunga¬ 

lows, Queen .-Vnne cottages, ('olonial 

structures, and Italian villas. Bine draw¬ 

ings of the buildings are given, to¬ 

gether with floor plans and lot plans. 

Four prizes amounting to $500 were 

awarded in the competition, which l)e- 

gan aismt a month ago. The iudges 

were John Kus.sell Poj)e and Burt B. 

Kenner, of the office of McKim, .Meade 

and White. 

The first prize of $250 was awarded 

to J. Ivan Disc, of the offices of Cass 

(JiliK-rt. His drawing showed a two- 

story cottage of the old New England 

('olonial style, with chimneys and g,ables 

representative of the old (leorgian 

hou.ses in Virginia. 

Ix)uis K. VV'elch and J. Floyd Yewell, 

of the office of .Vymar Kmbury, 2d., were 

the winners of the .second prize of 

$150. They showed a cottage of the 

New England Colonial .style of archi¬ 

tecture. 

The third and fourth prizes of $50 

each went to VVilmer Bruce Kabenold. 

of the office of Ewing and Chajipell, of 

Staten I.sland. 

W. C. Ueick. owner and publisher of 

the Sun. offered the prizes to encour¬ 
age indu.stry among the young men 

of the architectural profession. From 

the fact that .several thousand young 
architects vi.sited the exhibition, .Mr. 

Ueick feels that there is a fine field in 

New York for this development work. 

Newspaper Men on Links 

Chicago, April 5.—The We.stern ad¬ 

vertising Golfers’ .\sso<'iation will hold 

its pre-«ea.son tournament at Grand 

Beach, Mich., on April 22. The com¬ 

mittee in charge is J. A. Buchanan and 

Fred A. Sperry. President Bloyd Max¬ 

well and \V'. K. Page, secretary of the 

A.ssociation, announce the first regular 

tournament at Beverly Hills ('ounty 

Club on May 16. Other dates will fol¬ 

low at Midlothian, Hinsdale, and other 

local courses. The Press Golf Club will 

lie organized next week for the .season, 

(.'ol. Perley H. Boone, of the Tribune; 

John Ballentyne, of the Daily News, 

and Paul Mammett, of the Drovei-s 

Journal are working up a summer’s 
programme. The Tribune and the News 

have promised prize cups. 

Would Bar Ads of Worthless Bonds 

AuGfSTA. Me., April 3.—In accordance 

with the provisions of Maine’s “blue 

sky” law regulating the busine.ss of 

dealing in securities, all the reputable 

dealers and agents in the State have 

registered with the Banking IX'jiart- 

ment. Irving E. V’ernon, State Bank 

Commissioner, recently advertised in 

every paper in Maine a warning to the 

public against unlicensed dealers and 

asking that he be notified of any and all 

such dealers who come to the attention 

of any citizen. That has accomplished 

very satisfactory results and the Com- 

mis.sioner now feels that he can take 

another step in protecting the peoide of 

Maine from these unlicensed dealers in 

valueless Ixinds and securities by a.sking 

the entire list of new.spapers in Maine 

to refrain from accepting and publish¬ 

ing any advertisement from an agent 

or dealer not licensed by the office of 

the Maine State Bank Commissioner to 

conduct such busine.ss. 

The Nebraska Press .Vssociation an¬ 

nounces a trip through the western part 

of that State next summer, in lieu of 

its annual convention. 

REX CASE GOES TO ETHRIDGE 

Ixjaves the New York World After 

Twelve Years Service. 

Bex B. Case, the man who has writ¬ 

ten more than 26,000 separate pieces of 

advertising copy, including booklets, 

folders, and guides, has resigned from 

the promotion department of the New 

York World, after twelve years continu¬ 

ous service, to accept a rather flatter-- 

Bex B. Case. 

ing offer with the Ethridge Association 

of Artists. 

Mr. Case is a graduate of the law de- 

riartment of the University of Michigan. 

He began newspai>er work as a report¬ 

er and newspajier feature writer on De¬ 

troit and Chicago dailies. 

He entered the advertising depart¬ 

ment of the Chicago Tribune in 1900, 

under the direction of .Mr. Streus.sman, 

and three months later was made clas.si- 

fied advertising manager of Mr. Hearst’s 

Chicago Evening American. 

He remaine-d on that job for three 

years, and then went to the St. Bouis 

Glolie-Democrat, where he had eharge 
of the World’s Fair adverti.sing. 

In 1904 he Joined the advertising .staff 

of the New York World. He has writ¬ 

ten promotion copy for the morning. 

Evening, and Sunday World, as well as 

for the .Vlmanac and Circulation de¬ 
partments. 

International Tcxtliook Co. Not Involved 

The International Correspondence 

School elsewhere in this issue corrects 

a misunderstanding that has arisen 

through the bankruptcy of an official of 

the corjioration. A reiwrt gained circu¬ 

lation that the International Textliook 

Comi)any, owner of the ('orresjiondence 

School.s, was involv'ed. This was an 

error. It was an individual failure and 

in no way affected the com|»any itself. 

The report of the directors for the six 

months ending March 6, shows that 

44.473 new students were enrolled. Dur¬ 

ing the year 1915 the instruction de- 

liartment handled 1,500,000 lessons, 

with one exception the large.st in the 

school’s hi.story. Under the new man¬ 

agement there has Is-en a reduction in- 

exjienses and a .substantial increa.se in 

revenue.s. 

Waterbury Democrat In'Ures Employees 

To each of its employees under sixty 

years old the Waterbury (Conn.) Eve¬ 

ning Democrat is giving a life insurance 

iwlicy for $500. These policies are in the 

>Ktna Insurance Company and the plan 

is known as “grout)’’ insurance. The 

aim of the IX-nuK-rat is to make closer 

the relations betwien the emtiloyee .and 

the newspaiier. The .sixty-year limit is 

imi)os<*d as the end of the insuring age 

adopted by the great instirame com¬ 

panies. The new i)lan is exiiected to 

t)rove an incentive to the emi)loyees to 

do good work and remain in the Demo¬ 

crat’s employ. 

CHEI,SEA SCHOOL DINNER A SUCCESS 

.A.M.Harris Defines the BestAdvertisement 

and R. H. Waldo Discusses Newspapers. 

Arthur M. Harris, of Harris & Forbes, 

investment brokers, in an address at the 

Chelsea Ad Class graduates’ dinner held 

at the Martinique on Wednesday eve¬ 

ning .said: 

“The best advertisement is the one 

that makes people not only want to buy, 

but makes them want to talk about it 

as well. But there mu.st be a dollar of 

value for every dollar spent. An adver¬ 

tisement to be effective must tell the 

truth. It must be straightforward and 

open in its statements—nothing incog¬ 

nito will do.” 

Bichard H. Waldo, of the New York 

Tribune, spoke on the newspaper and 

its opportunities for young men. He 

.said that the three principal classifica¬ 

tions of newspaper matter are news, edi¬ 

torials. and advertising. The greatest 

development in news during the last 

few years has l)een achieved by the 

Western newspa|>er.s. In this connection 

he mentioned the enterprise of the Chi¬ 

cago Tribune and the ('hicago Daily 

New.s. 

The greatest development in the edi¬ 

torial department had lieen made in the 

East. In fact, there are no editors in 

the West who have achieved, with pos¬ 

sibly one exception, a national reputa¬ 

tion for their editorial utterances. 

In advertising, general progre.ss had 

iH-en made throughout the country. 

.Mr. Waldo declared that while maga¬ 

zines were 90 i)er cent, efficient in ad¬ 

verti.sing r)os.sibilities the newspapers 

were only 60 per cent, efficient. For this 

reason the daily new.spapers offer young 

men the be.st field for the exercise of 

advertising ability. 

The Bev. Dr. ('hristian Bei.sner gave 

an ins|)irational talk on the “VV'orkin.st 

Motto.” It was a fine, spirited effort and 

held the closest attention of the diners. 

Others who spoke were Frank Beroy 

Blanchard and H. W. Doremus, the in- 

■structor.s. .V musical and vaudeville en¬ 

tertainment added to the pleasure of the 

occasion. 

.A>litabula (O.) Dailies Merged 

.VsHTABri.A, O., April 5.—With the 

merger of the Star and the Beacon, 

there is only one afternoon newspaper 

in this city. The change was effected 

on April 1, and on April 3 the first 

issue of the “Star and Beacon” made its 

appearance. The Bfeacon was acquired 

by .stockholders of the Star. This is 

'the third ncwspai)er merger in this city 

in fifteen years. With the consolidation 

of these interests the publisher will 

be the Ashtabula Printing ('ompariy, 

and the paper will lie issued from the 

Beacon plant. The Star .staff will bo 

in active charge. J. J. Parshall is gen¬ 
eral manager and editor: J. .1. Mundy. 

managing editor, and G. H. I..eggett, city 

editor. 

Just .About “Ourselves” 

The Philadel.ohia Public Bedger has 

ju.st issued the second number of “Our¬ 

selves,” its otficial organ. The motto 

of the little i)ublication is “We ('an 

lA'arn from Our Enemies." It is is.sued 

by the Bedger’s service department, is 

well made up, and is enclosed in at¬ 

tractive colored cover.s, liearing a spe¬ 

cial design. It runs thumbnail biogra¬ 

phies of prominent Bedgerites, special 

articles extolling members of the edito¬ 

rial and business staffs, personals, and 

matter calculated to fost »r .solidarity, 

optimism, and efficiency. Naturally, it 

tills a long-felt want. 

No kick Goming 

TIk'.v wit:* staniHntr ht tlM* front 
“Won't yon Info tin* pjirlor an<] rU a 

littk* “w'lile. iloar?*’ 
**N<f-o, I think n<»t.*' roj>lle«l tM»Bltat* 

injri.r. 
“I wUii >'4111 woiiM “ tiM* girl woiit on. “lt’» 

awful MoMior haM jron4* out. and 
fathur Im {(ro.ininK with rlH^iiinatiflsii 
^n tlN‘ logs.” 

“Hoth fiKkia) (l4*or|f4‘. 
“Yoj*. b<»th 

I’ll (HHiM* in.*’—^Kxchaiige. 

BUYS SULLIVAN’S INTEREST 

Robertson. Controlling Owner, Acquire;. 

His Stock in Columbia Record. 

(.Columbia, S. C., April 5.—E. W. Rob¬ 

ertson, controlling owner of the Colum¬ 

bia Record, is said to lie the purchaser 

of W. B. Sullivan’s interest in that pa¬ 

per. 

William Banks, well known as a news- 

pajier worker in South Carolina for 

twenty years, and for the past year edi¬ 

tor of the Record, will be in charge of 

the editorial department. 
Floyd Bryan, for the past two years 

circulation manager, will have charge 

of the business department. Mr. Bryan 

is a native of Knoxville, Tenn., and l)e- 

gan his newspaper career on the Knox¬ 

ville Sentinel and Knoxville Journal and 

Tribune. According to “an announce¬ 

ment” on the editorial page of the Rec¬ 

ord for April 2, the circulation of the 

Record has doubled during the past two 

year.s, and “the directors have the ut¬ 

most faith in Mr. Bryan’s ability to pro¬ 

duce results as manager of the business 

side of the paper, including the adver¬ 

tising department.” 

H. B. Steele is now superintendent of 
the mechanical department. 

B. Charlton Wright, Mr. Robertson’s 

private secretary, remains as secretary 

and treasurer. 

Mr. Sullivan was presented with a 

handsome loving cup just before leav¬ 

ing for Charlotte. He leaves Columbia 

with the respect and esteem of the own¬ 

ers and employees of the Record, as 

well as with the sincere regret of .some 

of the best people of,.the capital city, to 

whom he has endeared himself by In- 

tere.st in every worthy public move¬ 
ment. 

Give Advertisers What They Want 

In an addre.ss before the Canton (O.) 

Ad ('lub, H. B. Doughty, of New York 

I)resented some ideas on adverti.sing 

that were out of the rut. The first 

step, he .said, is to find your audience 

and the second is to build your sales 

appeal around the facts that audience 

wants to hear. Though this may sound 

.simple to some, Mr. Doughty cited fre¬ 

quent cases of big business houses miss¬ 

ing this first stage, one in particular 

concerned a firm that made a net profit 

of $60,000 on a capital of $3,500 during 

the fir.st year of the war by a change 

in .sales appeal. Our most common er¬ 

rors are living too close to our propo¬ 

sition and shooting over the heads of 

the people, omitting the things they 

want to hear and telling them othe-'s 

which they do not understand. 

STATK.MK.VT OK THE OW.NEIt.SUn*. 

AliE.MKNT, < IIMTI.ATION, ETC., UE<Jl IK 

EI» BY THE ACT OK AUGUST 24, 1912. 

OK 

The Editor and Publisher and the 

Journalist 
AT .NEW YOKK, X. Y.. KOK APKH. 1. 1910 

KtlitDr, Jhiiiph Wrlglit Brown, 234 Valuntlm* 
I-ane. YonktTN, N. Y. 

MaiuKTintc Kdltor. FrHiik Ty<‘Uoy Hlaiiulianl. 
Kant Xuw Y’ork city. 

Business MaiiaKcr. <»corife I*. I,.cfricr, 1*0 Piiic- 
InirMt Avenue, New York city. 

riil»ilHh(*r, Ktiwin I). DeWItt. 37 South 
Avenue. Piant (^raiiKe, N. J. 

Owner, ’Hie Kditor anti PiihlUher ('onipan.v. 
Boom 1.117, Worhl KuihllnK. New York city. 
Naiiiea ainl athin^Nt^a of Htt^ckhohlerH hohlliiK 1 
|ier cent, or iiMire of total atcN'k: 

JaineK Wrijfht Brown, 234 Valentine Lane, 
YtuikerM, N. Y. 

Ktiwlii I). !>♦• SVItt, 37 South Maple Avenue, 
Kaat Orange. N. J, 

Frank I-eltoy Blanehard, 105 Eaat 15th Street, 
New York city, 

T. J. Keenan. Kt^enan KnihllnfC. PittKburKh. I*a. 
.Mra. Martha Jane I^efTler, 00 llnehiirKt AAenue, 

New York elty. 
John lluhlerman, llarrlHville, I'u. 
Fr«Ml Hunter, SO Malden l>ane. New Yerk 

elty. 
A. A, MeUeynohiK. SO Mahlen I,Ane, New Y<»rk 

city. 
Known iMUidhohlera. niortffaKe<*s. and other ^4c* 

4-urity lM»ltl»*rK, hohllnfr 1 |a‘r cent, or more of 
total antount of lioiidH, inortfrnKP^* <*** other 
iM'curltit***: None. 

Etiwin I>. He Witt, publlHlnr^ 
Sworn to and MiilwcrilMHi iN'fon* me thin 5th 

day of April, 1010. 
K. A. Pratt, 

Notary Puidic, NaaMau <'ounty. 

[Seal] 
tVrtlflcate filed in New York (‘ounty. 

(My (‘ommiHHioii expiren March 30. I'Jts.) 
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MERCHANTS TELL THE REAL TRUTH ABOUT 
USE OF COUPONS AND TRADING STAMPS 

Interesting Facts Developed in 600 Replies to a Questionnaire Sent Out 

by Fair Trade League—Majority Say They Do Not Permanently 

Increase Business—Many Use Them Because Forced 

by Competitors Who Use Them. The attitude of the retail merchants 
of the United States toward 
coupons and trading stamps is 

clearly indicated by the replies received 
to a questionnaire sent out by the Amer¬ 
ican Kair Trade League, of New York, 
of which Edmond A. Whittier is secre¬ 
tary-treasurer. 

The list of questions was sent to 7,000 
retailers and manufacturers throughout 
the country. About six hundred replies 
were received. A representative of Thb 
Editor and Publisher, who was accord¬ 
ed the privilege of examining these 
answers, gleaned from them the follow¬ 
ing facts; 

Forty-nine per cent, of those retailers 
who have used trading stamps, said 
they were forced to employ them in 
order to meet the competition of other 
merchants who distributed them. Nine 
per cent, of those who had adopted them 
voluntarily said that they had not been 
benefited, and only 6 per cent, had 
found them beneficial. 

Ninety per cent, of the manufac¬ 
turers who replied to the questionnaire 
reported that coupons had not been suc¬ 
cessful as business producers. In answer 
to the second question, "Have they in¬ 
creased your business?” 63 per cent, 
answered “no,” and 37 per cent “yea” 

STAMPS ADD 3% TO COBT OF SELLING. 

Ninety-five per cent, of the merchants 
agreed that stamps represent 3 per cent, 
of the total exiiense of selling goods, 
and 5 per cent, didn’t know. Eighty- 
four per cent, said that stamps or cou¬ 
pons do not displace other forms of ex- 
|K*n.se, and 16 per cent, said they did. 

The an.swers to the fourth question, 
“r>o you think money spent for them 
i-ould be u.sed in other ways, such as 
newspaper or circular advertising, more 
profitably?” showed that 87 per cent, re¬ 
plied “yes” and 13 per cent., “no,” which 
would seem to indicate that the claim 
made by the stamp companies that 
stamps are a most profitable investment 
for producing business, is not support¬ 
ed by the testimony of those who have 
experimented with them. 

That stamps or coupons tend to con- 
fu.se the consumers’ minds as to mer¬ 
chandise values was the opinion held 
by 60 per cent, of the dealers, who re¬ 
garded them as a form of price-cutting. 

Seventy-seven per cent said that they 
gave stamps only to cash customers 
In many cases. However, charge cus¬ 
tomers who demanded them received 
them. 

A FORM OF PRICE CUTTING. 

A majority of the retailera 64 per 
cent., to be exact, admitted that they 
distributed doulde and triple amounts of 
stamps during slack iieriods, such as 
morning hours, to spur up business. 
That this was a form of price-cutting 
was generally acknowledged. 

That the giving of stamps and cou¬ 
pons tended to draw the attention of 
the consumer away from the quality 
and price of goods to the securing of 
luemiums was the opinion of 67 per 
cent, of those answering the questions. 

To the inquiry “Does their use create 
a permanent patronage which would 
continue to come to the dealer if he 
should stop giving them?” Eighty- 
three per cent, answer “Yes,” thus con¬ 
tradicting the answer given to previous 
questions. Fifty per cent, said that 
stamps attracted a lower class of pa¬ 
trons and an equal number said that 
they have no such effect In any event 
the customers are not willing to pay 
higher prices when they are given. 

About 25 per cent, of the merchants 
in many cities are using stamps, ac¬ 
cording to those who answer the ques¬ 
tionnaire. In determining the source of 
new business produced by the distribu¬ 
tion of stamps 89 per cent of the re¬ 
tailers agreed that it came from stores 

that did not give stamps; 4 per cent, 
considered it new busines.s, and 7 per 
cent, didn’t know where it came from. 

Seventy-eight per cent, declared that 
the use of stamps does not give one 
retailer an advantage over his competi¬ 
tor who also distributes them. Twelve 
per cent, thought they did. 

That stamps do not increase a deal¬ 
er’s reputation for giving good value is 
the opinion of 96 per cent, of the mer- 
chanta About 42 per cent, of the cus¬ 
tomers who receive stamps save them 
and use them to purchase premiums. 

The answers to the twelfth and last 
question were particularly interesting. 
“If you formerly used them and no 
longer do so, plea.se state as fully as 
possible your reasons for discontinuing 
them?” 

WHY THEY DROPPED USE OF STAMPS. 

Some of the rea.sons given were 
these: “Bad business methods,” “Poor 
method of advertising,” “Drew cheap 
trade only,” “Were an added ex¬ 
pense,” “Principle is wrong,” “Demoral¬ 
izing,” “Quality and service are lietter 
without them,” “Unfair competition,” 
“Customers are deceived by them,” “A 
dead loss,” “An unnecessary evil,” “Im¬ 
practicable,” “Injurious,” “A nuisance,” 
“A tax,” “I.«gislatlon should prohibit 
their u.se,” “A menace,” “A pest,” 
“Quality lowered when used,” “They are 
blackmail,” “A bait,” “A cur.se,” “A 
fallacy,” “('ause higher prices," 
“Stamps are trouble-makers,” “Do not 
pay,” “Are parasites,” “Made trouble 
creased from 340,000 to $60,000 a year 
while we used them.’ 

In looking over his mail one day 
while the replies were cuitiiiig in from 
the questionnaire, Mr. Whittier found 
a letter from tleorge B. Caldwell, presi¬ 
dent of the Sperry & Hutchinson Co., 
with which were enclosed quite a num¬ 
ber of questionnaire blanks that had 
been filled in by retailers. Mr. Cald¬ 
well wrote that they had been received 
at bis office. 

FINDS IMITATION BIJtNKS. 

Mr. Whittier thought it strange that 
the replies had been sent to the Sperry 
& Hutchinson Co., when the recipients 
had been requested in a notice in heavy¬ 
faced type printed at the top of the 
sheet, to send them to Dr. Lee Gal¬ 
loway, chairman of the investigating 
committee on coupons and trading 
stamps, American Fair Trade League, 200 
blfth Avenue, New York. Mr. Whit¬ 
tier noticed that the replies were word¬ 
ed very much alike, but thought it only 
a coincidence. A short time afterwards 
he received another batch of answers 
from the Sperry & Hutchinson office. 
Among them he found a questionnaire 
blank, evidently enclosed through a 
clerk’s error, at the head of which was 
printed the words: “Suggested An¬ 
swers.” On this sheet each of the ques¬ 
tions was formally answered. At the 
bottom of the sheet following a note, 
which appeared on the original blank 
sent out by Dr. Galloway, requesting 
that copies of contracts, propo-sals, and 
literature of manufacturers of “trad¬ 
ing stamps or similar device.s” be .sent 
him, were these words: 

“Refer you to the Sperry & Hutchin¬ 
son Company, 2 West 45th Street, New 
York city.” 

Mr. Whittier, on examining th3 blanks 
that had been filled out presumably by 
concerns using the Sperry & Hutchin¬ 
son stamps, found that they were ex¬ 
act reproductions of the original blanks 
.sent out by Dr. Galloway, except that 
the printer's form numbers a*: the bot¬ 
tom were not the same. 

When Dr. Galloway learned of the 
existence of the “Suggested Answers” 
blank he was indignant, as it made him 
appear as if improperly trying to in¬ 
fluence the character of the replies. 

FEATURES OF KENTUCKY^ 
TRADING STAMP ACT 

Summary of Provisions of House Bill No. 

251, Considered to Be an Excellent 

Model upon Which to Base Proposed 

Legislation in Other States—Permits 

State to Exercise Effective Control. 

(The bUl introduced into the Ken¬ 
tucky Legislature, looking to real State 
control and regulation of the traffic in 
trading stamps, coupons, and other to¬ 
kens of the sort, offers features of value 
for the consideration of those who plan 
to initiaie similar legislation in other 
States. The Editor and Pubushbr 

prints herewith a brief summary, strip¬ 
ped of legal verbiage, of the complete 
statute. It will be recalled that this bill 
passed the House in Kentucky by a 
large majority, but, through active lob¬ 
bying at the last minute, failed to be 
reported from the Committee of the 
Senate by a tie vote of li to I'i.—[Ed. 

The preamble recites the nature of 
the traffic in trading stamps and cou- 
I>uns, certificates, tokens, etc., and 
points to the danger to the people of 
the State involved in permitting these 
devices to be operated without regula¬ 
tion or restriction; defines the process 
by which these devices commercialize 
the delusion that something of value is 
to be obtained for nothing, and outlines 
the evils of a system which, perform¬ 
ing no useful service in the business of 
merchandising, is still able to impose a 
tax and a burden upon both merchant 
and consumer. The reasoning set forth 
in this preamble follows closely that set 
forth in the recent decision of the Su¬ 
preme Court, and so fully elaborated in 
the editorials in The Editor and Pub¬ 

lisher. _ 

YEARLY license TAX OF $1,000, 

Section one of the act defines, at 
length, the term “trading stamp” and 
its allied terms, the term “merchant,” 
etc. Section two provides that each 
resident or foreign trading .stamp com¬ 
pany doing business fn the State shall 
pay an annual license tax of $1,000 into 
the State Treasury. Section three pro¬ 
vides that such companies shall, an¬ 
nually, on the 1st day of July, or with¬ 
in ten days thereafter, file with the 
auditor of accounts of the State SWORN 
STATEMENTS, containing the names 
and addresses of all merchants or per¬ 
sons in the State to whom such com¬ 
pany has sold or furpished such stamps 
or tokens, the number and kind of such 
..stamps or tokens so sold or furnished, 
during the year ending June 30, preced¬ 
ing the filing of such statement. This 
section also provides that in this annual 
report statistics shall be given covering 
the number of such stamps or tokens 
given away during that period by the 
merchants or persons using them, and 

the number of such stamps, issued in 
such period, that have been redeemed 
by the trading stamp company. The 
companies must state, also, the redeem¬ 
able value of all such stamps issued; 
and it is made unlawful to advertise to 
the public any other basis of redeem¬ 
able value for these stamps than that 
stated in this report. 

STAMPS MUST BE DATED. 

In section four the bill provides that 
merchants who give away such stamps 
or tokens must print upon their faces 
the dates on which they are given 
away, and the name of the merchant 
issuing them, in order that such stamps 
may be always easily identified, and the 
possibility of false reports of redemp¬ 
tions eliminated. Merchants must keep 
an accurate account of the kinds and 
the number of each stamp or token is¬ 
sued by them, and shall, on the first 
day of July of each year, file sworn 
statements with the auditor of accounts 
for the State showing the number of 
such stamps or tokens issued by them 
for the year ending June 30, preceding 
the filing of the statement. The Auditor 
of Public Accounts shall file these state¬ 
ments and shall make them a perma¬ 
nent record of his office. 

Section five provides that trading 
stamp companies and merchants shall 
execute bonds, to the State, covering 
the redeemable value, as shown in the 
sworn statements filed, of all unredeem¬ 
ed stamps or tokens outstanding on the 
30th of June each year; such bonds to 
secure the holders of unredeemed 
stamps from loss in the event of the 
failure of the issuing company or mer¬ 
chant to redeem them when presented, 
and enabling such holder to secure the 
redeemable value of such stamps in 
cash. 

Section six provides for fines ranging 
from fifty to one hundred dollars for 
each violation of a provision of the 
statute. 

Section seven expres.sly permits mu¬ 
nicipalities to impose special taxes or 
restrictions upon the trading stamp 
business. 

Section eight declares that in the 
event that any section of the law shall 
l>e adjudged unconstitutional, .sections 
not affected by .such deci.sions shall 
remain in full force. 

Section nine repeals all laws or parts 
of laws in conflict with this enactment. 

The fiftieth annual convention of the 
Mis.souri Press Association will he held 
in Kansas City, September 13, 14, and 
15. 

The Augusta (Ga.) Herald, whose 
plant was recently destroyed by fire, 
will be published at Thomson, until 
the new Herald building is completed. 
The Chronicle, which also was burned 
out, will be issued from Macon. 

CHARACTERS APPEARING IN “BEAUTIFUL WHITE SPACE,” AT 
THE GEORGE H. BATTEN CO. DINNER. 
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Evening World 

Circulation Growth 

Net paid average, six months ending 
April 1, 1914. 

Net paid average, six months ending 
April 1, 1915. 
Net paid average, six months ending 
April 1, 1916. 

Gain in two years 

The New York Evening Journal gained 
but 16,070 less than ONE HALF the 
growth of the Evening World 

Net Paid Average for March 

418,209 

360,902 
390,066 
398,727 

37,825 



EDITORIAL 
DAILY NEWSPAPER PUBLISHER FINDS TRAD¬ 

ING STAMPS MIGHTY FINE. IN a recent issue of the Paterson (N. J.) Evening 
News, editor Harry B. Haines devotes most of 
his editorial page space to a defense of the 

green trading stamp industry, answering in his own 

way some of the arguments used in The Editor 
AND PcBLisHER in its Campaign of education on this 

.subject. 
He contends, in the first place, that “the 

efforts of The Editor and Publisher to stir 

up the newspapers of the country into an 

organized antagoni.sm against the trading stamp 

and coupon business is only another of those 

spasmodic attempts of trade publications to follow 

in what they believe to be the wake of a popular 

sentiment.” He then proceeds to show that there 

is no popular sentiment against these devices, and 

offers as proof of this that there has been heard 

no cry for relief from the ten million iieople of the 

United States who are collectors of trading stamps, 

or from the thirty thousand merchants who use 

the green stamps alone. 

He goes on to explain that the green trading 

stamp interests are, in reality, promoters of news¬ 

paper advertising; that they are, themselves, 

newspaper advertisers; that they encourage mer¬ 

chants to advertise the fact that they give stamps; 

and he further informs us, and the newspaper 

publishers of the country, that, if the trading stamp 

and coupon were to be eliminated, it would not 

mean greater expenditure for legitimate advertising 

by merchants—that the one hundred and twenty 

millions of dollars a year now srient for these 

devices would not be spent for newspaper and 

other forms of advertising. 

It is not a very strange thing that the ten mil¬ 

lion people who are .said to lie collectors of trading 

stamps have not seen fit to make any organized 

protest against the system; or that the thirty thou¬ 

sand merchants who have consented to play their 

parts in the game are going to organize any con¬ 

certed movement to persuade people to condemn 

them for having assumed such roles. 

It does not usually happen that a fallacy of any 

sort receives its death blow through the energetic 

efforts of tho.se who are under its spell. Most of 

the ten million stamp collectors really believe that 

they are securing something for nothing. When 

any of them wake up, they just quit, throw away 

their partly filled .stamp liooks, and keep silent. 

So we may hardly expect that the victims or the 

ex-victims of this trade lure are going to put an 

end to it. They would rather forget it. 

Neither .should we expect any drastic organized 

effort at reformation of this abuse from the mer¬ 

chants who utilize it. Kor, in deciding to adopt the 

system, to pay the tax imposed on their gross sales, 

they figured on the possible profits to lie made 

from capitalizing this illusion. 

Opposition to this tax, which a few big men have 

succeeded in imposing upon ten millions of people, 

must come, then, from those who are neither under 

the spell of the delusion itself, nor in the business 

of commercializing it. 

The newspapers have an interest in the matter 

which may be deemed selfish or not, accord¬ 

ing to the angle of view. They do realize that it 

has taken a long time, and much effort, to place 

legitimate advertising upon its present basis—to 

make it the indispensable factor that it now is in 

the conduct of business. And they know that 

when this other element enters—even when 

these gifts are paid for at amazingly high 

prices in the end—the infiuence of legitimate 

advertising is impaired. It is impaired just to the 

extent that this delusion of something to be had 

without cost grows and gains headway. 

Publishers of other newspapers may be some¬ 

what puzzled to understand why, if it is true 

that this stamp business does not benefit people 

generally, the editor of a daily newspaper should 

lie so ardent in his defence of the system 

and so zealous in his conviction that the whole 

stamp and coupon system is a blessing to every- 

It can never be wrong to tell 
a man the truth; for, in his 
disputable state, weaving as 
he goes his theory of life, 
steering himself, cheering or 
reproving others, all facts are 
of the first importance to his 
conduct. For it is in this 
world as it is, and not in a 
world made easy by educa¬ 
tional suppression, that he 
must win his way to shame 
or glory.—Stevenson. 

body, ESPECIALLY TO PUBLISHERS OF NEWS¬ 

PAPERS. 

Perhaps the answer, in part, at least, may be 

found in the fact that the Sperry & Hutchinson 

Co. are mighty good customers of the Paterson 

Evening News establishment, having thousands of 

dollars’ worth of stamp books and other matter 

printed there every year. Here, then. Is one pub¬ 

lisher who finds that stamps and coupons are great 

little blessings! 

AN ECHO OF YESTERDAY’S ADVERTISING 
METHODS TO tht Federal Trade Commis.sion, in their own 

defence, the firm of Ooldin Brothers, charged 

with using a misleading label, “Sewing Silk,” 

on their good.s, argue that, while they have discon¬ 

tinued the use of the label, they were justified in 

using it. They claim that the words “Sewing Silk” 

as used on their laliels were not descriptive, but 

merely idiomatic; and that the price of an adver- 

ti.sed article should automatically prevent miscon¬ 

ception on the part of the purcha.sers as to the 

character of the article! 

I.sn’t this argument a striking reminder of the 

code of adverti.sing ethics which prevailed so gen¬ 

erally a few years ago? Under that code the ad¬ 

vertiser merely sought to excite, to arouse interest, 

to .sell. He did not seek to .sell through making 

known the FACTS about his product—but solely 

through ingenious FICTION about it. 

The old things have pa.ssed away—largely, yet 

not wholly. When a firm, .still in business, defends 

the iLse of a mi.sleading label on the ground that 

the consumer should know better than to look upon 

the laliel as descriptive, one is inclined to think that 

the “Truth” slogan of the As.sociated Clubs has 

still muc*i work cut out for it. 

Perhap-: the line of advertising in which there 

.still inheres the greatest amount of total depravity 

is found in the mail-order publications. The ad¬ 

vertising pages of many of these “hou.sehold jour¬ 

nals” fairly blazon the word “Free!” Close inspec¬ 

tion of the ads usually reveals that nothing at all 

is really offered free. The abu.sed word, lure of 

the tietty swindlers who advertise, should lie ban¬ 

ished from all reputable papers. 

WHAT is “the irreducible minimum” of space 

to be allotted to reading matter, in a twelve- 

page daily newspaper? The Editor and Pubusher 

invites an expression of views, based upon practices, 

from editors and publishers of daily newspapers on 

this subject. To maintain a proper Imlance of ad¬ 

vertising and reading matter in a 12-i)age paper is 

a standing problem with publi.shers. What IS the 

proiier lialance? 

WE. TAYLOR, of the St. Louis Post-Dis- 

• patch, once described classified advertising 

as contributing a never-failing stream of .silver to 

the counting-room of a newspaper—a .source of 

revenue which, when once established and carefully 

conserved, never faltered or failed. 

“SOME VERY FINE WORK” DEFEATED THE 
KENTUCKY TRADING STAMP BILL. 

* LEADINO citizen of Kentucky, a man promi- 

nent in National political councils, writes to 

The Editor and Publisher; 

“I regret to .say that after the Trading Stamp bill 

had pas.sed the Hou.se at Frankfort by a large ma¬ 

jority, it failed to be called up for passage in the 

Senate by a vote of 12 to 12. There was some very 

fine work done, I understand, by the trading stamp 

lobby in the last hours of the session. 

“In view, however, of the Supreme Court decison, 

I think some of the Kentucky cities will try again a 

high license on the trading .stamp business. For¬ 

merly such licenses were knocked out by our State 

courts. 

“I think The Editor and Publisher has been doing 

a great work in its campaign against the trading 

stamp evil, and now that we have this Supreme 

Court decision, it surely will be only a matter of a 

short time until this traffic is put out of business 

forever.” 

The proposed Kentucky statute was a model one 

for the regulation of the trading stamp system. Its 

framers held the view that the promoters of these 

devices should be placed under the same strict State 

supervision as applies to banks and insurance com¬ 

panies. They provided a means by which the im¬ 

mense profits of the companies from non-redemp¬ 

tions should be accounted for. As neither banks of 

issue nor insurance companies are permitted to is.sue 

tokens of obligation without restriction, without limit, 

and without other than claimed ability to redeem 

such token.s, why .should trading stamp companies be 

accord^! this privilege? 

The “very fine work” of the lobby at P’rankfort Is 

a pre.sage if what is likely to be attempted at every 

State capital in the near future. Forewarned, the 

editors and publishers of American newspapers 

should lie in a po.sition to turn the fullest light on 

the operations of lobbyists for these interests, and 

to make it a personal misfortune for any legislator 

who comes under the spell of their “fine work." 

According to a late survey, made by a Topeka 

Temperance Society, there are now 840 daily 

newspapers in the I'nited States that refuse to print 

liquor advertisements. It is claimed that the number 

has almo.st douf)led within a year, the record in 1916 

showing but 482 such papers. At this rate of pro¬ 

gression it will Ik? but a little time before whiskey ad¬ 

verti.sing will Ik? barred from all daily newspapers. 

From the angle of the business office it is contended 

that for every undesirable ad. that is barred it is 

easy to secure two that are desirable. For adver¬ 

tisers like to select the company in which their ads. 

are to appear quite as carefully as they select their 

own personal associates. 

IN its report to the Post Office Department, April 1, 

1916, the New York Times includes in its “Total 

Net t'irculation” of 334,545, an advertising mailing 

list of 410, exchange list of 95, and 600 copies for 

office use. Does anybody doubt the value to adver¬ 

tisers of these eleven hundred paper.s, even though 

they are not to lie included .strictly under figures 

of “paid circulation?” Do these papers not consti¬ 

tute “fire ulation” just as properly as any other 

!ike number .sold or distributed? 

DISUUSSINd classified advertising, in a recent 

addre.ss, A. L. Shuman, of the Fort Worth 

Star-Teh'gram, is reported to hav& alluded to it 

as “a neces.sary evil from the newspaper man’s point 

of view.” Ulassified advertising affords the most 

valuable “point of contact” between a new.spaper 

and its public—embodies a service to readers so 

fundameiitally important that it may hardly lie 

measured. Try to imagine the great metropolitan 

newspaper.s without their classified advertising— 

they would lack half of their “human quality.” 

IF a false statement of the circulation of a news- 

liaper, sworn to liefore a notary public, is not, 

legally speaking, perjury, or punishable as such; 

and, under the present form of the Bourne publicity 

law, is not penalized at all, what good end is served 

by requiring sworn .statements? 



PERSONALS 
WT is fine to meet men who look upon their whole 

life as a sort of sacrament—something infinitely 

precious to he offered up on the altar of the com¬ 

mon good.—Thomas Dreier. 

New YORK CITY.—H. O’- 

Shaughnessy, of the World, has 

taken charge of the publicity de¬ 

partment of the Hippodrome. He suc¬ 

ceeds Dr. J. Victor Wiison. 

Charles E. Van Loan, of Los Angeles, 

Cal., newspaper contributor and author, 

is at the Claridge Hotel for a few days. 

Arthur Elliot Sproul, for .several 

months a member of the editorial .staff 

of The Editor and Ppslisher, has re¬ 

signed. 
E. D. Burroughs, formerly of San 

Francisco, Cal., is reading cojiy in tlie 

sporting department of the Tribune. 

Fred Van Ness and Jim Sinnott, of 

the Evening Mail, have returned from 

the spring baseball training :amps. Mr 

Van Ne.ss was with the Yankee.s at 

.Macon, Ga., and Mr. Sinnott was with 
the Giant.s, at Marlin, Tex. They ex¬ 

press the opinion that both New York 

teams will be pennant-winners this a- 

son. 
J. C. Door, son of Rita Child Door, 

editor of the Evening Mail School Page, 

has joined the rcportorial staff of the 

Mail. 

OTHER CITIES.—Clark Howell, edi¬ 

tor of the Atlanta (Oa.) Consti¬ 

tution, who is the senior member of the 

National Democratic Committee of 

Georgia, has received the compliment 

from his party of being the only person 

voted for at the Georgia primaries, to 

take the place made vacant by the ex¬ 

piration of his term. 

Frank B. Walters has retired from 

the editorship of the Hopewell (Va.) 

Daily News, and in future will give all 

his time to the busine.ss management 

of the paper. He is succeeded in the 

editor.ship by Judge Allen Alden Bell. 

W. B. Seabrook, well-known adver- 

ti.sing and newspaper man of Atlanta, 

Ga., has received an appointment for 

field service with the American Ambu¬ 

lance Corps in France. He will leave 

for the front on Monday. 

Ix>uis Blake Duff, well-known news¬ 

paper man of Welland, Ont., has been 

named to succeed Major McCormick as 

indu.strial commissioner of Welland. 

A. Ellas McCall, editor of the Bath 

(.Me.) Plaindealer, is spending two 

weeks’ vacation at Melbourne Beach, 

Fla. 

Edmund W. Booth, editor and man¬ 

ager of the Grand Rapids (Mich.) 

Press, underwent a serious surgical 

operation last week at Butterworth 

Hospital, that city. His condition is 

regarded as critical. 

George W. Dannettell, publisher of 

the Evansville (Ind.) Economi.st and 

one of the oldest new.spaper men in 

that city, was stricken with ajioplexy at 

his home last week. His condition Is 

regarded as serious. 

A. E. Stumpf, news editor of the Mil¬ 

waukee (Wis.) Sentinel, was tendered a 

farewell banquet at the Press (’lui), 
March 27, by members of the Sentinel 

staff and heads of departments. .Mr. 

Stumpf left last Sunday for Tarpon 

Springs, Fla., to become managing edi¬ 

tor of the Leader, of that city. 

W. O. Atkeson, editor of the Bates 

County Record, of Butler, Mo., has an¬ 

nounced his candidacy for Lieutenant- 
Governor of Missouri, on the Republi¬ 
can ticket. 

Thomas N. Jarrel, of Macon, Ga., has 

become managing editor of the Fort 

Valley I.ieader-Tribune. 
W. G. Naylor, managing editor of the 

Olean (N. Y.) Evening Times, will speak 

on "(^ivic Pride” at the May meeting of 

the Chamber of Commerce of Newark, 

N. Y. He was formerly a resident of 
Wayne County. 

Frank Thompson has resigned his i)o- 

sition as city clerk of Trenton, N. .1., 

and last Monday returned to his old 

reiiertorlal desk in the office of the 

Trenton Evening Times. Mr. Thompson 

left the Times in .'Vugust, 1912, to be¬ 

come 'Trenton’s clerk • under its new 

form of government by commis.sion. Hl» 

resignation as City ('lerk took effect on 

April 1. The members of the City Com¬ 

mission and the employees of the Muni- 
ci))al Building presented him with a dia¬ 

mond stick pin as a token of esteem. 

He was .succeeded by Leon D. Hirsch, a 

former newspaper man. 
, VV^inifred Black—Annie LaUrie of the 

Examiner and Call—addressed the 

memliers of the Ladies’ Auxiliary of 

Temple Israel in San Francisco on Mon¬ 

day. The famous writer related, in re¬ 

sponse to popular request, some of her 

experiences in gathering news for the 

daily press. 
Robert Norton, political editor of the 

Bo.ston Post, is the first of the season’s 

lucky newspaper-fishermen of the 

city. .Mr. Norton, the first day of the 

open season, journeyed to Cotuit and 

fished a pretty, babbling brook there 

until he lured from the cool depths six 

fine trout. The largest was a pound in 

weight and the next in size about four¬ 

teen ounces. 
Donald C. Greenman, a member of 

the Des Moines (la.) Register-Tribune 

news staff, has been elected .secretary of 

the new' Des .Moines Commercial A.sso- 

ciation, formed by the merchants of the 

East Side Commercial (’lub and the 

Central Improvement League. Mr. 

Greenman was formerly secretary of 

the Mercantile Club of Kansas ('ity. 

Robin Damon, publisher of the Salem 

(Ma.ss.) New.s, has returned from a sev¬ 

en weeks’ vacation trip to Palm Beach 

and Miami, Fla. 

WASHINGTON, D. C.—James D. 

Preston, superintendent of the 

Senate Press Gallery, has Iteen invited 

by the sub-committee on arrangements 

of the National Reimblican Committee, 

to meet with them in Chicago to assist 
in making convention arrangement.s, 

Mr. Preston has already lieen appoint¬ 

ed .sergeant-at-arms of the pre.ss sec¬ 

tion at the National Democratic Con¬ 

vention to be held in St. I»uis, Mo. 

C. G. .Marshall, of the Associated 

Press staff, attended the Republican 

State Convention at Roanoke, Virginia, 

this week. 
Bond P. Geddes, for many years con¬ 

nected with the Cnited Press in the 

capacity of chief of the Washington 

bureau, has joined the capital staff of 

the As.sociated Press. 
Andrew K. Reynolds, who, for an ex¬ 

tended period, was connected with the 

Wa.shington bureau of the Chicago Rec¬ 

ord-Herald. and the Cnited Press in 

a reportorial capacity, and recently as¬ 

sociated with the advertising staff of 

the Washington Post and Washington 

Times, has left Washington, for 

Detroit, to become identified with the 
sales organization of an automobile 

company. 

CHK'AGO.—Dan Craig Batchelor. 

star feature writer on the Journal, 

and Mrs. Batchelor are the parents of 

a .son, born .March 29. The youngster 

is Dan (Yaig, jr. 
Robert Harden, formerly of I.,os An¬ 

geles and San Francisco, is reading copy 

on the Journal. 
W. R. Eaton, a Virginia newspaper 

man, recently with the Richmond 

Time.s-Dispatch. is in Chicago, 

Andrew T. Miller, a photographer for 

the Dally News, has been dispatched 

to the Mexifan border. 

Webb .Miller, who left the Chicago 

American to free lance in Mexico, has 

been attached to the Cnited Press staff 

of corresi)ondents now with the Ameri¬ 

can forces in the Southern republic. 

Ben .McCutcheon, a brother of John 

T. McCutcheon, the Tribune cartooni.st, 

is doing reportorial work on the Daily 

News. The younger McCutcheon also 

is a cartoonist of marked ability. 

Sidney Willis, of the Tribune rewrite 

battery, has returned from a trip to 
New York, where he visited his brother, 

who is on the World. 

.Miss Blanche Van Buren, formerly 

of the Evening Post, now is on the lo¬ 

cal staff of the Herald. 

Leslie Orean. until recently with the 
-Associated Press in Kansas (’ity, has 

joined the Journal telegraph desk. 

George S. Stone, of the Denver Post, 

is vi.siting his parents in Chicago. 

Harry Hayward has gone to Memphis 

to work on the Commercial Appeal. 

Preston Gass, of the Journal, has 

been transferred from the City Hall 

beat to the political run. Tom Kenne¬ 

dy, lately on general assignments, is 

covering the hall. 

CLEVELAND.—C. C. I.,yon, reporter 

for the Press, is now writing of 

his exiieriences as a private in the Unit¬ 

ed States Regular Army for that paper. 

Henry k'ields, former Cleveland news¬ 

paper man, was shot in the shoulder at 

.Amherst .Monday, in a running fight 
with a striking quarryman. Mr. Field’s 

wound is not serious, the doctors say. 

He is at a hospital in Lorain. Mr. 

Field is Amherst correspondent for the 
Leader-News. 

Felix Orman, associate editor of the 

Outlook, was a passenger on the fir.st 

.section of the train wrecked at Am¬ 

herst. He e.scajied without injury, and 

continued on his way to New York city. 

Charles W. Holman, expert on mar¬ 

keting and farm credits, is writing a 

.series of ffrticles for the Press on how 

the workers in England may “get back 

to the land” without leaving their jobs 

in the city. 

Thomas \\’. Garvin, secretary of the 

Cleveland Advertising Club, addressed 

the Collinwood Business Men’s Associa¬ 

tion on the public-hall proposition. 

Albert W. Bailey, formerly of Lynn, 

.Mass., is now on the copy desk of the 

Leader. 

Bart A, Lynch is a new member of 

the coi»y desk of the Leader. He former¬ 

ly was with Milwaukee newspapers. 

Joe Williams, former sporting writer 

for the Cleveland News, has been ap¬ 

pointed as assistant manager of the Fox 

Film Corporation’s Cleveland branch. 

B. .M. Timmons, formerly editor and 

publisher of the Amarillo (Tex.) Pan¬ 

handle, was a visitor to Cleveland this 

week. He is forming a stock company 

to start another newspaper in Amarillo. 

.Mr. Timmons is well known in Chicago 

and Washington. 

Myron vveiss, until recently in the edi¬ 
torial dei)artment of the News, is now 

a member of the advertising staff of the 

B. F. Goodrich Company. Akron. O, 

John B. Abell, formerly with the 

Leader, has opened an investigating of¬ 

fice. where he proposes to do work for 

the Federated Churches. 

A. M. Corrigan, author of "It’s Here 

Maylie” in the New.s, took the city desk 

of that newspaper while City Editor 

Sam H. Anson was directing the wreck 

•story at Amherst. During the height 

of the disaster there was no “colyum” 

in the News, but plenty of kicks from 

readers twcause it wasn’t. 

George Flournoy, city editor of the 

Canton Daily News, and formerly of the 

reportorial staff of the News, made a 
trip to Cleveland this week and visited 

with the boys. 
Myers L. Feiser, late trick city edi¬ 

tor of the Cleveland (O.) News, and 

Miss Ruth A. Hanna, daughter of the 

Rev. and Mrs. I). C. Hanna, of Phila¬ 

delphia, have become engaged. They 

will be married in June. 

Philadelphia—E. a. van vaiken- 

l)urg, president of the Ndrth Amer¬ 

ican, w’ith George W. Perkins, motored 

from New York to Oyster Bay last week 

to discuss Progressive party politics and 

the situation in Pennsylvania, with 

(’ol. Roosevelt. 
Sam McCoy, one of the star writers 

of the Public Ledger, has left that pa¬ 
per, and it is said will start in with the 

Evening Bulletin on Monday. 

Charles K. Johansen, of New York, 

editor of the large.st Swedish newspaper 

in .America, spoke at the fir.st annual 

Imnquet of the Sons of Sweden, at Kug- 
ler’s the other night. 

Lee Pape, of the Press, who won the 

special prize offered by Henry Le Barre 

Jayne, ex-president of the Drama 

League of Philadelphia, for the Ix'st 

play for children submitted in compe¬ 

tition from this vicinity, enjoyed a dis¬ 

tinct triumph when the charming little 

comedy was pre.sented before a large 

and delighted audience at a recent meet¬ 

ing of the League. 

Mi.ss Irene Frank, late of the Enter- 

pri.se, of Bartlesville, Oklahoma, is a 

new member of the advertising staff of 

the Press, and has already shown her 

ability to make good in the Quaker (’ity. 

W'illiam C. Bullitt, jr., whose clever 

articles in the I.rf>dger on the Ford 

Peace party, attracted much attention, 
will .sail for Germany on the New Am- 

.sterdam, on Saturday. .Mr.s. Bullitt ac¬ 
companies him. 

George VV. Braden, director of physi¬ 

cal training at the central branch of 

the Y. iM. C. A., will furnish a series of 

articles to the North American begin¬ 

ning next Sunday, which will tell .school¬ 

boys and amateur athletes how to get 

in condition and how to win in track 
and field contest.s. 

William Teyte and William .Ahern 

have left the ad .staff of the two I.ed- 

gers to act as local representatives for 
Maclay and Mullally, Inc. 

W. Yorke Steven.son, late of the Eve¬ 

ning Ledger financial staff, ha.s gone 

to France to drive an ambulance. 

Isaac Igiulier, of the Ledger, and Miss 

.Marie Hoskins, of West Philadelphia, 

have announced their engagement. 
Jo.sei)h Rogers, of the editorial staff 

of the Inquirer, and publicity represen¬ 
tative of the University Museum, has 

been in Jefferson Hospital, shtfering 

with a rheumatic affection. That his 

spirits are unimpaired is .shown by tne 

pre.ss notices he .sent out from his en¬ 

forced retreat, on which he drew car¬ 

toons of his pretty nurse and his own 
pathetic condition. 

W. B. Tracy, of the Poor Richard 

(^lub, addressed the Chelsea Yacht (’’lub 

at the Adelphia on Monday, on the 191fi 

convention of the A. A. C. W. Next 

Thursday E. J. Cattell will go to Cin¬ 

cinnati, where he will urge the Ad Club 

of that city to send a large delegation 

to Philadelphia in June. 
George M. Graham, sporting editor 

of the North American, was chairman 

and toastmaster of the dinner given at 

the Walton to Harry D. Edwards, pres¬ 

ident of the Olympia Athletic (’lub. 

Edwin Hender.son, the new manager 
of the As.sociated Press at Columbu.s, 

Ohio, was trained on the Indianapolis 
Star and the Indianapolis Sun. He 

joined the United Press staff in New 

York, and later wrote sports for the 

New York Mail until his recent ap¬ 

pointment. 

(Convlvded on next pnpe) 
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PERSONALS 
(For other Personals see pope 13.'j9) 

PITTSBURGH—C. A. Hook, of the Pitts¬ 
burgh Dispatch, helped Uncle Sam 

ill his fight in Mexico by introducing 
the (lovernment’s agent to his old friend 
Howard Katon, of Wyoming Ranch 
fame. Katon will .supply the Second 
Squadron of Cavalry with 100 head of 
liorses. 

OiblMins Marsh, of the Tri-State News 
Bureau, will accompany the Second 
Squadron of the National Guard Cav¬ 
alry to the border as military write# for 
the Bureau. He has a permit to go into 
Mexico with the .squadron if they are 
ordered tliere. 

George Seibid, managing editor of the 
Volksblatt & Freiheits-Kreund, was 
toastmaster at the banquet of the Pitts- 
Imrgh Germans, held in the German 
Club in honor of the thirteenth anni¬ 
versary of the founding of the Club and 
the 101st anniversary of Bismarck’s 
birth. 

.Tames White, formerly of the Morn¬ 
ing Tribune of Fast Liverpool, O., has 
accepted the position of State editor of 
the Pittsburgh Gazette-Times. 

Frank Merchant, managing editor of 
the Pittsburgh Sun, has had to seek 
bachelor quarters, his family being 
quarantined with the measles. 

John L. Carney, of the Tri-State 
News Bureau, is in the East represent¬ 
ing the sales department of the Bureau. 
This trip he is arranging to cover the 
Pittsburgh sports for the Eastern pa- 
pera 

Mrs. H. B. Birch, for some time asso¬ 
ciate editor of the Index of Pittsburgh, 
has retired. 

Managing editor T. R. Williams, of 
the Pittsburgh Press, is all smiles about 
another record for his paper. This time 
it is sixteen pages of classified adver¬ 
tising on April 2, just a regular edition. 

J. K. Emge, managing editor of the 
Leader, his wife and son have returned 
from a month’s sojourn in Central 
America and the West Indies. 

J. S. Myers, formerly managing edit¬ 
or of the Pittsburgh Post, now professor 
of journalism at the Ohio State Uni¬ 
versity, was a visitor in Pittsburgh dur¬ 
ing the week. 

Miss Martha Root is now associate 
editor of the Pittsburgh Index. Suc¬ 
ceeding Miss Root as society editor of 
the Pittsburgh Sun is Mrs. Myra Webb 
McCord. 

George Snyder, classified advertis¬ 
ing manager of the Pittsburgh Gazette- 
Times, has accepted a position in the 

renting department of the Oliver Estate 
management 

George Seldes, associate city editor of 
the Pittsburgh Sun, has resigried and 
expects to go to Chicago. 

ST. PAITL—Robert Burkhart, former¬ 
ly on the day copy desk of the St. 

Paul Dispatch, has gone to Winnipeg. 
His position has been taken by Ben Fer- 
riss, who has been covering the Capitol 
for the Dispatch and Pioneer-Press. 

Edward M. Hitcher is now represent¬ 
ing the Minneapolis Journal at the State 
Capitol, succeeding Adolph Edston, the 
dean of the Journal staff, who has been 
given other dutiea 

Martin Kelly, former night police re¬ 
porter, has returned to the St. Paul Dis¬ 
patch, to take the day police run. John 
Newman has been transferred from the 
Minneapolis bureau of the Dispatch and 
I^oneer-Press to cover the City Hall, 
and D. W. Birdsall has been assigned to 
the State Capitol. 

CANADA—E. J. Payson, lately busi¬ 
ness manager of the Brockville 

(Ont.) Times, has been appointed man¬ 
ager of the Berlin (Ont.) News-Record. 
Mr. Payson was formerly manager of 
the Moncton (N. B.) Times, and is well 
known in the Maritime Provinces. 

A. H. liarker has succeeded E. J. Pay- 
son in the management of the Brockville 
Times. He has come East from the Re¬ 
gina (Sask.) Leader, on which paper he 
held an important business position. 
Prior to his connection with the Leader, 
he was a job printer in Toronto. 

Col. J. Wesley Allison, whose where- 
alKnits is at pre.sent a mystery, and who 
was mixed up in the recent munitions 
.scandal at Ottawa, is a newspaper man 
to the extent of being owner of the 
Morri.sburg (Ont.) Leader. He rt-.sided 
in Morri.sburg, but has been operating 
extensively in New York. 

L. B. Duff, editor of the Welland 
(Ont.) Telegraph, and a widely-read 
writer on sports, has been appointed 
industrial commissioner of his home 
town. This work he will carry on in 
addition to his editorial dutie.s. 

J. E. Atkinson. 'Poronto Star, chair¬ 
man of the pai»er committee of the Ca¬ 
nadian Press .\.s.sociation, and J. F. 
Mackay, Toronto Globe, one of the di¬ 
rectors of the A. N. P. A., represented 
Canadian publishers at this week’s con¬ 
ference in New York of new.spaper pub¬ 
lishers and paper imanufacturers on 
the paper situation. 

VISITORS TO NEW YORK 

Merrit C. Speidel, publisher of the 
Piqua (Ohio) Call. 

Allen Potts, vice-president and general 
manager of the Richmond (Va.) News- 
Leader. 

John Stuart Bryant, editor of the 
Hiclirnond (Va.) News-Leader. 

M. S. Dyer, publisher of the Provi¬ 
dence Tribune, is at the Hotel Plaza. 

Harry B. Staton, well-known news¬ 
paper man, who formerly had charge of 
the Art Department of the New York 
Press, is now representing the Barnum 
Bailey Show. 

Charles W. Townsley, formerly of the 
New Orleans Item, is now the promotion 
manager of the New York Tiibune. 

Newspaper Man Writing History 

Fort Smith, Ark., April 3.—F. W. 
Weaver, veteran newspaper man of this 
city, is writing a history of Fort Smith 
and Sebastian County, which he expects 
to have published the latter part of this 
year. Mr. Weaver has been prominently 
connected with the newspapers of Fort 
Smith for thirty-five years. His father 
came to Fort Smith when it was only a 
military post, and in his writings col¬ 
lected a mass of Information which the 
son is now utilizing. 

The Western New York Newspaper 
Publishers’ Association will hold its an¬ 
nual meeting in Rochester next Sat¬ 
urday. 

W.4SHINGTON ST.\R DINNER 

Third Annual Feast Attended by Many 
Distinguished Men. 

Washington, April 4.—Probably the 
most distinguished guests who ever 
attended an entertainment given by 
any one newspaper were those that 
attended the Evening Star dinner of 
iast week. They included the President, 
members of the diplomatic corps, jus¬ 
tices of the Supreme Court, Senators, 
and Representatives. This was the 
third annual dinner of the Star, and 
exceeded the two previous dinners in 
excellence of entertainment and number 
of distinguished guests. 

Members of the Star staff contribut¬ 
ing most to the great success of the 
dinner were John Smallwood, city edi¬ 
tor; Wingrove Bathon, chairman of the 
dinner committee; Earl Gorwin, who 
assisted materially in the production of 
The Morning Star, a twenty-page 
production arranged especially for the 
dinner; and C. K. Berryman, the dis¬ 
tinguished cartooni.st of the Star, who 
drew about sixty original cartoons of 
prominent men attending the banquet. 

WEDDING BELLS 

W. Harold Shorey, editor and proprie¬ 
tor of the Yuma (Ariz.) Daily Examiner, 
and Miss Essie M. Hunter, of Liberal, 
Mo., were married recently in Pitts¬ 
burgh, Pa. 

Miss Gladys Hanson Snook, known 
on the stage as Miss Gladys Hemson, 
will be married this month at the home 
of her parents, Mr. and Mrs. Peyton 
Hanson Snook, in Atlanta, Ga., to 
Charles Emerson Cook, a newspaper 
and advertising man of New York city. 
Miss Hanson has achieved success and 
fame as the star in a number of Be- 
lasco plays, and more recently in the 
motion-picture field. Mr. Cook is a 
graduate of Harvard, was a member of 
the staff of the Boston Herald for sev¬ 
eral year.s, and for the past few years 
has been in charge of the publicity for 
the Bela.sco production.s. 

(-harles S. Farra, a Simbury (Pa.) 
new.spaperman, and Miss l.aura Culp, 
Harrisburg, .surpri.sed their friends a 
few’ days ago when they went to Phila¬ 
delphia, where they were wedded by the 
Rev. Robert O’Boye, of St. Joseph’s 
Episcopal Church. 

Dinner to Ralph Bingham 

Ralph Bingham, the perennially young 
Santa CHaus at the Philadelphia Pen 
and Pencil Club Christmas entertain¬ 
ments for over twenty years, and one 
of the chief scouts of that famous or¬ 
ganization, was given a complimentary 
dinner at the CHub on Tuesday night, 
which for hilarity, good-fellowship, and 
large attendance pretty nearly broke all 
previous records. Fred. P. Whitney, 
city editor of the Evening Telegraph, 
and president of the Club, was toast¬ 
master, and speeches were made by 
Daniel Patton, James Campbell, George 
Patton, Glenn Frank of Boston; Henry 
Starr Richardson, E. J. (Tattell, Fran¬ 
cis L. McGuire, and George M. Gra¬ 
ham. Russell Brown led the choruses 
and James Manning played the piano. 
The diners were shown two reels of 
films which pictured the only Ralph in 
his Santa regalia, leading the parade of 
newspaper folk from the Pen and Pencil 
Club to the Forrest Theatre at the time 
of the Christmas entertainment last 
year,’ and a victrola presented still an¬ 
other canned version of the hero of the 
occasion. Mr. Bingham has been for 
many years a well-known figure in ly- 
ceum and Chautauqua circuits. 

Post Staff to Play Tennis 

The city .staff of the New York Even¬ 
ing Post is arranging for an indoor 
tennis tournament, to be held .shortly 
in the armory of the Seventh Regiment, 
N. G. N. Y. The committee is in charge 
of Lawrence Perry. 

FOR COMMERCIAL PREPAREDNES.S 

D. M. Barrett to Head World's Salesman¬ 
ship Congress at Detroit in July. 

Detroit, April 3.—Commercial pre¬ 
paredness will be the motive of the 
World's Salesmanship Congress to be 
held in this city July 9 to 13, next, for 
which a strong group of committees is 
now actively at work planning big 
things. 

D. M. Barrett, editor of Salesmanship, 

D. M. Barrett. 

is general chairman of the congress, and 
Walter C. Cole, assistant secretary of 
the Detroit Board of Commerce, is gen¬ 
eral secretary. John Wanamaker, Hugh 
Chalmers, Norval A. Hawkins, Prank G. 
Eastman, Nathaniel Reese, and many 
prominent men are Interesting them¬ 
selves in the success of the congress. 
The various committees, just announced, 
will be headed as follows: 

Executive, D. M. Barrett, publicity, 
K. Leroy Pelletier, advertising agent; 
arrangements, R. E. Bell, sales man¬ 
ager, Frederick Stearns & Co.; pro¬ 
gramme, Hugh Chalmers, president, 
Chalmers Motor Co.; finance, E. A. Wal¬ 
ton, advertising manager. Burroughs 
Adding Machine Co.; entertainment, W. 
C. Standish, resident manager. United 
States Tire Co. 

The congress Is backed by some of the 
most successful business men of the 
country, and it has been financed, to 
date, by Detroit men, to the extent of 
$30,000. 

Mr. Barrett, who founded the World’s 
Salesmanship Congrress, came to Detroit 
last July from Grand Rapids, where he 
had been president of the Grand Rapids 
Advertising Club, and where he former¬ 
ly published Salesmanship, his monthly 
magazine devoted to success In selling. 
In September he organized the Sales¬ 
manship Club of Detroit, which at¬ 
tracted many of Detroit’s best-known 
sales managers, and quickly grew to a 
membership of 600. When the World’s 
Salesmanship Congress was organized 
this Club contributed $1,000 from its 
treasury to the congress fund. 

In December Mr. Barrett was elected 
a director of the Detroit Board of Com¬ 
merce. He is a member also of the De¬ 
troit Athletic Club, the Detroit Adciaft 
Club, and the Knights of Columbus an<l 
other organizations. 

Brooklyn Eagle Men Honor Grifflllm 

On March 29, the news and other 
departments of the Brooklyn Eagle gave 
a farewell dinner, at the Brooklyn Elks’ 
Oub, to Eben Griffiths, assistant city 
editor, who leaves the paper and enters 
the field of business. After five years 
with the Eagle, during which time he 
has "made good” successively in the 
circulation department, as reporter. 
Long Island editor, and assistant city 
editor, Mr. Griffiths is to assume an ex¬ 
ecutive position in' the advertising de¬ 
partment of the Vacuum Oil Company. 
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IOWA NEWSPAPER MEN’S 
SHORT COURSE ARRANGED 

Many Topics of Vital Interest to Coun> 

' try Editors and Publishers Will Be 

Discussed at Conference at State Col¬ 

lege at Ames This Month—Second An¬ 

nual Conference Will Last Three Days. 

Ames, la., April 3.—Rural or com¬ 
munity agricultural news and how best 
to get it will be one of the live topics 
to be discussed by Iowa newspaper men 
at Iowa State College April 20, 21, and 
22 at the second annual country news- 
I)aper short course. Country newspa- 
I)er typography, advertising manage¬ 
ment problems, systems of cost account¬ 
ing for the small and the large shop, 
and contests in front page, booklet 
cover, and ad composition will be other 
features on the programme now prac¬ 
tically completed by Prof. F. W. Beck¬ 
man, head of the department of agri¬ 
cultural journalism at Iowa State Col¬ 
lege. 

The course will be conducted more as 
a .school than a convention. The In¬ 
struction will be largely in classroom 
.style, with lectures, discussions, ample 
opportunity for questions and answers, 
and round-table discussion. 

.1. L. F'razier, one of the editors of 
the Inland Printer, will have charge of 
the lectures and discussions in make¬ 
up, advertising composition, and book¬ 
let-cover composition. Lantern slides of 
the entries in the various contests will 
l>e used by him in his talks as illus¬ 
trative material. He will point out the 
merits and demerits of the winners and 
lo.sers in these contests. 

Instruction in country newspaper 
management methods will l)e under the 
direction of J. C. Morrl.son, publi.sher 
of the Morris (Minn.) Tribune, who 
will deal with the co.st of advertising, 
rate cards, and balance between ad¬ 
vertising and reading matter. 

Cost accounting will be a follow-up 
from the work presented at the short 
course last year. This year there will 
be two groups, one in charge of two 
and three-men shoip.s, the other includ¬ 
ing tho.se who conduct larger establish- 
ment.s. U. H. Mitchell, of the Storm 
l.,ake Tribune, will have charge of the 
di.scussion for the larger shop.s, and H. 
L. Sunderlln, who has been working out 
a simple sy.stem in & one-man shop at 
iJelmar, will direct the small-shop dis¬ 
cussion. 

Three educational contests will be con¬ 
ducted in connection with the course. 
For each contest, gold, silver, and bronze 
medals will be furnished through the 
generosity of Sigma Delta Chi, honor¬ 
ary journalism fraternity, and the Ames 
Commercial Club. These contests are 
as follows: 

(1.) Newspaper front page contest: 
Kach entry must be a complete news¬ 
paper of a regular issue between March 
1 and April 17, and each publication 
will be allowed to enter only one is¬ 
sue. Awards will be made in three 
classes: 1a) Seven column newspapers, not 
dallies. 

posed in the establishment of a country 
newspaper and published between March 
1 and April 17; it must deal with some 
phase of the farm implement business 
and occupy a space not larger than three 
columns wide and ten inches deep. 

All entries must reach the office of 
F. W. Beckman, Ames, Iowa, on or be¬ 
fore April 17. 

In each contest awards of attractive 
medals will be made by competent 
judges for 1st, 2d, and 3d places. 

GIRL WRITES CLEVER AD STORIES 

“Peggy” Hull Puts Facts in Form of 

Interesting Fiction. 

Cleveland, O., April 5.—A unique ad¬ 
vertising stunt is being run twice a 
week by the Cleveland Plain-Dealer. It 
consists of a story, in fiction form, of 
happenings in the high-class retail es¬ 
tablishments of the city. Retail stores, 
banks, mercantile establishments, and 

Miss Henrietta G. Huli,. 

any enterprise that wants to advertl.se 
in an unusual way, figure in these sto- 
rle.s. 

Mi.ss Henrietta Ooodnough Hull is 
the originator of the scheme. She han¬ 
dles the proposition from lining up the 
prospects to writing the story. Her 
chief stunt, however, is to "have things 
happen to her,” as she puts it, in order 
to make the interest keen. The series 
of stories usually carries a two- or 
three-column head, with picture, and 
always carries the name "Peggy,” un¬ 
der which name Miss Hull writes. 

An example of one of her “happen¬ 
ings” was to have herself held up by a 
masked bandit, which story was used to 
advertise a bank. 

Although the plan is not new in other 
cities, the novelty appeals Immensely to 
advertisers here. 

SUN STAFF HONORS WOOD 

“Josh Party” Held by Editorial Force 

Last Sunday Morning. 

(b) Six column newspapers, not dail¬ 
ies. 

(c) Daily newspapers. 
The awards will be made on basis of 

neatness and clean impression; clean- 
cut column rules and type; well bal¬ 
anced heads; absence of white spaces; 
alisence of advertisements or busine.ss 
locals. Halftones or cartoons may be 
u.sed, but will be regarded more as or¬ 
namentation and not as essential to 
real merit in make-up. 

(2.) Booklet cover contest; Blach en¬ 
try must make use of the following copy 
and must be printed on cover stock, 6x9 
inches: 
"Country Newspaper Short Course; 

•second annual session, April 20, 21, and 
22, 1916. Iowa State College, Ames, 
Iowa. For the betterment ,of the 
country newspaper and through it the 
betterment of country life.” 
(3.) Ad composition contest; Each 

entry must he an advertisement com- 

An informal dinner, ot "josh party,” 
as the city editor termed it, was held 
last Sunday morning, in Stewart’s Res¬ 
taurant, Park Row, by the editorial staff 
of the New York Sun. 

The guest of honor was Sam Wood, 
dean of the ship news reporters, and 
the Sun’s oldest reporter in point of 
service. The occasion also was graced 
by the presence of Sheriff Smith, Will 
Roberts, of Ziegfeld’s roof, “Deacon" 
Stillman, a retired copy-reader of the 
Sun, and about eighty members of the 
Sun staff and their friends. 

Frank O’Malley filled the role of toast¬ 
master and announcer. Mr. Wood read 
an original poem. Sheriff Smith and 
Mr. Stillman gave short talks, and Mr. 
Rogers put over a combination mono¬ 
logue and speech. Fun was king from 
beginning to end of the affair, and no 
one was overlooked in the good-natured 
jests and jabs that were flung at ran¬ 
dom about the room. 

Circulation Statement 

PITTSBURG 
LEADER 

Published in accordance with the 
United States government requirements. 

This statement also published in the 
Pittsburgh Leader April 3, 1916: 

Average 
Number of 
Copies of 
Each Issue 
For Six 
Months 

The best part about this circulation 
is that it is free from duplication and 
is read by people that respond to Leader 

advertising because they believe what 
they read in the Leader, the paper that 

keeps faith with them. The fact that 
the Leader carries such a great volume 
of advertising every day in the year is 

positive proof that Leader circulation 

represents a tremendous buying power. 

Over One Million Lines of Advertising Was 

Published in the Pittsburg Leader in March 

For Detailed Information Write W. E. 
MOFFETT, Advertising Manager Pittsburg 

Leader, Pittsburg, Pa. 

VERREE & CONKLIN 
Foreign Representatives 

Brunswick Bldg., N. Y. Sieger Bldg., Chicago 
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CHANGES IN CHICAGO POST 

Size of Paper Increased Editorial 
Department Enlariceil. 

Important chan>;es and inii»rove- 

ments are tjeinp made on the ChicaRO 

Kveninp Post, one of the Shaffer Rroiip 

of nowspai>ers. under the direction of 

Carroll Shaffer, recently made business 

manaper of the paper. 

The plans include the increa.se in size 

of the paper from seven to eight col- 

timns. This will go into effect about 

April 15. There will l>e no reduction in 

the number of pages and the added 

space will be devoted to improving the 

paper. 

The casting machinery and other 

equipment for the eight-column page 

have been in.stalled in the .stereotyping 

department. A part of the plan, also, is 

a .slight reduction in the size of the 

iKKly letter, so that still more reading 

matter can l)e presented. The necessary 

changes in head letter, to make an 

arti.stic combination with the new liody 

letter, are also lx?ing made. 

To keep ut> the typographical stand¬ 

ard which has marked the Po.st, a 

monotype equipment has been in.stalled. 

insuring a fresh dress of display ad 

tyi>e each day. This is in line with the 

modern eftii’iency idea of eliminating 

distribution. The.se changes al.so made 

it necessary to give the editorial depart¬ 

ment larger and Ijetter qxiarters. This 

was done by moving the department 

from the first floor mezzanine to the 

entire second floor, with a .sixteen-foot 

ceiling, where a sfiace 50x150 feet is 
occupied. This room now constitutes 

the l)est editorial quarters in t^hicago. 

The room is lighted by twenty or more 

windows, providing plenty of fresh air 

and sunshine. The sunlight is supple¬ 

mented by gas are.s. and there is not a 

desk-light in the whole room. 

On the east front are the rooms of 

J. C. Shaffer, editor. These include a 

general office, an adjoining room for 

conferences, and a large dre.ssing-room 

an<l lavatory, equipi)ed with shower 

baths. On this front also is the office 

of \V. K. McKay, managing editor, and 

the studio of the artist.s. Kerd Fisher, 

city erlitor, has large space allotted to 

him, and the work of the whole city 

department is directly under his obser¬ 

vation. The various departments of the 

new.spaper are ranged along the .side 

windows. The editorial writers have 

enclosed offices at the west windows, 

and plea-sant workrooms al.so are pro¬ 

vided for the literary and the dramatic 

editors. The latest improvements in 

con.struction are found in the telephone 

switchlKiard which has been installed 

on the .s<*cond floor. .A large room has 

been set a.side for the library and 

morgue. 

These changes have nece.ssarily 

brought changes on the first floor in 

the busine.ss office. The quarters of 

I). K. Town, general manager of the 

Shaffer group, have been enlarged. Busi¬ 

ness .Manager Shaffer also has new of- 

fice.s. The readjustment also provides 

more convenient place for Frank Hus¬ 

sey, the advertising manager, and his 

force of workers. 

Hakers f^o-operate in .Ad Campaign 

The Tomer Adverti.sing Agency, of 

Bo.ston, is conducting a novel and inter- 

e.sting cjM)f»erative advertising campaign 

in all the Boston newspapers on bakei.-’ 

bread. This campaign is de.signed exclu¬ 

sively to convert the woman now bak¬ 

ing bread at home into a regular u.ser of 

bakers’ bread. It is purely educational. 

.Although this cami)aign is being con¬ 

ducted by six conipanies out of the 300 

in Bo.ston, not one piece of co|>y contains 

their names. It talks about the baking 

industry in general, no baker in par¬ 

ticular. The six concerns cooperating 

api)ropriated a|>proximately $6,000 for 

the campaign. 

BUYS BROMFIELD & FIELD AGENCY 

Martin V. Kelley Co., of Toledo, Takes 
Over Well-Known Concern. 

The Martin A'. Kelley Co., advertis¬ 

ing agents, of Toledo, O., has purcha.sed 

the business of Bromfteld & Field. Inc., 

171 Madison Avenue, New York, and 

will on June 1 establish an Kastern of¬ 

fice at that address, in charge of Bus¬ 

sell A. Field. 

Mr. Field, who is now treasurer of 

Bromfield & Field, Inc., has been elect¬ 

ed vice-president of the Martin V. Kel¬ 

ley Co., and will act as Kastern man¬ 

ager. F. B. Bromfield, one of the mo.st 

widely known adverti.sing men of the 

country, now pre.sident of Bromfield & 

Field, Inc., will remain in the advertis¬ 

ing-agency business, retaining several 

personal accounts, including that of \V. 

Atlee Burpee & Co., mail-order .'■eeds- 

men. The rest of the Bromfield & h'leld 

organization will remain with the Mar¬ 

tin V. Kelley Co. 

.Martin Kelley was foi several 

years of the advertising firm of Mc- 

Manus-Kelley Co. When this concern 

was dissolved. Mr. Kelley established a 

Toledo office for the Charles H. Fuller 

Co., of Chicago. A year ago, with a 

ratiid growth of his |K?r.sonal accounts, 

the Fuller connection was terminated 

and Mr. Kelley formed the Martin V. 

Kelley Co., of which he is president. His 

success in the adverti.sing business l.s 

due to wonderful optimism and enthusi- 

a.sm, an unusually clear vision of fu¬ 

ture developments in all lines of trade, 

and an ability to prepare for this fu¬ 

ture in a big, aggre.s.sive, constructive 

way, in which the final result is never 

in doubt. 

He has built in an incredibly .shor; 

time a large and very .able organization 

at Toledo, O. lialph K. Keller, for years 

.Mr. Kelley’s right-hand man, is treasur¬ 

er of the company and general man¬ 

ager of the Western office. 

The Martin A’. Kelley < 'o. was a pio¬ 

neer in the universal u.se of color copy 

and is placing, according to report, 

more advertising in color than any 

other adverti.sing concern. .Notable 

among its color .successes is the a<iver- 

tising lampaign of the AA’illys-Overland 
Co. 

NEW EDITOR OF WACO NEWS 

He Is E. G. Senter, of Dallas, an Expe¬ 
rienced Journalist. 

AA Aoo, Tex., .April 3.—K. (5. Senter, of 

I>alla.s. has been selected as editor in 

chief and assistant general manager of 

the" AA’aco Morning News, according to 

announcement by .Artemus K. Kol)erts. 

who recently purcha.sed a controlling 

interest in the .stock of this paper. .Mr. 

Kof>erts was recently eietied i)resident 

and general manager of the Southern 

Publishing Comriany. which publishes 
the AA'aco New.s. 

.Mr. Senter will occupy the place that 

has been fillerl for a little more than 

two year'-' by Frank K. Burkhalter, who 

has accepted a |)osition on the editorial 

staff of the San .Antonio Kxpress. Mr. 

Senter is well and favorably known 

throughout ’I’exas as a newspaper man 

of ability, although he left the newspa¬ 

per field .several years ago to enter 

I)ol!tic.s, m which he has l)een promi¬ 

nent for a numl)er of years. For a 

long time Mr. Senter was managing edi¬ 

tor of the Forth AA’^orth (Jazette, and 

was later connected with other Texas 

dailies. For .some time he was a mem¬ 

ber of the Texas Senate from Dallas 

County. He will enter on his new du¬ 

ties at AA'aco imme<iiately. 

H. H. Shii)herd, editor of the Buffalo 

(N. Y.) Hub, has purchased o plot in 

that city, and will erect a brick print¬ 
ing office. 

The Trenton (N. J.) Times recently 

carried five pages of fruit advertise¬ 

ments, which numljer is said to be a 

record. 

ALONG THE ROW 
SAVING SPAC'E. 

They never get rattled on the Staats- 

Zeitung, no matter how big a story 

breaks. Years ago the stables of the 

Fourth Avenue Railroad were destroyed 

by a fire that spread to several ware¬ 

houses and dwellings on Murray Hill 

which al.so were consumed. 

AA’hen the Staats man rushed back 

from the conflagration, he shouted: 

“It’s the greatest fire New York has had 

in years." 

“So,” answered the city editor, “AVell, 

make half a column of it.” 

“But,” shouted the reporter, “it’s 

worth a page. .All the city was there. 

“AA’ell, if all the city was there,” 

calmly said the city editor, “then all the 

city knows about it. Such being the 

ca.se, we will not waste space. Make 

your .story two sticks.” 

HIS PROUDEST MOMENT. 

There’s an office-boy on one of the 

big dailies, whose ambition is to become 

a reporter. He is always writing some¬ 

thing and turning it in to have it turned 

down. However, not long ago he wrote 

something about a small street accident 

he had witnessed, and the city desk 

gave it four lines. AA^hen the paper 

came out, the boy’s chest swelled with 

pride as he beheld his story, and walk¬ 

ing over to one of the staff, he said: 

“Say. we've got a - fine paper this 

morning, haven’t we?” 

PREPAREDNESS. 

A man wearing a somewhat worried 

expression entered the establishment of 

a dealer in second-hand printing ma¬ 

chinery a few days ago and said: “Have 

you got a second-hand press that can 

print a four-page paper?” 

“Ye.s,” replied the dealer, “I can fit 

you out.” 
“I suppo.se it will cost a little more, 

.said the man, “but I want you to fix 

it up with a set of wheels with pneu¬ 

matic tires. You see, I’m publishing 

a new.spaper in a Mexican city, and at 

times it is necessary to move the plant 

at night with great rapidity.” 

ONUK MORE ON DHX'K. 

The sea.son has arrived when ball at¬ 

tention will engage, 

.And magnates who give out a pass will 

look to get a page 

Of free write-up. adorned with cuts 

and get it ju.st the .same. 

It’s funny how the imper falls for such 

a grafting game. 

SOME DAT. 

Some day some magazine owner will 

Ik' brave enough to get out a number 

without a pretty girl on the front cover 

with the same old pink checks, blue 

eyes, and mola.s.ses-taffy hair. 

ERO.M THE SKINNERSVILUE SIGNAI,. 

"An imiignant subscriber writes to the 

Signal to .say that he recently purchased 

a box of in.sect destroyer at a local store, 

which was so stale that when he sprin¬ 

kled it on the pests they just laughed 

at it, and I'layed tag through it. 
“AA’ell, what can one expect who deals 

with a .store that does not advertise? 

That powder has probably been in stock 

since before the Civil AA’ar. Advertis¬ 

ing is what keeps the goods moving off 

the sheU'es to make room for fresh 

supplies. If our indignant sub.scriber 

had consulted the advertising columns 

of the Signal he could have secured an 

in.sdct powder that would have made 

his home happy, and hi.s slumber calm 

and peaceful. 

“Have nothing to do with a man who 

does not advertise, for the chances are 

there is .something the matter with 

him. Any man who goes into business 

to make money, and then delilierately 

.stands in his own light and don’t let 

folks know what he has got should be 

sent to the psychopathic ward, and if 

we had our way the ambtdance would 

call at four or five e.stabll.shments in 

this fair town right away.” 

Tom \V. JACK.SON. 

BROKER and BUYER 
Curtis R. Johnson, one of the .‘'outh’s foremost jmhlishers, has this to say 

ahout our conduct in the ncg'Uiations leading to a sale of the ( Il.AUT.fiTTK 

OR^KRAKR: 

Charlotte, X. C.. March 23. 1916. 
Mr. .Aubrey Harwell. 

c/o Harwell, Cannon & .McCarthy, 

New A'ork, X. 

Dear Mr. Harwell: 

In the rush of your departure from Charlotte last night, I am afraid that I 

did not succeed in emphasizing to you in the way 1 inten<led and desire to, my 

cordial and sincere appreciation of the splendid and high-class manner in which 

you conducted the negotiations which finally resulted in the purchase hy Sullivan 

and myself of that splendid and well-established old newspajK-r, The Charlotte 

Observer. 

In thinking ahout you this morning, and turning over in my mind the different 

ahgles our negotiations assumed <wveral times during the past few days, I recall 

that when you first discusserl with me the itossihility of the sale of The Charlotte 

Observer in New A'ork during the early i>art of last year, you assured me that 

if I iR-came interested in its purchase that under no circumstances would you 

I>ermit of my lieing placed in comiH-tition with any other prosjiective buyer. A'ou 

kept the faith absolutely. A'our movements were at all times intelligent and 

every phase of your negotiatirm with us was hanilleil in a high class manner. 

Sullivan and myself are delighted in acquiring “The Foremost XewspajK-r Of 

The Two Carolinas.” The former owners, Messrs. Wood anti Stephens, are also 

this morning' very much pleased over having sold the pai>er, for the reason that 

their hanking interests and other extensive business connections precluded their 

giving the jiersonal attention to the news|>a|K-r they felt it should have. 

Now, in summing up from our end, everybody is haf'py and I sincerely hoire 

you are, at your end. Sullivan joins me in best wishes for your future success 

and happiness anil we both trust to again, at some time, have the pleasure of 

doing business with you. 
Cordially yours, 

Curtis li. Johnson. 

This is the second ncwspai>cr profierty sold by this firm in the city of Char¬ 

lotte for the same owners. 

HARWELL. CANNON & McCARTHY 
Newspaper and Magazine Properties. 

Times Building New York 

m 
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BELO STAFF HOLDS BANQUET S. F. NEWS AFTER THE FAKERS 

Three Hundred Dallas .Journal and News 
Employees Celebrate an Anniversary. 

• Dali.as, Tex., April 3.—Nearly 300 

employees of A. H. Belo & t'o., pub¬ 

lishers of the Dallas Morninp News anil 

the Dallas Kvening' Journal, attended 

the second annual News-Journal (let- 

Together banquet at the Adoljihus Hotel 

on the evening of March 29. The af¬ 

fair commemorated the second anni- 

ver.sary of the Dallas Kvening Journal, 

the afternoon paper of the Belo fam- 

ily. 
The spirit of coiiperation and of unit¬ 

ed and harmonious service to the puli- 

lic was emphasized in the talks, which 

also contained tributes to the organiza¬ 

tion of men and women who are the 

makers of the News and the Journal. 

Brief talks were made by (’. Domliar- 

di, president; George B. Dealey, vii’e- 

pre.sident and general manager; Tom 

Kinty, jr., editor F^vening Journal; D. 

P. Toomey, managing editor the News; 

FI. B. Doran, managing editor the Jour¬ 

nal; Dewitt McMurray, Semi-Weekly 

editor; Col. W. L. Crawford, attorney; 

Hilton K. Greer, W. K. Thomas, F^rank 

Askew, and Arthur M. Allen. Votes 

of regret were taken at the absence of 

Col. W. G. Sterret, W. H. Benners, and 

.\r. W. F'lorer. 

One of the hits of the evening was 

the rendition of two songs by Baby 

(’harles Frank Seay, jr., grandson of 

C. M. Seay. Because of the fact that 

he was born almost at the same time 

as the birth of the Flvening Journal on 

April 1, 1914, the two-year-old boy was 

dre.ssed in garments and cap fashioned 

of copies of the Evening Journal. He 

lirought down the house with his effec¬ 

tive rendition of “Old Black Joe" fol¬ 

lowed by "Tipperary.” 

OLIVER O. KUHN’S ACTIVITIES 

Washington Star Man Write.s 12,000 to 
13,000 W ords Every Week. 

Two prominent features of the Wash¬ 

ington (D. C.) Star, “Cncle Sam, Flsq.,” 

and the review of the Fluropenn war 

news, are contributwl by the brilliant 

pen of Oliver Owen Kuhn. Mr. Kuhn 

has received the highest commendations 

from Government officials and others on 

the accuracy and intere.st of the series 

"Uncle Sam, Flsq.,” describing the work¬ 

ings of the several branches of the 

Government service. He has received 

many requests that it be issued in book 

form, it being held one of the most 

interesting and exhaustive series ever 

written on this subject. 

His war review, issued weekly, runs 

about 3,000 words, with a lead and 1,.'>00 
to 2,000 words of chronology. Mr. Kuhn 

is on the editorial staff of the Star. His 

writings total about 12,000 to 13,000 

words a week, done out.side regular 
office hours. 

Mr. Kuhn is an Jndianian, and a for¬ 

mer news editor of the Richmond, (Ind.) 

Palladium. He was a{ one time news 

editor of the Oklahoman, at Oklahoma 

City, and was formerly managing editor 

of the Indianapolis Sun; andwasWa.sh- 

ington correspondent of the Daily Okla¬ 
homan. 

Editor Fnigone on Temperance 

Frank I.,. F-rugone, editor of the Ital¬ 

ian Evening Bulletin, of New York city, 

in a letter to the New York Evening 

Journal, commends the latter paper for 

its stand on the temperance question 

as being one of common sense and 

moderation. Mr. F’rugon.e expresses the 

opinion that if all alcoholic beverages 

containing more than 10 per cent, of 

alcohol be forbidden tbe temperance 

question would be solved absolutely. He 

calls attention to the Italian i-ustom of 

the moderate use of light wines, and 

says it is the princiiial rea.son why 

there are very few drunkards in Italy. 

The same thing, he I'oncludes, can lie 

done inAmerica with moderate iK'rsua- 
sion by the press. 

Shows Up Clairvoyants and Marriage Bu¬ 
reaus in a Series of Articles. 

The San Francisco Daily News, which 

scored heavily in its campaign against 

the faking clairvoyants when its ex- 

IMisures of their crooked methods were 

followed up by the authorities, recently 

exposed some of the marriage bureaus 

operating in San F’rancisco. 

FYetl V. Williams, of the Daily News 

staff, masqueraded as a seeker after 

knowledge, and wrote a series of arti¬ 

cles for his paper detailing his expe¬ 

riences. and the many devious methods 

employed by clairvoyants. He next 

visited the marriage bureaus, ostensibly 

in search of a wife, and wrote articles 

explaining the inside details, and show¬ 

ing that certain phases of their opera¬ 

tions were injurious to public morahs. 

The Chief of Police of San F^rancisco 

is now having the.se bureaus investi¬ 

gated, with a view to the suiipres.sion 

of the evils complained of. After .some 

.sensational cases in court, mo.sl of the 

adverti.sing clairvoyants of the city were 

driven out of busines.s, and some of 

thosi' who fled were brought back and 

tried for various forms of fraud. 

BOSTON A(;ENCY news 
Boston, April 4.—The latest “big” 

copy in the local field is lieing placed 

in New Flngland newspapers for F’!- 

lene's through Paul I.iewis, of Wood, 

Putnam & Wood. Three full pages of 

editorial copy in plate form have been 

shipped the papers on the list. This 

cojiy explains the F''ilene store’s policy 

of service to New. Flnglanders and ex¬ 

plains how that store caters to the 

trade of Boston and the suburbs. 

The New Flngland I.ines will do con¬ 

siderable adverti.sing in general pub¬ 

lications. The copy will be placed 

through the Cowen ('ompany’s New 
York office in May and June. 

P. F’. O’Keefe will again place the 

copy of the Winche.ster Repeating 

Arms Company of New Haven, Conn. 

Herbert D. Vittum. formerly adver¬ 

ti.sing manager of the Riker Jaynes 

.store.s, is now with Wood, Putnam & 

Wood. 

Carroll J. Swan has a new newspaper 

on his list—the F-all ftiver Herald, an 

evening pajier. 

Boston adverti.sing agents have lieen 

watching with interest developments in 

the New Flngland advertising of the 

Reed Tobacco Company of Richmond, 

Va. It is said that the copy will lie 

.sent out from Richmond. 

The Reed & Barton bu.sine.ss,- silver¬ 

ware, Taunton, Mass., is being placed 

by the Armstrong Agency of Philadel¬ 

phia. 
The Portland. Me.. Chamtier of Com¬ 

merce is u.sing a limited amount of 

.space in various publications, through 

the Mor.si' International Agency of New 

York, to adverti.se the attractions of 

I^ortland and vicinity. 
The Hallett & Davis Piano Company 

is running one of the biggest publicity 

campaigns ever known to the piano 

trade in this section. Arthur F'orbes, 
advertising manager of the company, 

has (Unsigned aiid written most of the 

copy, which has l>een placed in pub¬ 

lications having a comldned circulation 

of S.OOO.OOO. The copy has l)een and is 

being placisl tlirough the Street & Phin- 

ney .Agency of New York. 

.Advertising Ads Printed in Fort Worth 
Fort Worth, Texas. .Mari-h 'JTt, I'.tlll. 

Tin: Kiui* K ANh I’riii.isiiKK: 
Ill last wiek's Issue 1 note a little Item stat 

Ini; that the Anslln Ainerlean elalins to la- the 
011I.T I>a|MT In Texas that Is rnnniiii; the i-oiiy of 
the’ A.A.C. of W. on "Advertlslna Ailvertlsln*." 
This Is i-ertalnl.v an error, ns the Star-Tele 
icraiii Is not alone ninniiiit this (sipy, hut »a< 
the tirst |si|s-r In the State of Texas to ilo so. 

We reeelveil |H-iH>fs of this eani|HilKn on a 
Saturilav. ami inasmiieh as the mats had not 
arrived we made xliie etehliiKs of the |>rellmi 
iinrv aniiouneemeiit and the President Wilson ad 
vertlsement. wlili-h were run In our Saturdii.T 
and Sunday Issues, resis-itively. We watehed 
all (dlier Texas |si|H‘rs. and none of them took 
as prompt iietlon as was taken by the Star 

Teleitram. . , , .. 
Wo are rininlni; the si-rles rlitht throiiith. and 

trust that you will Ifbe us s|)aee for this eor- 

A. 1.. SIU’MAN. 
Advertising Manager. 

AMONG THE NEW BOOKS 

Wk.—.Advertising war off the face of 
the glolie. .A study of the art of mak¬ 

ing things happen. By Gerald Stan¬ 

ley Lee. Pulilished for the Associat¬ 

ed Advertising Clubs of the World, by 

Doubleday, Page & Company, tlardeu 

City. N. Y. 
The fact that the .Associated .Adver¬ 

ti.sing Clubs of the World are issuing 

this liook for wide circulation is the 

highest compliment that could be paid 

to it. ft is really a series of essays, 
many of which deal with the .science 

and iisyc.hology of advertising. Not 

every book of more than 7(i0 pages has 

on every page something worth read¬ 

ing, as this one has. Best of all. it can 
be read to advantage in spar.; mo'uents 

as the sulijects are many and varied 

and there is no particular continuity of 

the themes. 

Mr. Dee has divided his volume into 
"looks” insteail of "liooks’’ lAiok 1, 

for instance, is on "The Art of Making 

Things Happen” and considers adver¬ 
tising as civilizing as a religion; the 

autoliiography of an ad; what reading 

advertisements is like; the consequences 

of reading ads; and why an advertis¬ 

ing man (when no one is looking) prays, 

why he sings, and why he woi'ks. Other 

pa.ges tell of advertising a nation with 

guns,' liillboards, a I’resideiit Wilson. 

and a Colonel ftoosevelt. The humor 
in advertising a nation is treated, as 

are also dramatizing business, adver¬ 

tising advertising, and the elements of 

a good national advertisement of .Amer¬ 

ica. “Look IV” is devoted to the science 

of being believed. 
The author devotes much attention to 

Henry F'ord and the F'erd adyertising, 

considering both to be wonderful pro¬ 

ductions of .America. Lessons are found 

in the biographies of Andrew Carne¬ 

gie, John D. Rockefeller, and of a lot 
of other people from Moses down to 

Gillette, the razor man. Advertising 

and advertising men, however, are 

tirought constantly to the fore. 

The book is decidedly unique and read¬ 

able. even if a person is not especially 

intere.sted in the subject of advertising. 

The Clothing Designer Company, 70 

F'ifth Avenue, New York, publishers of 

the Clothing Designer & Manufacturer, 

a technical and style monthly for de- 
.signers and manufacturers, are putting 

out a new journal called the Tailor- 

.Mechanic, for employees of the large 

manufacturing plants, custom tailors, 

pressers, and dyers, ft contains design¬ 

ing lessons, drafts, styles, and efficiency 

articles. Harry Simons is manager and 

Harry Edwin Rodenbaugh editor. 

The 
Martin V. Kelley 

Company 

Advertising 
TOLEDO NEW YORK 

Second Nat’l Bank Bldg. 171 Madison Avenue 

Through the purchase of the business 

of Bromfield & Field, Ine., 171 .Madison 

Avenue, New York, The Martin V. Kelley 

Company will establish on 

June J, 1916 

An Eastern Office 
In Charge of 

Russell A. Field 
-♦- 

Mr. Field is eleete<l Vice-President of The 

Martin V. Kelley Company and will act as 

Eastern Manager. 
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AEWS OF THE SCHOOLS OF JOURNALISM 
[/n this department taill he presented 

each week news items from the Colleges 
and Universities in which Journalism is 
taught. Occasional contributions are in¬ 
vited from such institutions, the only 
restriction being that the matter sent 
in shall be brief, important, and of gen¬ 
eral interest.—Ed.] 

University of Montana 

A. 1j. Stone, dean of the School of 
Journalism, and Carl H. Getz, assistant 
professor of journalism, at the State 
I'niversity of Montana, will address the 
American Association of Teachers of 
.lournalism at its annual meeting to he 
held in Uawrence, Kan., .Vpril 21 and 22. 
l*ean Stone will take as his topic, "News, 
Its Handling and Treatment." I’rofes- 
.xor tletz will discil.ss "The use of Text 
Hooks in Schools and Departments of 
■lournalism” and will jiresent the re¬ 
sults of a <iue.stionnaire on text l>ook.3 
width was submitted recently to all of 
the teacherr of journalism in .Vtnerica. 
No text books are used in the Montana 
S< hool of .Journalism. 

Kappa Chapter of Theta Sigma Phi. 
the women’s national journalism frater- 
idty, will be installed Saturday at the 
State I'niversity of Montana by .Mi.ss 
Deryl Dill, national organizer of the fra¬ 
ternity. What i.s to become the new 
<’hai»ter ts now known as The S<-rib- 
bler.s’ Club,-an organization composed of 
upperclass women students who have 
shown unusual proficiency in journal- 
i«m. Mi.ss Dill i.s city editor of The 
Searchlight, a semi-weekly newsi)aper 

published at Bremerton, Wash. Stu¬ 
dents in the school of journalism at the 
I'niversity will edit the Missoula Sen¬ 
tinel during the week of the annual 
Interscholastic games. May 9-13. In 
addition to covering the meet, the stu¬ 
dents will be in complete charge of the 
editorial department of the daily news¬ 
paper. 

-Vs a part of a general information 
te.st, students in the School of Journal¬ 
ism at the I'niversity were recently ex¬ 
amined to learn to what extent they 
are familiar with the foreign terms and 
phra.ses u.sed on menus. When the test 
was completed, the sttidents advocated 
that all menus he called bllls-of-fare 
and that the Engli.sh language be used 
exclu.sively in desc-rihing "things to eat.” 

An in.stnu-tive talk on the manufac¬ 
ture of paper was given at the I'ni- 
ver.sity recently by Eben 1). Cornelisnn. 
representative of the Inland FImpire 
Pai)cr Company, of Spokane. 

University of Texas 

The girls of the I'niversity of Texas 
at .\u.stin i)Ubli.shed a recent issue of 
the Daily Texan, the student daily news¬ 
paper. unaided by the l)oys or any mem¬ 
bers of the regular .staff. Miss Marian 
Hill, of San Antonio, was the editor, 
and sut>ervi.sed the work. Miss Ruth 
Ran.some, of Houston, was as.sistant edi¬ 
tor. The editorials and paragraphs 
were written by the Mi.sses Frances 
McQueen. .Anna Muckleroy, and Doro¬ 
thy Kenick. 

Iowa State College 

In the tjeginnera’ course in technical 
journalism, 116 have registered. A 
sei)arate course for women .shows a 
registration of 52. In agricultural fea¬ 
ture writing, there are 40 .‘rtudents, 
while 39 are taking the course in agri¬ 
cultural advertising. Other advanced 
coui.ses offered all have good sections. 
I'rac.ically all of these cour.sss, taken 
by regular agricultural, home econom¬ 
ics, and engineering students taking 
four-year technical courses, are elective, 
and not required. 

H. J. Sunderlin, an agricultural se¬ 
nior who completed his college work last 
.seme.ster, has taken charge of the Del- 
mar (la.) Journal. 

Prof. F'. W. Beckman, head of the 
department of agricultural journalism, 
spoke before the University of Illinois 
country newspaper men’s conference at 
t’rbana on April 7 on "Newspaper Op¬ 
portunity and Duty in the Country 
F'ield.” 

The Iowa Agriculturalist, which has 
for a number of years been the stu¬ 
dents’ agricultural journal, has been tak¬ 
en over by the Department of Agricul¬ 
tural journalism and will be used by the 
Department as a practice farm journal. 
F'or the coming year, D. S. Richardson 
will be the editor, and John A. Day, 
business manager. 

Ixiui.se Peck, home economics gradu¬ 
ate of last year, and a student in the 
journalism courses, has been appointed 
home economics editor of the People’s 
Popular Monthly, of Des Moines. 

Better Iowa, the weekly clipping sheet 
of agricultural and industrial new.s, is¬ 
sued by the Department of Agricultural 
journali.sm, is now being used by over 
600 papers each wee]c. Many papers 
print the sheet entire as a farm feature 
department. 

Terhnical Publicity Association to Meet 

The Technical Publicity Association 
will hold its eleventh annual meeting and 
dinner on Thursday evening, April 13. at 
the New Tork Advertising Club, 47 East 
25th Street. The subject for discussion 
is "The Rising Cost of Printed Matter. 
What Are We Going to Do About It?" 
The speakers, who will treat this topic, 
each from his particular point of view, 
will be: J. Clyde 0.swald, editor of the 
American Printer; A. W. Morley, presi¬ 
dent of the Electro-IJght Engraving 
Co.; James A. Tillman, of the Sigmund 
T'^llman Co., ink manufacturers; G. P. 
Hyn.son, of S. D. Warren & Co., paper 
makers, and G. B. Shirpe, advertising 
manager of the Do T^aval Separator Co. 

Paper Shortage in Germany and Austria 

Br'can.se of difliculty in obtaining raw 
materials and lack of labor, the New 
York Herald reports, the paper manu¬ 
facturers of Austria and Germany have 
notified proprietors of newspapers ♦hat 
they can no longer deliver the needed 
amount of news print paper and hdve 
asked that the newspapers be ac-'-ording- 
Iv reduced in size. As a result, the 
Government has been asked to regul.ate 
the size of newspapers and the prire 
to be charged therefor to the nubfie. 
It is stipulated that no dailv paner shall 
exceed twelve Pages, and that the pub¬ 
lication of extra editions on Sundays 
be stopped. 

What Can Thev Do About It? 

Washin'otov. April 4.—The rise in 
price of carbon black, which is u.sed as 
the base of printing ink and is also used 
for other purposes, will be the subject 
of an investigation by the Federal Trade 
Commission. The action of the Commis- 
.sion is based on complaints which have 
been received by it from ink make*-s 
and others that extortionate prices were 
being charged for carbon for carbon 
black, and it has also been charged that 
there is a combination which has 
brought about the increase in price. 
The Commission will .seek to ascertain 
whether there have been unfair prac¬ 
tices or methods in connection with the 
present prices of carbon black. 

THIS "NEWSPAPER WEEK" 
PROMISES BIG THINGS 

University of Kansas .Arranges Enticing 

Programme for Editors of That State 

for First Week in May—Many Promi¬ 

nent Speakers to be Present -Motion 

Picture Lectures One of the Features 

Lawrence, Kan., April 3.—The Uni¬ 
versity of Kansas is preparing for its 
second big Newspaper Week, and indi¬ 
cations are that this year’s sessions will 
eclipse the University’s efforts in 1914, 
when the department of journalism 
played host to 251 Kansas editors in 
addition to 40 others from all parts of 
the country. This year the opening 
date has been set for May 1 with the 
closing session May 6. 

Among those who will address the 
conference are Arthur Brisbane, editor 
of the New York Journal and one of 
America’s most forceful editorial writ¬ 
ers; Roy W. Howard, president of the 
United Press and typical Western news¬ 
paper man; Chester S. Lord, managing 
editor of the New York Sun from 1880 
to 1913; Courtland Smith, president of 
the American Press Association; Rich¬ 
ard H. Waldo, business manager of the 
New York Tribune; Frank Leroy 
Blanchard, editor of the Editor and 
Publisher, and Ivy Lee, of the Rocke¬ 
feller Foundation. 

OTHERS WHO HAVE PROMISED TO BE THERE. 

Hugh MeVey, of Successful Farming; 
G. L. Casweli, fieid secretary of the Iowa 
Press Association; Marco Morrow, of 
the Capper publications; E. K. Whiting, 
of the Owatonna Journal-Chronicle; E. 
P. Mickle, secretary of the Nashville 
Printers’ Club; Strickland Gillilan, au¬ 
thor of humorous stories and a lyceum 
lecturer of note, and Joe Mitchell Chap¬ 
pie, editor of the National Magazine, are 
others who have consented to make the 
trip to Lawrence for Newspaper Week. 
Irvin S. Cobb has written to Prof. Merle 
Thorpe that unless certain contingen¬ 
cies arise he will be on hand. 

The first three days of Kansas’s big 
journalistic week will be given over to 
meetings of the Missouri Valley Cost 
Congress. A three-day course of study 
in estimating, typography, accounting, 
cost-finding, and salesmanship will be 
afforded those who make the trip to 
lAwrence. With men who have risen to 
the top rung of the ladder to give help¬ 
ful suggestions, this portion of the pro¬ 
gramme should prove of particular ben¬ 
efit to all back-office men. 

LECrrUBS ON NEWSPAPER COSTS. 

The following two days, Thursday and 
F'rlday, will be devoted to the short 
courses. Whiting, of the Owatonna 
Journal-Chronicle, will deliver four lec¬ 
tures on newspaper costs. Caswell, of 
the Iowa Press Association, will talk on 
newspaper office efficiency. W. P. Hart¬ 
man, one of the largest producers of 
printing In Chicago, will deal with print¬ 
ing-office efficiency, while Mickle, of 
Nashville, has four lectures dealing with 
selling methods for printers, a subject 
on which he is a specialist. 

Friday afternoon and Saturday, the 
last two days of the meeting, will be 
taken over by the Kansas Editorial As¬ 
sociation, during which time short 
courses, addresses, executive meetings, 
and the election of officers will be dis¬ 
posed of. 

An Innovation for this year’s gather¬ 
ing will be the introduction of motion- 
picture lectures. Three of these will be 
given, one the Donald Thompson war 
pictures obtained through the efforts of 
the Capper publications. Another, deal¬ 
ing with the merchandising department 
of the Chicago Tribune, will be of par¬ 
ticular Interest to Kansas editors who 
have established a Central Bureau with 
a similar object in view. The third reel 
is to be provided by the Strathmore Pa¬ 
per Company of Boston. An effort ha.s 
been made in selecting these motion-pic¬ 
ture lectures to get away from the oft- 
tlme dry and too technical features, and 
it is felt that this end has been accom¬ 
plished. 

-- 

THE REWARD OF MERIT 

The Home Newspaper of Greater 

New York Had An Increase of 

78^000 Agate Lines 
(ABOUT 250 COLUMNS) 

of advertising carried during the 
month of March over the 

same month last year 

THIS IS A GREATER GAIN BY FAR THAN 
THAT MADE BY ANY OTHER EVENING 

PAPER IN THE GREATER CITY 

Furthermore, in total volume of advertising carried. 

The Eagle excelled every other paper, morning 

or evening, except two 

That advertisers appreciate a substantial high- 

grade home circulation is apparent 

The Brooklyn Daily Eagle 
Brooklyn and Long Island s Representative 

Home Newspaper 
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FAST WORK AT IU<; WRKCK 

How Cleveland Newspapers Handled 
Story of Train Smash-up at Amherst. 

Ci.KVELAND, O., April 5.—Cllrl reporters 
liRured prominently in the handling by 
(leveland newspapers of the train 
wreck at .Vmher.st, Ohio, last week, 
when the Twentieth Century Limited 
and two other fast trains weVe smashed. 

Conspicuous work was done by ail 
those who were .sent to Elyria and Am¬ 
herst by the local newspapers, not only 
in pettinK the news for Cleveland, but 
in unravellinp the many ends of the 
story so that the country at large might 
know the facts. 

big point in the early stages of the 
story, and which developed into one 
of the features of the Investigation by 
Fedeial, State, and railroad officials, is 
the statement of the towermen. The 
Cleveland I’re.ss claims the credit for 
obtaining the facts on this angle first, 
through Miss Beatrice Burton, who was 
one of the fir.st reporters on the scene. 

The crowd from the Press was un¬ 
der the direction of W. H. Hook, and 
included, besides Miss Burton, A. L. 
I’arker, Ben T.ing, and Ralph F. Couch, 
to report the story, and Clarence Stelg- 
litz, photographer, and O. L. Hartman, 
artist, to handle the picture’ end. They 
stayed on the job for several days. ■ 

Mr. Parker also sent in an unusual 
story, in which he told how he person¬ 
ally investigated the workings of the 
lever .said to be defective, and which 
has been claimed gave a false “stop” 
to the engineer of the first train, and 
found it stiil out of order. 

For the Plain Dealer, T. O. Grissell 
and Jo.seph H. Zucker handled the story 
end, and Frank Smith attended to the 
photography. 

George R. Cole, motion picture ad¬ 
vertising manager of the Ijoader-News, 
was on the first section of the wrecked 
trains, on his way back from Chicago. 
His first-person story of the disaster. In 
the early editions of the News, stood 
out strong. 

Mr. Cole remained on the Job, and 
had a lot of excellent tips to lead off 
the men from the Leader and the News 
when they arrived at Amherst in spe¬ 
cial fast automobiles. Kenneth R. 
Watson, on the day desk of the Leader, 
and Lawrence Jewel took care of the 
wreck proper, and William Hines es- 
tabli.shcd headquarters at Elyriti. Byron 
Filkins directed the photographing. 

Mr. Cole carried a wreck survivor to 
Cleveland and obtained a beat for his 
paper with a fir.st-por.son story and pic¬ 
ture of the survivor.* 

As .soon as the size of the disaster 
became known, Samuel G. An.son, city 
editor of the News, ordered his own 
ear brought downtown, and took with 
him to the scene T. J. Thomas, John 
W. Hill, F. T. Turner, and Doc Rollins, 
photographer. There he directed the 
story as he would have from his own 
office. This story was used by the In¬ 
ternational News and the Associated 
Press. 

One of the humorous incidents de¬ 
veloped between Mr. Anson and Ben 
Ding, of the Press. Mr. Anson annexed 
the nearest 'phone for the day, and 
when Ben Ling wanted to use it, he 
couldn’t. Whereupon Anson laughed. 
But when Anson wanted to go home he 
found his automobile stuck in the mud 
two miles away. Ben Ling’s car was 
going in the .same direction, but Mr. 
•Xnson had to hire another auto. 

I’uckette Now City F.ditor of Post 

.\unouneement was made on Monday 
on the bulletin-board of the New York 
Evening Post of the appointment of 
Ch.arles McDonald Puckette as city edi¬ 
tor of that paper, to succeed Charles A. 
Selden, who resigned recently to ac¬ 
cept a position with the Sunday Maga¬ 
zine of the New York Times. Mr. 
Ihickette is a graduate of the University 
of the South, at Sewanee, Tenn. He 
eame to the Post about eight years ago 
and did general reporting for a time, 
after which he was promoted to the 

copy de.sk. T,ater he became assistant 
city editor, and when Mr. Selden went 
to the ’Times, some weeks ago, he was 
made acting city editor. 

Free Sail for Reporters 
Boston. April 4.—Reporters assigned 

to cover the waterfront and Custom 
House were guests on Monday of Ed¬ 
mund Billings, Collector of the Port of 
Boston, on a trip about the harbor in 
the launch Dreamer, which has recently 
been put into commission as a neutral¬ 
ity boat. The Dreamer is a big, speedy 
power launch. Day and night she pa¬ 
trols the waterfront watching move¬ 
ments aboard the German and Austrian 
steamers interned here. The newspa¬ 
per men in the party were David P. 
Shea and Jo-seph T. Brooks, Post; Wil¬ 
liam M. Gardner, Journal; (5. Ray Sar¬ 
gent. .-Xmerican; George S. Hud.son, 
Herald: Peter Sullivan, Ti'aveller; Eu¬ 
gene Buckley, GIuIk'; Leon S. Stone, 
Chri.stian Science .Monitor; Daniel Car- 
roll, Transcript: Charles Butler. Rec¬ 
ord, and Joseph McVickers, Advertiser. 
Surveyor of the Port Joseph A. May¬ 
nard and Charles R. Tuckett, were 
also in the party. 

PRESS ASSOCIATIONS 
Newspaper editors in Kay County, 

Okla., have formed an editorial associa¬ 
tion. J. E. Hamlin, of the Newkirk 
Democrat-Herald, was elected tempo¬ 
rary president, and Ed. D. Headley, of 
the Ponca City Courier, temporary sec¬ 
retary. Permanent organization will be 
completed during the next meeting to 
be held at Newkirk April 26. All edi¬ 
tors, managing editors, reporters, asso¬ 
ciate editors, and business managers of 
Kay County newspapers are eligible to 
membership. 

A “ladies’ night’’ is being planned by 
the Brooklyn Press Club, to be held on 
Wednesday evening, April 12. at the 
clubrooms. 5 Willoughby Street, that 
city. It will be the first affair of the 
.sort at the new clubrooms. A muslcale 
will be given, followed by a dance. The 
club roll has reached the 200 mark, and 
new candidates for membership are be¬ 
ing announced every week. 

Boston, April 4.—The weekly supper 
and entertainment of the Boston Press 
Club on Sunday night filled the club¬ 
rooms with guests. Margaret Foley, 
leader of Boston suffragists, presided. 
Through the courtesy of Prof. Robert 
Douglass, of the San Carlo School of 
Opera, several young women furnished 
vocal and instrumental music. “Red” 
Getchell, a Medford high-school boy 
who ran away from home and enlisted 
in the British army, told of his experi¬ 
ences at the front. 

The Houston (Tex.) I’ress Club gave 
a sinokei at its clubrooms last F'riday 
night complimentary to the new mem¬ 
bers. A a mpaign for members has just 
neen conoacted, and more than 150 have 
been addeu to the Club rolls. 

More than fifty members of the Press 
Club of Evansville. Ind., have signed 
their names to a roster for a company 
in the Indiana National Guard to take 
the place of Company E, which was 
ordered mustered out of the service. 
The newspaper men say they will join 
the National Guard on condition that 
they are not called on at any time to 
do riot duty. 

The Sonoma (Cal.) County Press As¬ 
sociation is planning to entertain the 
members of the California Pre.ss Asso¬ 
ciation, when they visit Santa Rosa in 
April, en route to Humboldt County. 
The newspaper men will spend a night 
in the “City of Roses.’’ .Xmong the fea¬ 
tures during their stay will be a visit to 
the home of Luther Burbank, the plant 
wizard, and a dance in the evening. The 
Sonoma County Press .X.s.sociation held 
a meeting at Santa Rosa on March 26, 
in response to the call of President 
Charles O. Dunbar, of the Santa Rosa 
Republican, and discussed plans for the 
coming event. 

Philadelphia and the Ballet Russe 

The Philadelphia Press paid its re¬ 
spects to the Ballet Russe, which re¬ 
cently visited that city, in a series of 
signeil reviews written by the dramatic 
and artistic high lights of that paper. 
The opening performance was described 
by Richard J. Beamish, directing edi¬ 
tor, and others who covered the wonder¬ 
ful spectacle during the week were H. 
T. Craven, editor of the Sunday maga¬ 
zine; B. F. Glazer, opera critic; War¬ 
ren C. Cawley, musical editor; .Mrs. 
Wolf, women’s editor, and James O. G. 
Duffy, dramatic editor. The latter, who 
always has the courage of his convic¬ 
tions, and does not hesitate to express 
them, told at length in his “Ijounger ’ 
column on Sunday just how little he 
really liked the exotic dances and .set¬ 
tings, and thereby got himself coi'dially 
hated by artistic Philadelphia. 

Story (boniest Leads to Research Club 

Lewiston, Maine, Jpril 5.—As n re¬ 
sult of the first prize story contest e-'n- 
ducted by the Lewiston Journal in co¬ 
operation with the Maine Federation of 
Women’s (’lubs a Maine Writers’ Re¬ 
search Club has just been formed for 
the purpose of perpetuating the tradi¬ 
tions and folk lore of this State and 
inculcating Interest in. her history. Of¬ 
ficers of the new organization are; Pres¬ 
ident, Miss Cora Belle Bickford, of Bid- 
deford, winner of the first prize in the 
story contest and founder of the club; 
vice-president, Mrs. E. C. Carll, of Au¬ 
gusta; secretary-treasurer, Mrs. Eva E. 
Bean, of Old Orchard. 

.\ meeting of the State Demociatii' 
Pres.s .Association of Oklahoma, has 
lieen called for Tuesilay morning. .April 
11, in .Mc.Alcster, Okla. 

REMOVAL ANNOUNCEMENT 
PUBLISHERS kindly note tliat our New York office is now located 
^ at 1457 Broadway (Brokaw Building), at Forty-second Street. 
Telephone Bryant 2664. 

VflSITIXG Publishers are cordially invited to make our office their 
* headquarters when in the city. 

WALTER SCOTT & COMPANY 
n.VVII) J. scorr. General Manaarr 

Main Office and Factory: Plainfield, New Jersey, U. S. A. 

New York: Brokaw Bldg., 1457 Broadway, at 42d St. 
Chicago: Monadnock Block. 

The circulation of the 

Philadelphia Bulletin 
has now passed four hundred thousand 

copies a day 

Net paid daily average for March 

408,070 rsS 
These were distributed: 

In the City of Philadelphia and Camden, 308,987 

In the Suburban District (within 40 miles) . . 64,404 

Outside Suburban District. 34,679 
Le» than 6,000 copies of The Bulletin aie sold beyond 100 miles of Philaddphia 408,070 

(Net paid circulation for March, 1915: 353,855 copies a day) 

More than a million and a 
quarter people residing in 

408,070 homes, in which The 
Philadelphia Bulletin is read each 
day, comprise the great majority 
of the entire population of Phila¬ 
delphia and suburbs—representing 
the third largest market in the 
United States. 

YOU can deliver your selling 
message to nearly every 

home in and around Philadelphia 
through The Bulletin at one cost. 

You can reach the greatest mim- 
her of possible consumers in this 
market each day in the one news- 

t'al'er which is read in nearly ev¬ 
ery Philadelphia home. 

The Bulletin circulation figures are net; all damaged, unsold, free and 
returned copies have been omitted 

Amonif the towne 
urban and V(/untry 

Alirntowu, Pa. 
Ketbleheiu. I*a. 
llrlHtol, Ta. 
CarliHle, Pa. 
rhentor. Pa. 
<'<3at(<evillo. Pa. 
rdliimbla, Pa. 
CunKliohookm. Pa. 
DownitiKtown. Pa. 
I»o.vif‘?*town, Pa. 
KiiHton. Pa. 
IlarrlMburff, Pa. 
.rniktiitown, Pa. 
liHiiraMter, Pn. 
i4inHdalo. Pa. 

Pa. 
I>*)»anon. Pa. 
Miilianoy City, Pa. 

Pa. 
Mf. Carmel, Pa. 
New Hot>o, I*a. 
N4irriKtown, Pa. 
I*h<M‘iilxvlllc. I*a. 
INiftHtnwn, Pa. 
Pottavllle. Pa. 
Quakertown. Pa. 
K«'H<linff. Pa. 
.miaiiHikln, Pa. 
Shenandonh. Pa. 
Sunhury. Pa. 

included fa the dub- 
Oiatricta are: 

Taniautia, Pa. 
Wayne, Pa. 
Weat Chester, I^a. 
Wilkes-Barre, Pa. 
York, Pa. 
Atlantic City, N. J 
Bonlentown, N. J. 
ItridKeton. N. J. 
Biirllnaton, N. J. 
Cai>e May, N. .1. 
Glaasboro, N. J. 
llamnionttia, N. J. 
Jjnmbertvllle, N. J. 
MillTllle. N. J. 
Mt. Holly. N. .1. 
0<’enii City, N. .1. 
Penns (trore, N. J 
Salem, N. J. 
Trenton. N. .1. 
Vineland. N. J. 
WIldwiKxl, N. J. 
WDodbiiry. N. J. 
Dover. Ibi. 
Milford. Del. 
WllndtiKton. Del. 
('ambrldae, Md. 
Centerville. Md. 
Haaton. Md. 
Salisbury, Md. 

•hllnilelphia, April 5, 191A. 

WILLIAM L. McLEAN 
I‘uhHvher 
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Ci/(cot.»poN 

(Celebrate.' Reaching the 100,0(Mt Mark 

The CTossinff of the 100.000 mark in 

the circulation of the Pitt-shurRh Sunday 

Po.st was celebrated Monday eveninR, 

March 27, by a dinner in the William 

Penn Hotel to the heads of departments 

of the Pltt.sburgh Post and the Pitts- 

burRh Sun Riven by A. K. Braun, vice- 

president and Reneral manaRer of these 

newspapers. The circulation of the Sun¬ 

day Post has .shown a rapid and steady 

increase for the past three years, and on 

Sunday, March 19, 103,7ti2 copies were 

issued. The “boys” were inspired by the 

achievement of the Sunday Post and im¬ 

parted their pride in the attainment to 

the affair, and roo<1 fellowship reigned. 

London Newisboys .Muzzled 

London newsl)oys are not permitted 

to call out their jmpers. The contents 

of the papers are advertised by large 

placards which the newsies silently hold 

up to tiassers-by. 

Newsier at the Movie.* 

Bai-timoke, Md., April 6.—The news- 

lM)ys and carriers of Baltimore news¬ 

papers will be treated to a special per¬ 

formance of "The Birth of a Nation," 

under the auspices of the Social De¬ 

partment of the Kvening Sun and by 

courtesy of 1). VV'. (Jrifflth and Charles 

K. Ford, at Ford's Theatre, Saturday 

morning, April S. After the r>erform- 

ance the newsboys will sing "The Star- 

Spangled Banner” and “My Country, 

’Tis of Thee." l.rfist Saturday morning 

the boys .saw a .six-reel thriller at the 

Bed .Moon. 

Newsboys Kntertain Directors 

The board cf directors and a few in¬ 

vited friends of the Kmma U. Newsooys 

Home at Houston, Icxa.s, were t>i>ter- 

tained l)y the newsb.,ys la.st week wi'b 

wrestling bouts and mu.sical numl)er.s. 

•Several of the boys of the home are 

lahnted musicians. 

Ex-Newsboy a Screen Actor. 

Nine years ago Irving Lippner, aged 

twenty-two, was .selling papers at the 

New York end of Brooklyn Bridge. Now 

he has achieved his ambition of lieconi- 

ing a screen actor, and is a member 

of the Francis Ford-tJrace Cunard com¬ 

pany at Cniversal City, 
About a year ago he iourneyed to 

southern California and gained work 

a.s an “extra” in one of the small 

.studios. He joined the Universal City 

forces .some months ago, and l)y hard 

work and natural ability rose steadily 

until Francis Ford and Grace Cunard 

recognized his talents by making him 

a regular memlier of their company. 

Newsboys Celebrate Anniversary 

The Butte (Mont.) New.sboy.s' Club 

celebrated its fourteenth anniversary at 

the clubrooms in the county court 

house recently. The club was organ¬ 

ized in 1902, and now has more than 

300 members. 

dry 
Ce JA CUA-M 

cvenmjCifyDe/we/y kmW.TTXtiA1 ^A muC-W 
^ ^ rojteMttM ottit-y n E'^SNina c/ry ^Og/iym/^ 

(3fie5t(itf luBieB lai^eeireuloUon qf the 
N)eW YORK WORLD 

REPRESEBTIriG CIRCULATIOM AND AOXllalAKY OEP'TS 

in WHICH OVER^OOPEOPLE ARE EMPEOyED 

Embroidery Patterns 
fij) Catharine Creenrvood 

Full, half, or quarter service may 

be had to meet varying space con¬ 

ditions. 

The INTERNATIONAL SYNDICATE 
Feature* for Newspaper* 

Established 1899 BALTIMORE, MD. 

Dr. Barnard^s 
Food Page 

We are now allotting 
territory 

The Evening Mail Syndicate 

203 Broadway, New York 

NEWSPAPER 
prosperity is based on circulation. 

FEATURE 
elements of the right kind make and 
hold circulation. 

SERVICE 
by experts means material and meth¬ 
ods that have been PROVED. 

Let ut send you samples of out col¬ 
ored comics, daily and Sunday 
pages in black and colors. 

Newspaper Feature Service 
M KOENIGSBERG, Manazer 

41 PARK ROW NEW YORK 

The “Flaneur” Letter 
Edward S. Lewis, Editor St. Louis Star: 

I note in to day’s St. Louis Times in your 

Flaneur letter a reference to “Stonehenge” 

and an article which you say that you 

wrote some time ago concerning Stone¬ 

henge. I should thank you very much to 

send me a clipping. I have been reading 

your letters daily and find them very in¬ 

teresting. 

For Prirr and Territory trrile: 

THE DAILY “FLANEUR ” lETTER OFFICE 

Munaey Building Wuhington, D. C. 

$50,000 WORTH OF 
NEW SUBSCRIBERS 
In two montba it what w« aecnred for The 
Los Angelea Times last year. Total buiinesi 
inT.OTU. SECOND campaign la now running. 

Tbese A. B. C. pa|iers know our methods 
are original and producilve: 
Courier-Journal, lioulavtlle, Ky.SSO.OOO 
Deseret News. Salt Lake City.$33,000 
Express, San Antonin. Brat campaign.$50,000 
Soeond rampaign .$78,000 

We ALWAYS repeat on the tame papera. 
Why! Ask us bow to get more circulation. 

North-Eu(«xi Circul.tioa Co. 

C. B. HOLUSTER, Can. Mgr., DaT*.,.rt. Imra. 
Writ, or Ultra care Lo* Angeles Times. 

Ten Million a Week Says 

Government Report 

A special service syn¬ 
dicated gratuitously to 
papers who desire live 

movie topics. 

T/ie l^itagraph Company 
of America 

East letb SL & Locust Ave., Bklyn, N. Y. 
NEW YORK LONDOji 
CHICAGO PARIS 
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NEWSPAPER ACTIVITIES IN MANY CITIES 

Various Plans and Schemes That Are Being Employed to Build 
Circulation and Increase Prestige. 

The Baltimore News has started Its 
annual campaign for beautifying back 
yards and waste places In the city and 
suburbs, and Is distributing thousands 
of packages of flower seeds of the best 
sorts and variety. The children take a 
special interest in this work. The News 
makes a charge of one penny per pack¬ 
age, and the seeds are thus placed on 
sale at each of the News’s thirty-seven 
sub-stations and agencies. The seeds 
are such as can be coaxed into growth 
and bloom, so that even small children 
can raise the flowers. Some of the 
boys and girls who apply for the seeds 
tell of glorious results achieved with 
News seeds last year. Their gardens 
were bright with color and fragrant 
with bloom from the middle of June to 
the end of September. 

A testimonial to the abundant pros¬ 
perity Pittsburgh is enjoying, and an 
evidence of the confidence the mer¬ 
chants of that city have In the news¬ 
paper as an advertising medium, are ex- 
pre.ssed in the advertising achievements 
of its papers. The Pittsburgh Leader 
in March, 1916, carried more advertis¬ 
ing than in any previous month in its 
hi.story; 1,061,644 lines were carried, or 
.51,766 more lines than in March, 1916. 

The Dalton Daily Tribune, recently 
established at Dalton, Ga., will begin 
publication as soon as the linotype ma¬ 
chines can be shipped from New Orleans. 
The Tribune will take the place of the 
Daily Argos, which burned out about 
five years ago. The Tribune will be 
published and edited b> Nelson Shipp, 
now editor of the Weekly Messenger, Of 
Dalton, and of the Murray County Mes¬ 
senger, published for Eton, in the ad¬ 
joining county. 

The Des Moines and Register-Tribune 
is.sue a little four-page house organ for 
its employees called the House Record. 
It is edited by Mr. Schwarts, and con¬ 
tains, be.sides formal items, articles on 
the Register-Tribune’s new building 
now in course of erection. “How Do 
You Talk Over the Telephone,’’ “Effi¬ 
ciency Makes Better Newspapers,” and 
other specials that help to tone up the 
office staff. 

The Stockton (Cal.) Evening Mail got 
out a sixteen-page Spring Fashion Num¬ 
ber on March 25, containing special ar. 
tides relating to the latest fashions for 
women and men on the inside pages, 
and an attractive picture calling atten¬ 
tion to the Stockton Fashion Show on 
the front cover. Many special adver. 
tisements were run with attractive 
CUtil. 

The Chicago Daily News opened its 
spring course of free educational lec¬ 
tures Friday night, when twenty school 
assembly halls, rented from the Board 
of Education by the newspaper were 
thrown open. At each place a lecturer 
talked on a subject of local or national 
interest. The Dally News lectures were 
instituted last fall, and were attended by 
thousands. 

1,050,840 
Unet of paid advertitiac carried in 

March 
.\n InrrMRe OTW the eorrenpondlng month 

<>f Inut ye«r of 27.1..578 linos, or .5.'>.1%. 

Advartimoro Know Why 

(Efje Betroit jTree 
'Miekipan’e Oramtut Vmtpapar" 

VERREE * ( 
CONKLIN ( 

Fereio New Terk 
Ckicas* 

The Dallas Tlmes-Herald recently 
made a big hit with its annual style- 
show supplement, and therein showed 
what can be accomplished in concen¬ 
trated advertising when the merchants 
of a town really get together in a spirit 
of mutual helpfulness and undertake a 
little coopieration. The spring style 
show was inaugurated by the Dallas 
'Tlmes-Herald in 1914, and has been 
held as a community style show at the 
opening of each spring season since 
that time, with steadily increasing suc¬ 
cess both for the merchants and the 
newspaper. 

The St. Paul Daily News has just 
concluded three novel contests. A prize 
of $10 for the best design for an Easter 
gown was won by Miss Erna Knocke, of 
St. Paul. Five prizes of $1 each were 
offered for the best answers to the ques¬ 
tion “What would you do if you went 
broke?” The third contest was on the 
telling of the best April Fool joke. 

New Daily in Havana 
Marquez Sterling is the owner and J. 

P. Aguiar, jr., the general manager of 
I^a Nation, of Havana, Cuba, a« new 
afternoon and Sunday daily newspaper 
which will have the International News 
Service. Mr. Sterling was the founder 
of L’Heraldo de ('uba, in Havana, which 
he recently sold. 

Jewish Daily Increases Its Price 

The Day, the national Jewish daily, of 
New York city, edited by Herman Bern¬ 
stein, on Sunday, April 9, will increase 
its price to two cents for its Sunday is¬ 
sues. A Sunday magazine section will 
be added to the regular features of this 
newspaper. 

Keokuk Newspapers Combine 

I.4irgely through the good offices of 
H. F. Henrichs, of Litchfield, ill., the 
Keokuk (la.) Daily Gate City and 
the Constitution-Democrat have been 
merged, and on April 3 appeared as a 
con.solidated evening newspaper. C. F. 
Skirvin, publisher of the Daily Gate 
City, will act as general manager of 
the combined properties, and C. E. War¬ 
wick, formerly general manager of the 
Con.stltution-Democrat Company, will 
be business manager, they having pur¬ 
chased the entire stock of both compa¬ 
nies, which represents a valuation of 
more than $100,000. The llaily Gate 
City was established in 1846, and the 
Constitution-Democrat in 1847. 

New Daily Raring Paper 

After fifteen years of thoroughbred 
training on the leading race tracks 
throughout the country, Louis 1. Ostfeld 
quit training colts and is now engaged 
in issuing a daily paper called “The Rac¬ 
ing Letter,” with his father, “Jack” 
(Xstfeld. 

Paper’s Practical Preparedness 
The Waterloo (la.) Evening Courier 

and Reporter, the pioneer newspaper of 
its city, is installing press facilities 
which will give a capacity of 25,000 
thirty-two-page papers per hour, and is 
also Increasing its linotype equipment. 
Concerning the improvements the pa¬ 
per says; “Enterprise and wisdom in 
providing for the future means, in many 
cases as it does in this one, that the 
investment is to consume profits for 
several years ahead, but putting money 
into business foundation provides for 
hard-working business men a real plea¬ 
sure and satisfaction that may not l)e 
had for some men in any other way.” 

To show that prosperity reigns su¬ 
preme in the summer resort section of 
the North Shore of Massachusetts, the 
North Shore Breeze, of Manchester, is 
to get out a summer-boom number on 
April 14. 

NEW INCORPOR.VTIONS 
’Tuenton. N. J.—Journal Publishing 

Company, Ram.say; capital .stock, $25,- 
006; Incorporators, John T. la*ter, Anna 
A. V. Leter, and Edgar A. De Yoe, all 
of Ramsay. 

Milwaukee. Wis.—Rice l.ake Jour¬ 
nal Company, Rice Lake; Capital stock, 
$5,000; incorporators, T. C. Surdson, H. 
Knutson, C. E. Crosby, E. G. Sher- 
vey. 

St. I>}Uis, Mo. — Chronicle-Herald 
Publishing Company, Macon, Macon 
County; Capital stock, $10,000; incor¬ 
porators, J. A. McMasters, Edward 
White, and Charles H. Wisenborn. 

St. Lons, Mo.—St. Louis Argrus Pub¬ 
lishing Company; Capital stock, $20,- 
000; incorporators, William Mitchell, 
Benjamin W. Jones, and Lewis E. Haw¬ 
kins, all of Kirkwood, Mo. 

Joliet, 111.—S. I. Kirsch Company; 
Capital stock, $25,000; advertising; in¬ 
corporators, S. I. Kirsch, Thomas F. 
iionovan, and F. E. O’Donnell. 

CHANGES IN INTEREST 

SwAiNSBORO, Ga. — The Swainsboro 
Forest-Blade, the oldest newspaper in 
the county, will change management on 
April 15, the interest of C. D. Rountree, 
co-editor, having been purchased by 
Frank Mangum, of Macon, who was 
formerly a.ssociated with the Macon 
News. 

Bedfoiu), la.—E. S. Townsend, of Le 
Mars, has purchased the interest of 
Merritt W. Campbell, in the Times- 
Republican. Mr. Campbell has no plans 
for the immediate future, except to 
spend several weeks at the home of his 
mother and .sister at Hopkinton, la., be¬ 
fore entering uiK>n any new enterprise. 

Muskeoon, Mich.—Details have been 
completed whereby the Booth syndicate 
absorbs the Muskegon Daily Times, 
this city’s only morning newspaper. 
The syndicate is planning to publish 
only the Muskegon Chronicle, its prop¬ 
erty before the deal with the Times. 
Arthur E. Boswell, publisher and own¬ 
er of the Times, becomes manager and 
editor of the Chronicle, while C. A. 
French, formerly general manager of 
the Chronicle, retires from the local 
newspaper field. No other changes will 
be made immediately in the Chronicle 
.staff, it is announced. 

Morenit, Mich.—A copartnership that 
existed thirty years ago in the publica¬ 
tion of the Waiwsh (Ind.) Plain Dealer, 
has just been reestaldished in this city, 
in the purchase of the Observer, by 
Henry F. flarri.s, of Massillon, Ohio, and 
fleorge C. Bacon, of Wabash, Ind. 
Messrs. Harris and Bacon acquired the 
Plain Dealer on February 10, 1882, and 
the partnership continued for ten years 
when Mr. Harris withdrew and became 
a.ssociated with Ohio ne'wspapers in Liv¬ 
erpool, Springfield, and Canton. Later 
he was editor of one of the Bobbs-Mer- 
rill Company magazines In Indianapolis, 
after which he entered country weekly 
journalism in Indiana and Michigan. Mr. 
Bacon recently dispo.sed of his interest 
In the Plain Dealer. Mr. Harris has re¬ 
newed his subscription to The Editor 

AND Publisher, which, he .say.s, he 
values very highly. 

Mansfikiji, Ohio.—At a recent meet¬ 
ing of the directors of the Shield Pub¬ 
lishing Company, action was taken to 
publish the Shield as a morning news¬ 
paper, the first i.ssue of which appeared 
Sunday, April 2. The paper will con¬ 
tinue to be the Democratic organ. 

Titusville, Pa.—The Herald an¬ 
nounced last Monday morning the pur¬ 
chase of the business Interest of the 
paper by Joseph M. Bloss, who has 
been postmaster here for the past 
twelve year.s. Since the death of Henry 
C. Bloss, aged ninety-three, the business 
has been carried on under the name of 
Mrs. S. A. Blos.s. 

Intertype Corporation Declares a Divi- 

ilenil 

The Intertype Corporation on March 
29 declared a quarterly dividend of $2.50 
a share on the first preferred stock to 
holders of record on March 31. This 
is equivalent to 8 per cent, per annum. 

The Electric Bulletin 

Is a business asset. It is as Important a 
part of a aewspaper equipment as a Lina- 
type. An EUectrle Bulletin will increase your 
circulation and popularity. Ask any one of 
its users. 

A machine may be leased, bonzht for casb, 
or liberal terms will be giTen. Write for 
particulars. 

National Electric Bulletin Corp. 
New London, Conn. 

USE 

UNITED 
PRESS 

FOR 

Afternoon Papers 
Central Ofices, World Bldg., New York 

SUPPLIES 
For the Press and Stereotype Rooms 
are increasing in price and becoming 
scarce and difficult to obtain. Our 
advice is to ORDER NOW while it 
is possible to secure supplies that 
later on will be entirely exhausted. 

“Quality Goods Only” 

New England Newspaper 
Supply Co., 

Worcester, Mass. 

SPECIFY 
CLINE-WESTINGHOUSE 

Motor and Control 
Equipments 

FOR WEB PRESSES 

SPECIAL MOTOR DRIVES for 
STEREOTYPE MACHINES 

LINOTYPE MOTOR DRIVES 

CLINE ELECTRIC MFC. CO. 
Fisher Bldg., Chicago 

38 Park Row, New York 

i 
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WHAT LIVE ADVERTISING CLUBS ARE DOING 

Brief Accounts of Their Important Activities Specially Reported 
by Correspondents in Many Cities. 

50,000 
SorlalintH—nearby — a larar per- 

erntaar of whom are Bunlnraa and 

I^rofraaionnl men and are both 

morally and financially intrreateti 

in 

Pretty aoitd people to deal nrlth. 

Buying Power 
THE EVENING TELEGRAPH is read, dally, 
by practically every bank officer, mercbaut, 
manufacturer, and man of affairs, as well as 
by tens of thousands of intellicent, discrimi¬ 
nating, prosperous men and women in all 
other walks of life in Philadelphia—the 
most American city in America. One copy 
of THE EVENINtl TELEGRAPH reaching 
a constituency with REAL buying power, is 
worth Ore copies of the comic-strip news- 
rapers, which attract thoughtless, aensatlon- 
loTing readers, possessing little, if any, 
BL'Vl.NG POWER. 

For over half a centurp PUIadelphia’t 
leading high-claei evening newspaper. 

THREE cents a copy for over a third of a 
century—now ORE cent. 

iStje 
f fttaburg BiBpatrli 

Possesses a clientele all its own, 
representing incomes above the 
average. It reaches the actual 
buying power, therefore best for 
advertisers. 

WALLACE G. BROOKE 
Brunswick Building, New York 
THE FORD-PARSONS CO.. 
Peoples Gas Building, Chicago 

H. C ROOK. 
Real Estate Trust Building, Philadelphia 

f>T IPVTT AIT 

MONEY AND GOOD CHEER 
That’s the altuaUon in 

PITTSBURGH, PA., 
Eyerybody Busy. 

GAZETTE TIMES 

CHRONICLE TELEGRAPH 
Have the largest clreulatlon. 

CombfisaHon Rate. Dally SOe a line. 
ComUnmtion Kate, Dallv and Sssn- 

day SSVie • Line 
For further information write 

Urban B. Dice, F. A. Ugr., Fgh., Pa. 

I C. Wabeidint J. M. Branham Co. R. J. BidwdI Co. 
225FMiA*rMaBei'tBide..Oacaeo 742MarketS«. 

New York Chonical Bi«., Si. Saa Ftaacaco 

In PITTSBURGH 
Our Competitora are amazed at the growth 
in Circulation and AdTertiting being made 
by 

The POST and The SUN 
W^HY ? 

Because The Pittsburgh Post and Tha 
Pittsburgh Sun are to-day the best newa- 
paperi in Pittsburgh. The most wide-awake, 
up-to-date Daily pepert ever published in 
that city, and the great public it realizing 
the fact more and more CTcry day. 

CONE. LORENZEN * WOODMAN. 
Special RepresentatiTea 

New York, Detroit, Kanaaa City, Chicago 

DETROIT SATURDAY NIGHT 
guarantees and stands back of 
every advertisement it pub¬ 
lishes. 

G. LOGAN PAYNE CO. 
New York Chicago Boston Dotroil 

Deutsches Journal 
The N. Y. German 
Journal is America’s 

Greatest German Newspaper 

To stimulate interest In the window 
displays of Ixiuisville stores, the Liouis- 
ville Advertising Club is conducting a 
window dressing contest. The trophy 
offered is a handsome loving cup pre¬ 
sented to the Club by Wm. Kendrick’s 
Sons. This cup remains the Club's prop¬ 
erty, but is awarded for one week to 
the best "selling display” for the week. 
The rules of the contest provide that a 
window display entered must be ready 
for inspection by Monday morning of 
the week of entry; no firm may receive 
the cup more than three times in suc¬ 
cession ; no charge shall be made for 
entering the contest for this cup; as 
soon as possible after the selection of 
the winning window, the contest com¬ 
mittee shall deliver the cup for display 
in the winning window during the week 
of entry; awards to be made on the 
“sales value” of the display without re¬ 
gard to the elaborateness of the trim 
or the character, cost, or kind of mer¬ 
chandise. Any retail store in any line 
may enter a window in accordance with 
these rules. 

The subject of the next meeting of 
the I.«ague of Advertising Women, on 
Tuesday evening, April 18, will be “Mo¬ 
tion Pictures as an Advertising Medi¬ 
um.” The session will be held at the 
salesrooms of Hershey & Co., 125 West 
4 2d Street. J. Alexander Leggett, of 
the Leggett, (Jruen Co., will speak. Mrs. 
Jane Stannard Johnson, late advertising 
manager of Paramount Picture Corpo¬ 
ration, and Mr. J. W. Hinder, a former 
advertising man, and now secretary of 
the Motion Picture lioard of Trade, will 
also speak. 

Temporary officers have been elected 
and plans for final organization made 
by repre.sentatives of fifteen Joplin 
(Ill.) firms interested in the organiza¬ 
tion of an ad club. 

The following officers were elected to 
serve until the annual election in May: 
President, J. F. Potts, representing the 
Christman Dry Oooils (Company; vice- 
president, W. W. Hitchcock, represent¬ 
ing the International Corre.spondence 
SchcKil; secretary-treasurer, Frank L. 
Yale, secretary of the Commercial 
Clul). 

Dallas Vigilance Committee at Work 

Dallas, April 3.—The l>allas Ad¬ 
vertising League, at its last meeting, 
discussed methods for protecting its 
members and the business men of 
Dallas from undesirable advertising 
schemes. The discussion was led by O. 
S. Bruck, chairman of the “vigilanca 
committee” League. Chairman Bruck 
said that under the direction of his 
committee, he and H. W. Kinnard, 
president, will censor all advertising 
schemes before they are patronized by 
any member of the I.<eague. It is ex¬ 
pected that undesirable advertising 
schemes will be soon eliminated here. 

Houston Ad Club Helps Minister 

Memliers of the Houston Ad Club have 
just closed a ”go-to-church” campaign, 
which has met with marked succes.s. 
At the meeting this week. President J. 
Dabney Day told the menr.bcrs of the 
results accomplished. The Ad Club 
worked out the proposition and went be¬ 
fore the Houston Ministerial Associa¬ 
tion with it. The ministers gave it their 
hearty endorsement, and the scheme 
was tried out. The plans were to bring 
delinquent church memliers to Sunday 
services by newspaper advertising, and 
the ad men incorporated this feature 
in their Sunday ads. The result was 
several packed churches, where before 
there had been only the regular church¬ 
goers in attendance. 

A complete new plant has lieen in¬ 
stalled by the Cayuga (N. D.) Citizen. 

To Have a Home Advertising Dinner 

St. Paul, April 4.—The Town Criers’ 
Club will have a home advertising din¬ 
ner and exhibitioo about May 15. The 
numerous ways of advertising St. Paul 
merchandise will be demonstrated, and 
it will be the first undertaking of the 
kind, taking the place of the home prod¬ 
ucts exhibitions formerly held here. 
Every member of the Club will be urged 
to gather samples of the various ways 
his firm advertises, and all will be shown 
at the dinner. The chief address will 
be made by some advertising expert of 
national reputation yet to be chosen. 

Cleveland Ad Club Conference 

With a view toward bringing the pro¬ 
ducer and the consumer closer together, 
and also to create ways and means for 
the farmer to Increase his outlet of pro¬ 
duction, the Cleveland Advertising Club 
held a conference on farm markets this 
week. Editors of farm papers from all 
over the Central West attended. Pa¬ 
pers were read by H. G. Larimer, of 
Charlton, la.; E. T. Meredith, of Des 
Moines, la., and E. B. Moon, of I-ake- 
ville, Ind. 

Actors at Ad Men’s Frolic 

, Chicagca April 5.—The Advertising 
Association of Chicago held its annual 
midnight “frolic” last night at the club- 
rooms. Wilton Lackaye, Cyril Scott, 
Kathleen Clifford, Aima Belwin, and 
other theatrical stars were present and 
furnished entertainment. There was 
dancing and a midnight supper. 

Hare Talked to the Pilgrims 

At the March dinner of the Pilgrim 
Pulillcity t.’lub of Boston last Friday 
night the memliers, with wives and 
sweethearts, heard James H. Hare, of 
Leslie’s Weekly, lecture on war pho¬ 
tography. President George Gallup 
presided. Several musical arti.sts added 
H) the enjoyment of the occasion. There 
were more than 250 diner.s. 

Club Saw Practical Ad Stunt 

A novel stunt marked the meeting of 
the Cedar Itapids, Ja., Ad Clulj on the 
night of April 3. J. S. Young, advertis¬ 
ing manager of the, Cedar Haplds F^ve- 
ning Gazette, invited the members of 
the club to the Gazette office after the 
regular meeting. There an advertise¬ 
ment was written and a page made up 
with the members following the ad 
through the various departments until 
the same was turned out in newspaper 
form. This created an unusual amount 
of interest, and made the meeting one 
of the best and most enthusiastic held 
by the club in a long time. 

Last Sphinx Club Dinner of the Year 

On Tue.sday evening, April 11, the 
Sphinx Club of New York will hold its 
last dinner of the season. The official 
announcement calls it “Get-together 
Night, when all business, however im¬ 
portant, shall be subordinated to an ex¬ 
hibition of good-fellowship; and where 
hospitaltiy, jollity, and cordiality shall 
have the right of way.” The speakers 
of the evening and their .subjects will 
be: James Newton Gunn, president of 
the United States Tire Company, “After 
the War—What?” and W. R. Hotchkin, 
of the Cheltenham Advertising Service, 
“The Sales Po.ssibilities of the Unknown 
Want.” At this meeting also the annual 
election of officers will be held. 

Suit for criminal libel has been 
brought by former United States Sen¬ 
ator Marlon Butler, of Raleigh, N. C., 
against the News and Observer Pub¬ 
lishing Company, of that city, of which 
Secretary of the Navy Daniels is presi¬ 
dent. 

ST. LOUIS HOPEFUL FOR 191? 

Expects Now to Get Big National Con. 
vention of Associated Ad Clubs. 

St. Iajuis, April 5.—St. Louis is 
practically assured that the national 
convention of the Associated Advertis¬ 
ing Clubs of the World for 1917, will lie 
held in this city. This announcement 
was contained in a telegram from M. P. 
Linn, president of the Advertising Club 
of St. Louis, who has been in Detroit 
endeavoring to secure support to bring 
the convention here. Detroit was a 
formidable candidate for the convention, 
but yesterday withdrew and agreed to 
throw the votes of the Detroit Ad Club 
and the ad clubs of the territory pledg‘-d 
to her, to St. Louis. This leaves Cin¬ 
cinnati as the only avowed contender 
for the big meeting, though Chicago, 
Cleveland and New Orleans may entar 
the lists. 

The convention bureau is working 
with the local ad club to secure $50,000 
as an entertainment fund. As a nuc¬ 
leus of that general fund each daily 
newspaper has already subscribed 
$1,000, plus an additional $100 for pro- 
motion expenses. 

Washington University has offered Its 
entire plant as a meeting place. In 
Philadelphia in June the 1916 conven¬ 
tion will be held in the buildings of the 
L^niversity of Pennsylvania. 

Active workers on the St. Ix)uis Ad 
Club’s convention committee are: .1. 
Ferd Oberwinder, John Ring, Jr., Her¬ 
bert M. Morgan, Edward Mead, W. S. 
Donaldson, George M. Burbach, W. C. 
D’Arcy, F, D. Beadslee, C. R. Ketchum, 
and H. L. Bergen. The officers of the 
Ad Club are: M. P.^Linn, president; J. 
Ferd. Oberwinder, Edward Mead, and 
David R. Williams, vice-presidents; 
Paul Hutchinson, secretary; M. E. 
Holderness, treasurer. 

P. S. Florea, of Cincinnati, secretary 
of the As.sociated Advertising Clubs of 
the World, was the guest of honor at a 
luncheon given recently by the St. Louis 
Advertising Club. He .said that from 
what he had learned while in St. Louis 
he was .satisfied that, if this city should 
.secure the convention, it would be 
handled In a most satisfactory manner. 

A. A. C. W. CONVENTION NOTES 

The Pilgrim Publicity A.s.sociation, of 
Ho.ston, is planning to take a delega¬ 
tion of .si^veral hundred to the Quaker 
City for the convention of the Asso¬ 
ciated Advertising Clubs of the World. 
The party will sail from Boston on Fri¬ 
day, June 23, on a specially chartered 
steam.ship of the Merchant and Miner's 
IJne. Thirty-six hours will he spent on 
the water, and accommodations have 
already been reserved for the care of 
the party at the Hotel Bellevue-Strat- 
ford, upon its arrival in Philadelphia. 

Plans for the Cleveland Advertising 
Club’s atendance in force have been 
nearly completed by the Philadelphia 
convention committee, headed by Frank 
Boughton. The Club will leave Cleve¬ 
land on a special train on SatunUiy 
night, June 24, going by way of the 
Izake Shore to Buffalo and the Lehigh 
Valley to Philadelphia. 

The uniform which has l)een decided 
upon by the committee is a thoroughly 
practical Palm Beach suit of excellent 
quality of material, a cap to matcli, 
with a purple hand lettered in gold, and 
white canvas shoes. Treasurer Conner 
has formulated a savings plan wliiih 
was hut into operation last week, ny 
which every man can accumulate Ihc 
cost of the trip before June 25 l)y the 
easy-payment plan. 

The biggest loo.se-leaf scrap-book ever 
built in Philadelphia is being used for 
the pre.ss cuttings about the .Tune con¬ 
vention. When completed, it will lie 
carried into the council chambers of 
many cities, so that city fathers can see 
the sort of publicity ar advertising con¬ 
vention gets for the city in which such 
a convention is held. Already the pngos 
make a generous sized book. 
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ALT MASON i.s everybody’s 
friend. He exudes sunshine and 
optimism, in his own peculiar 

rhymed way, on the editorial pa«;es of 
large and small newspapers, from Pot¬ 
hook, Arizona, to the Florida Keys. 

Walt peppers the foibles of mankind 
—the ugly little traits of character that 
hurt OTHERS while they hurt their au¬ 
thors. He does love to hand an upper¬ 
cut to the .sourmash brother and the 
chronic grunt. He rollicks along, in 
amazingly plastic verse and the secret 
of his unquestioned popularity must be 
traced to the wholesome advice he gives. 
When you’ve finished a Walt Mason- 
ette, you’ve had heard a little sermon— 
you have swallowed a nice sugary pill 
that’s good for what ails you. 

The Ralston Shoe, with wide national 
distribution, hit upon a very adroit 
scheme for adapting the Walt Mason 
idea to its own advertising need.s. The 
thing is done so cleverly that it legiti¬ 
matizes itself. We doubt whether the 
public or industrious Walt Mason him¬ 
self would accuse Ralston of cold 
plagiarism. 

For five years, illustrated electrotypes 
sent out in large quantities to dealers 
were very much the same—as dealer 
material is, unfortunately, APT to be. 

There were pictures of shoes and pic¬ 
tures of well-groomed men wearing 
them and pictures of timely, topical af¬ 
fairs—all well and good and of an ac- 
ceptlbly conventional character. 

But the Ralston spirit was progres¬ 
sive. “I^et’s put a little pep into thi.s 
year’s stuff,” said they. 

And .so Walt Ma.son was used as an 
Incentive. The text of the new Ralston 
serie.s was breezy and bright and in 
story-form, but set up double-column 
measure, plus Mr. Mason’s magnetic 
rhyme. The same Ralston arguments 
for a fine, serviceable shoe were put 
forward—the same sales sen.se Injected 
—no essential of good advertising was 
omitted. Hut the Mason lilting easily- 
read verse-form was the backbone of 
the campaign. 

Here is a fair example: 
’’The way the world is running now, 

you have to dance—or .soon learn how; 
for ev’ry little social set, has some V. 
Castle for a pet. They dance at dinners 
and at plays; they dance at lunch-time 
in caf^s. Miss Terpsichore is quite a 
belle among the bunch that you know 
well. And at a moment’s notice, too, 
they’re apt to ask a dance of you. At 
five P. M. as twilight falls, they scam¬ 
per for the tango halls, and you—well 
you will take a chance—it’s part of life 
to laugh and dance. 

’’Which, Ijelng true, those one-step 
feet, should always be surpa.s.sing neat 
—should dance in comfort all the while 
and bring the glad, contented .smile. 

”No man may do the job up brown, 
and have the saddest feet in town. The 
light fandango is not wed, to limbs and 
hops and ‘seeing red.’ Forget there 
ARE such things as feet: I.,ife’s little 

daily walk make sweet. And Ralston’s 
somehow, are a part of all this Terp- 
sichorlc Art.” 

• * * 

There’s a touch of tragic humor in 
the advertising of the warring nations. 
Bravely, in the face of business de¬ 
pression and the most discouraging con¬ 
ditions imaginable, they still tell their 
little trade stories to a befiustered pub¬ 
lic. 

Witne.sa these, culled from a single 
publication: 

”WATERPRCX)F Trench-Coats. An 
officer writes: ‘Please .send me one of 
your superb garment.s.’ You can write 
from the fighting line, giving your 
measurements.” 

Imagine the optimism that prompts 
the above appeal. And this: 

“Armor-plate Your Wrist Watch. 
“Fit this handy contrivance to any 

wrist watch, just cla.sp it under and 
over^—so—and you’ve got an armor 
plate on your watch that defies 
breakage, and with the army-protec- 
tor, your watch is no longer a tar¬ 
get for snipers. Send one to your 
friend at the front.” 
The above is a bona fide copy of part 

of a current advertisement of a large 
watch and accessory house in IJver- 
pool. 

“Why assist the enemy by u.slng 
PCRPLE typewriter carbon,” is a 
line from another patriotic ad. 

“MINTY CHAIR 

The ideal lounge for the wounded. 
Special prices to hospital and offi¬ 
cers’ messe.s.” 

“(lifts for War Time. 

"Old Battleship souvenirs repre¬ 
sent the gift mood of the moment, 
made from the teakwood and copper 
of H.M.S. Renown.” 
Here is a suggestion that tins of 

cigarettes he sent to the boys at the 
front: 

“One guinea per month will .stock 
that fighting friend with philosophic 
cheer. With an ample supply of ‘Con 
Amores’ he can tolerate with ease 
the grey dawns and sullen evenings 
of Flanders.” 

* * • 

The National Cash Register Co. has 
“rung-up” another successful news¬ 
paper campaign. 

Believing that optimism is a healthy 
mental condition and that letting every¬ 
body everywhere know it, is of psycho¬ 
logic value, this great concern proceed¬ 
ed to use full pages and half pages to 
link cash registers with national pros¬ 
perity. 

There have been a dozen or more 
National (’ash Register illustrated ads 
and every one of them made you feel, 
intuitively, that this is the greatest 
country ever; that we are on the “main 
line” and headed straight for glittering 
and golden gain, and the earning ca¬ 
pacity of Jim and John, Mike, and your¬ 
self, will be quadrupled by January 1, 
1917. 

The pictures accompanying these ad¬ 
vertisements have been little pen and 
ink masterpieces of subtlety. 

Folks in .small towns fell into the 
habit of hanging them up on walls and 
In store windows, for the moral effect 
they produced. 

Croat cornucopias dumped plenty over 
the land—vistas of manufacturing 
acreage blossomed with men and orders. 
There was hustle and go and bumper 
crops and factory .smoke in one grand 
bouquet of prosperity. 

People were rushing this way and 
that, in a desire to buy, and the Ameri¬ 
can eagle had bronze on his wings, to 
typify that poverty and “hard times” 

had gone about five hundred miles out 
to sea on a string of barges. 

It seemed almost a wonderful proph¬ 
ecy. 

E’er “good times” DID arrive. 
Bumper crops DID spring gloriously 

from the soil. 
A magic rainbow of shimmering 

wheat gave promi.se of still greater 
prosperity. 

Industries thrived—made additions— 
started “night schedules,” and labor, 
jingling a full pay envelope, turned 
Saturday night into a universal har¬ 
vest of profit for the small storekeeper. 

The National Cash Register adver¬ 
tising became doubly impressive and 
valuable, because it was all true—all 
real—an exploitation of a condition that 
materialized, per schedule. 

And now that the strain is over and 
the song of the night-shift i.s heard in 
the land, the National Cash Register 
advertising can placidly settle down to 
a tie-up of this great prosperity with 
its very logical side-kick—the C’a.sh 
Register. 

When money comes tinkling and 
jingling over the counter, there must 
be .some systematic method of han¬ 
dling it—of keeping customers happy— 
of making change and .safely protecting 
the fair profits of the day. 

Four-column, illustrated advertise¬ 
ments in the national newspapers are 
teaching these lessons to the dealer and 
the consumer ju.st now, in as big a way 
as 0|>timism was taught a short while 
ago. 

And a most gratifying form of pub¬ 
licity it is, too—advertising, which, 
while boosting a product, scatters con¬ 
fidence and trust and .sunshine as it 
goes. 

* * • 

The advertising and printing depart¬ 
ments of the National Cash Register 
Company, by the way, are about the 
busie.st organizations to be found any¬ 
where. 

Few people realize the stupendous 
labor involved in keeping this vast en¬ 
terprise in motion. 

There is a highly creditable news¬ 
paper, pu))lished in the intere.sts of the 
great army of workmen. Every line 
of it i.s kept up to date—every para- 
grai)h helpful—every article of the 
stimulative, inspiring, and constructive 
sort. This newspaper is published reg¬ 
ularly, in standard form and i.s profuse¬ 
ly illustrated. 

Men seem more inclined to read or¬ 
ganization *me.ssage.s in this free-and- 
easy, unconventional form than when 
administered in fancy booklets and 
flossy pamphlet dress. For a news¬ 
paper can be folded up and stuffed in 
the hack pocket ... it can be paw¬ 
ed over and roughly ' handled . . . 
it is made for quick reading and prompt 
service. 

All through the National Cash Regis¬ 
ter business fabric, runs a sort of ner¬ 
vous, progressive activity that is very 
clo.se kin to the newspaper way of do¬ 
ing things. The get-busy without de¬ 
lay . . . they wa.ste no time in dick¬ 
ering and dickering . . . when they 
adverti.se, their advertising has the 
NEWS flavor. 

W. Livinoston Larnkd. 

Eighty Years a “Newsboy” 

Charles B. Rob’.iiiis, the “original 
Ledger newsboy,” is eighty-six years 
old, though he does not look it. On the 
day when the Philadcl|ihi.i Public Led¬ 
ger celebrated its eigbtieiii birthday he 
walked into the office with .a framed 
copy of the fir.st irsue of that paper, 
and told the officials that he began to 
sel! the l.,edger when he was less than 
seven years old, and had kept the an¬ 
cient copy as a souvenir. "My uncic 
hai dled the newspapers in tnis city 
:'i;<hty years ago,” he .said, “and he put 
me at work for the new paper the day 
it was started.” The veteran sold pa¬ 
pers only one year. Afterward he tried 
to take part in the Mexican War as a 
drummer-boy, but was too old. He was 
in the Civil War, however, enli.sting in 
Company A. Sixth Pennsylvania Cav¬ 
alry, which saw action at Antletam, 

OL’ 
DAD MARTIN 

A real new 7-Gohimn Mat 

Service. Laughs, wide smiles 

and giggles in every strip. Dandy 

drawing. Nothing like it! It’s 

distinctive. 

Let us send yon proofs. 

WORLD COLOR PRINTING CO., 

R. S. Grahlc, Mgr. 

E.st.ablished 19(K) St. Louis, Mo. 

Knows 

The George 
Grantham 
Bain Serv¬ 
ice occupies 
the same 
relation to 
newspapers, 
in an il¬ 
lustrated 
way, that 
the Asso¬ 
ciated Press 
does in a 
news sense. 
I regard the 
service as 

JOSEPH GARRETsoN invaluable. 
Cincinnati Times-Star. 

Bain Service Motto It “Illuatrate To day's 
News To-day.” Try it. 

BAIN NEWS SERVICE 
32 Union Square, E., N. Y. City 

Editor Who 

(Snprka 

iatlg (Hajjttal 
Average net paid cir¬ 
culation for the six 
months, ending Sep¬ 
tember 30, 1915, as 
sworn to in Govern¬ 
ment report 

3 2,430 
And as confirmed by 
report of The Audit 
Bureau of Circulations. 

Publisher, 
TOPEKA, KANS. 

MANHATTAN 
PHOTO- 
ENGRAVING C9 

CHAMBERS ST. NEW YORK. 
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TIPS FOR THK Al) MANAGER 

The Oorland AtivertisitiK Anency. of 
Atlantic City, N. J., is offering to news- 
par>er8 advertisements for the fJrand 
Atlantic Hotel at Atlantic City, on the 
trade basis. 

Advertisements on the trade l>asis are 
being: offered to newspai>ers by the Tri- 
ang^le Advertising Agency, of New York 
city, for the Marie Antoinette Hotel, the 
Kmpire Hotel, and the Marlborough Ho¬ 
tel. 

The Frank Seaman Company, of New 
York, is placing new advertisements in 
the newspapers for the Fatima and 
Favorite cigarettes, manufactured by 
the Glggett-Myers Tobacco Company. 

The Wendell P. Colton Company is 
putting out newspaper adverti.sing for 
the Old Dominion Steamship Company. 

The V'ick Chemical Company, of 
Green.sboro, N. C., is compiling a li.st of 
new papers for its advertising next 
fall. 

The Frank Seaman (Company, of New 
York, is arranging to place 14,000 agate 
lines in daily newspapers in North 
('arolina, Wa.shington, Connecticut, and 
Iowa, for the Eastman Kodak Company, 
which heretofore has used magazine 
space exclu.sively. 

The Elliott Advertising Service, of 
Rochester, N. Y., is adding new papers 
to its list for the Shinola advertise¬ 
ments. 

The Matos-Menz Advertising Com¬ 
pany, of Philadelphia, is renewing news¬ 
paper advertising contracts for the 
Eckman Manufacturing Company, of 
Philadelphia. 

H. S. Levey, of New York, is placing 
some new contracts with newspapers 
for the advertisements of the Michelin 
Tire Company. 

_ Advertising Agents 
COLLIN ARMSTRONG, INC,, 

Advertising and Sales Service, 
115 Broadway. New York, 

FRANK, ALBERT & CO., 
26-28 Beaver St, New York. 

TeL Broad 3831. 

HOWLAND, H. S., ADV. 
AGENCY, INC., 

20 Broad St, New York. 
Tel. Rector 2573. 

LEVEY, H. H., 
Marbridge Bldg., New York. 

Tel. Greeley 1677-78. 

Poblishers’ Representatives 

ARKENBERG SPECIAL AGENCY, 
702A World Bldg., New York 
406A Madison Ave., Toledo, O. 

KATZ M. L, 

Peoples Gas Bldg., Chicago, Ill. 

CONE. LORENZEN ft WOOD¬ 
MAN. 

Brunswick Bldg., N. Y.; Advtg. 
Bldg., Chic.; &imbel Bldg., Kan¬ 
sas City. 

DE CLERQUE, HENRY, 
Chicago Office, 5 S. Wabash Ave. 
New York Office. 1 W. 34th St 

GLASS, JOHN, 
1156-llM Peoples Gas Bldg., Chic. 

OTLAHERTY’S N. Y. SUB¬ 
URB LIST 

22 North William St, New York. 
TeL Beekman 3636 

PAYNE. G. LOGAN. CO., 
747-748 Marquette Bldg., Chicago, 

IlL; 200 Fifffi Ave., New York, 
N. Y.; 8 Winter St, Boston, Mass.; 
Kresge Bldg.. Detroit MicK 

The Excelsior Advertising Company 
is the sole agent for the oar space in 
the New York, Westchester and Boston 
Railroad. 

The Beers Advertising Agency, of 
Havana and New York, is starting some 
spring advertising for the Home Can- 
ner Company, in Cuban and Isle of 
Pines papers, four-inch, one-column, 
once a week; also for J. T. Hall, of 
Texa-s, for Poland-China hogs, in Cuban 
and Spanish papers, two inches, one 
column, e. o. d. t. f. 

The Sidener-Van Riper Advertising 
Company, of Indianapolis, Is now han¬ 
dling the advertising of the Kokomo 
Rubber Company, manufacturers of 
high-grade bicycle tires, which will be 
advertised generally. The Sidener-Van 
Riper Company is also now handling 
the accounts of the Compac Tent (.'om- 
pany and the Geiger-Fishback Com¬ 
pany, of Indianapolis. 

J. W. Thompson, New York city, is 
placing 4,000 lines one year with a few 
Iiapers for Julius Kayser. 

H. H. Levey Co. is sending out 10,000 
lines one year to a selected list of news¬ 
papers for the Michelin Tire Co. 

H. Touzalin, Chicago, Ill., is plac¬ 
ing 4 inches double column seven times 
with a few Middle West papers for the 
Northern Michigan Trans. Co. 

l.,ord & Thomas, Chicago, 111., are 
sending out 300 lines 6 times to a few 
jiapers for the Chicago Beach Hotd. 

N. W. Ayer & Son, Philadelphia, Pa., 
are placing 30 inches .seven times with 
a few targe cities for the Empire Rub- 
l>er & Tire Co. 

A. W. Erickson. 381 Fourth Avenue, 
New York city, is asking for rates on 
a one-page political ad to appear in 
New England papers. 

Nichols-Finn, Chicago, Ill., is sending 
out 3,000 lines one year to a .selected 
list of newspapers for Morris & ('o. 

E. H. Clarke, Chicago, Ill., is plac¬ 
ing 3,000 lines one >-ear with a few pa- 

IH-rs for M. I. S. T. 

Taylor-Critch field, Chicago, 111., is 
.sending out 10,000 lines one year to a 
few pallets for the Pabst Brewing Co. 

D’Arcy Advertising Co., International 
Life Building, St. Louis, Mo., is mak-- 
ing 2,000-line contracts with Middle 
West newspapers for the American 
Carljon & Battery Co. 

Dudley, Walker & Co., People’s Gas 
Building, ('hicago. Ill., are placing 
orders with some Southern newspapers 
for the Grand Trunk R. R. Co., resort 
advertising, Chicago, III. 

Donovan & .\rmstrong. Common¬ 
wealth Building, Philadelphia. Pa., are 
placing classified orders with some 
Southern newspapers for Earl Hopkins, 
and are gradually sending out orders to 
newspajiers in selected sections for the 
Fleischmann Co., yeast, 701 Washing¬ 
ton St., New York city. 

Street & Finney, 171 Madison Avenue, 
New York city, are placing orders with 
a selected list of newspapers for Rice & 
Hutchins, “Educator Shoe,” 10 High 
Street. Boston, Mass., and are handling 
the advertising of Richard Hudnut, per¬ 
fumer, 115 Ea.st 29th Street, New York 
city. 

Henry Tetlow Co.. “Tetlow’s Gossa¬ 
mer Face Powder,” Philadelphia, Pa., 
has transferred its advertising to H. 
E. Ije.san Advertising Agency, 440 
Fourth Avenue, New York city. 

Edwin & Wasey Co., 58 East Wash 
ington Street, Chicago, lil., are making 
3,40n-line contracts with .some Southern 

newspapers for the New Orleans Coffee 
Co., “French Market Coffee,” New Or¬ 
leans, I.,a. 

Cheltenham Advertising Agency, 11 
East 36th Street, New York city, wilt 
soon take up a selected list of news¬ 
papers for Robt. H. Ingersoll & Bros., 
‘“Ingersoll Watches,” 315 Fourth Ave¬ 
nue, New York city (reported but not 
verified), and is handling the advertis¬ 
ing of the American Chicle Co., chewing 
gum, 1 Madison Avenue, New York city. 

Taylor-Critchfield-Clague Co., Fuller 
Building, New York city, and Brooks 
Building, Chicago, 111., is sending out or¬ 
ders to newspapers generally for the 
Business Men’s Presidential League, 165 
Broadway, New York city. 

H. H. Good Advertising Co., 45 Mur¬ 
ray Street, New York city, is making 
400-inch contracts with some Southern 
newspapers for Dr. Tutt Mfg. Co., Tutt’s 
Pills, 84 Reade Street, New York city. 

Gray & Davis, auto lamps, etc., Ames- 
bury. Mass., and 244 West 49th Street, 
New York city, are transferring their 
advertising to Bates Adverti.sing Co., 230 
Fifth'Avenue, New York city. 

Federal Advertising Agency, 243 West 
39th Street, New York city, is placing 
some orders with New England news¬ 
papers for the Sears-Cross Co., “Speed- 
indicator,” Bush Terminal, Brooklyn, 
N. Y. 

Cha.s. H. Touzalin Agency, Kesner 
Building, Chicago, ill., is making some 
contracts with Iowa newspapers for T. 
W. Henry, “H. H. Cleanser,” Des Moines, 
Iowa. 

Milburn Pharmacal Co., “Benzomint,” 
Baldwin, N. Y., is placing its adver¬ 
tising with New York city newspapers 
through A. M. Stockman Adverti.sing 
Agency, 20 Ve.sey St., New York city. 

A. M. Dodd, 537 So. Dearborn Street, 
Chicago, Ill., is making contracts with 
some Western newspapers for the Ixitus 
Personal Improvement Institute. 

Chas. Blum Advertising Corp., 608 
Chestnut Street, Philadelphia, Pa., is 
again placing orders with some Penn¬ 
sylvania new.spapers for the Pecora 
Paint Ca., “Pecora Cuticle Enamel,” 
Philadelphia, Pa. , 

Harry Porter Co., 18 East 41st* Street, 
New York city, will handle orders about 
April 15 with practically the same list 
of new.spapers as last year for the Nestle 
Food Co., “Nestle Baby Food,” 233 
Broadway, New York city, and is send¬ 
ing orders out to a selected li.st of news- 
fiapers in iarge cities for Heublin Bros., 
Brand’s A.l Sauce, and Club Cocktails, 
196 Turnbull Street, Hartford, Conn. 

Newark Shoe Co., “Newark Shoes” 
(M. Samuels & Co.), 21 South Hanover 
Street, Baltimore, Md., will again short¬ 
ly place orders with newspajiers in cities 
where they have stores through the 
Hanser Agency, Kinney Building, New¬ 
ark, N. J. 

Picard & Co., 12 West 31st Street, New 
York city, will shortly send orders out 
to new.spapers in selected sections for 
the Pathe Freres Film of “Who’s Guil¬ 
ty,” 25 West 45th Street, New York city. 

Churchill-Hall, 50 Union Square, New 
York city, will shortly handle the adver¬ 
tising of the Edison Storage Battery Co., 
Orange, N. J. 

The Dallas (Tex.) Evening Journal 
has ju.st awarded a cash prize of $25 
offered to the person who submitted a 
design for a municipal flag for the city 
of Dallas, which was finally accepted 
by the Board of City Commissioners. 
Miss Jane Malone won the $25. 

BETTER BUSINESS BURE.MJ 

Indianapolis Ad Club Organizes an I in. 
portant Branch to Help Advertisers. 
Indianapolis, Ind., April 5.—“To pro¬ 

mote integrity and create confidence 
in advertising, selling and all other 
phases of business and do all law¬ 
ful things which may help attain 
such objects” that, briefly stated, is the 
object of the Better Business Bureau, 
organized under the auspices of the 
Advertisers’ Club and with the moral 
and financial support of Indianapolis 
newspapers and prominent advertisers, 
which came into active life yesterday. 

The directors of the Better Business 
Bureau are Frederic M. Ayres, Gustav 
Recker, Franklin Vonnegut, George 
Oilar, Ray Brown, Carl Hunt, Roy M. 
Ross, Ernest t.ohn and Mansur B. 
Oakes. Ernest ('ohn, who is advertis¬ 
ing manager of the Kahn Tailoring 
Company, was yesterday elected presi¬ 
dent and chairman of its executive 
committee. Carl Hunt was elected 
vice-president and vice-chairman. Da¬ 
vid P. Porterfield was chosen secretary 
and manager, to devote all of his time 
to the interests of the bureau, and Roy 
M. Ross was elected treasurer. The 
committee will Immediately open 
offices, and the services of Mr. Porter¬ 
field are at once available to adver- 
ti.sers and to the public in any matters 
looking to the improvement of adver¬ 
tising in Indianapoli.s, or of increasing 
the business of this city through mak¬ 
ing it more effective. 

Already the list of subscribers to the 
fund which has made this work po.ss- 
ible includes a great many Indianapolis 
business houses. The committee an¬ 
nounced yesterday afternoon that one 
of the objects in view, however, was 
to obtain subscriptions—even if they 
be small—from practically every busi¬ 
ness man in the city, with the feeling 
that bu.siness men will be particularly 
interested in the movement if they go 
into it financially, and one of the 
things which the bureau particularly 
needs is the good will and cooperation 
of bu.siness men generally. 

Mr. Porterfield, who became secre¬ 
tary and manager, was formerly in the 
printing business in Indianapolis and 
is particularly well known among bu.sl- 
ness men. He has been active in the 
Advertisers’ Club work, and before ho 
went into the printing business he was 
in the purchasing department and later 
had charge of the cost accounting 
work for the J. T. Polk Company, of 
Greenwood. 

AD MANAGER’S COMPLEX DUTIES 

Details of His 'Work Simpler Than His 
Responsibilities, Says Frank A. Blark. 
Boston. Aiiril 5.—Details of an ad¬ 

vertising manager’s work are almost 
nothing as compared to his responsibili¬ 
ties, according to Frank A. Black, ad¬ 
vertising manager for Filene’.s, who 
spoke last evening before the advertis¬ 
ing class of the Boston Young Men’s 
Chri.stian Union. He .said: 

“It is a common error among begin¬ 
ners in the advertising business, and 
people not in tha business to suppo.se 
that the writing of copy is the main 
work of the adverti.sing manager. Thi.s 
is not true. In my opinion he mu.st 
know thoroughly what he has to ad¬ 
vertise from a standpoint of material, 
workmanship, and method of operation; 
he must have a thorough knowledge of 
the strength or weakness of his product 
as compared with competing products. 

“Second, he must make a thorough 
study of the selling field of his product; 
creating new ones, new appetites, and 
new styles. Then he must build up a 
policy on the above-mentioned knowl¬ 
edge and on the experience which the 
knowledge makes possible. And most 

j important, the advertising manager 
! should install adequate records of cost, 

results of work done, in order to benefit 
the utmost from his experience and to 

I prevent the possibility of opinion and 
prejudices taking the place of actual 

] facts.” 
1 
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The Following Newspapers are Members of 

THE AUDIT BUREAU OF 
CIRCULATIONS 

And grant the right to the organization to examine, through qualified aud¬ 

itors or independent auditing concerns, who are certified public accountants, 

any and all bills, news-agents’ and dealers’ reports, papers and other rec¬ 

ords considered by the Board of Control necessary to show the quantity of 

circulation, the sources from which it is secured, and where it is distributed. 

AD FIELD PERSONALS 
Edward B’. Carson, recently made as¬ 

sistant advertising manager of the 
Pyrene Manufacturing Company, has 
just returned from a flying trip through 
Ohio, Michigan, and Indiana, to secure 
the cooperation of newspapers in an ad¬ 
vertising campaign. The territory he 
visited was recently taken over from a 
selling agency, and the advertising cam¬ 
paign called attention to that fact. 

Allen D. Albert, president of the In¬ 
ternational Association of Kotary Clubs, 
and Herbert S. Houston, president of 
the Associated Advertising Clubs of the 
World, will be among the speakers at 
the annual spring dinner of the Cham¬ 
ber of Commerce, of Rochester, N. Y., 
which will take place on Thursday eve¬ 
ning, April 13. 

Edward H. Dreier, who has been in 
charge of the advertising department 
of the Leavenworth (la.) Times for the 
past three years, has accepted a posi¬ 
tion in Oklahoma City, Okla., where he 
will become advertising manager of the 
Daily Oklahoman and the Evening- 
Times, of that city. 

Robert T. Walsh, of Philadelphia, 
who recently resigned as advertising 
manager of the Maxweli Company, at 
Detroit, and who at one time was assis¬ 
tant advertising manager of the B^ord 
Motor Company, has been appointed 
head of the advertising department of 
the Briscoe Motor Corporation, at Jack- 
son, Mich. 

Wiiliam M. Scott, chief of the book¬ 
keeping department of the Baltimore 
American and Star, has been appointed 
manager of the foreign advertising de¬ 
partment of those newspapers, and 
Emanuel B. Baum, manager of the local 
advertising department. The work of 
both departments was for years in the 
hands of the late William Stoddard who 
died two weeks ago. 

H. E. Dreier has resigned as adver¬ 
tising manager of the Davenport (la.) 
Times, to become advertising manager 
of the Daily Oklahoman and the Okla¬ 
homa City Times, succeeding BTank 
Hoopes, who resigned to go into the 
automobile business in Oklahoma City. 
Mr. Dreier was tendered a farewell din¬ 
ner by the Davenport Advertising Club 
last week. 

Robert R. Updegraff, advertising man¬ 
ager for Daniel Low & Co., jewellers, of 
Salem, Mass., made his appearance as a 
free lance journalist, last week, when a 
short story from his pen appeared in 
the Saturday Blvening Post. 

Victor H. Young, general manager of 
the Bates Advertising Company, New 
York, has resigned. 

Herbert M. Schmidt has resigned as 
manager of the advertising department 
of the Paterson (N. J.) Evening News 
and entered the mercantile field. 

Burdick A. Trestrail, well known in 
advertising circles in New York, who 
has i)een advertising manager of R. S. 
Williams & Sms Co., Toronto, ha* iK-en 
promoted to be manager of the piano 
end of the business. Mr. Trestrail is 
also publisher of a music trades’ jour¬ 
nal. 

The American Newspaper Publishers’ 
As.soclatlon announces the election of 
the Macon (Ga.) Daily Telegraph and 
the New Haven (Conn.) Times-Leader 
to active membership In the Association. 

New Orleans States 
Member Audit Bureau of Clrculatlont. 

Swor» Net Paid Circulation for O 
Montha Badlna Sept. 30, lOlB 

33,142 Daily 
We Kuarantee the larceet white home 

■Ipllvrrrd cTening circulation In the trade 
territory of New Orleana. 

To reach a large majority of the trade 
proapecta In the local territory the States 
!• the logical and economic medium. 

Clrcnletlon data aent on request. 
The 8. C. BBCKWITH SPBCIAI, 

AGENCY 
Sola Foreign RepreeentatiTes 

New Ts'fk Chicago St. Louie 

CHANGE IN THOMPSON AGENCY 

Vice-President Resor Adds to His Stock 

Holdings and May Become Manager. 

A material increase in his stock hold¬ 
ings in the J. Walter Thompson Com¬ 
pany .\dvertising Agency, 44 East 23d 
Street, New York city, was made this 
week by Stanley^ Resor, vice-president 
of the company, who will in all probabil¬ 
ity take over the general management 
of the agency in addition to his duties 
of vice-president. 

Mr. Resor was born in Cincinnati and 
is a graduate of Yale University, class 
of 1901. He began his busine.ss career 
as clerk in the Central Trust Company, 
of Cincinnati, and then ei.iered the sell¬ 
ing and advertising department of a 
manufacturing concern in Cincinnati. 

I.«,ter he took up advertising, and 
eight years ago, with his brother, he es¬ 
tablished the Cincinnati branch of the 
J. Walter Thompson Company. The lat¬ 
ter is now manager of the New Blngland 
branch of the company, with headquar¬ 
ters in Boston. 

Mr. Resor came to the New York 
office several years ago, and soon af¬ 
terward was promoted to the vice-presi¬ 
dency. The other vice-president of the 
company is C. E. Raymond, of Chicago. 

Fenton Kelsey Joins Shuman Ad. Co. 

Chicauo, April 6.—B'enton Kelsey, 
former vice-president and editor of the 
Gas Record, who has been advertis¬ 
ing manager of the Philadelphia Public 
I.«dger, has returned to Chicago to be¬ 
come vice-president of the Shuman Ad- 
verti.sing Company. Mr. Shuman has 
served as advertising manager of sev¬ 
eral leading Chicago houses, and for 
three years was Western editor of the 
Iron Age. Building on this combined 
experience, the service that Messrs. 
Shuman and Kelsey render proposes to 
be of a very personal character, the idea 
lieing to devote themselves to only a 
few accounts. The firm will continue 
to specialize along technical and mer¬ 
chandising lines. 

H. E. Dreier Leaves Davenport, Iowa 

H. K. Dreier, for several years ad¬ 
vertising manager of the Davenport (la.) 
Daily Times, has been made advertis¬ 
ing manager for the Daily Oklahoman 
and the Oklahoma Times, published at 
Oklahoma City. He assumed his new 
po.sition April 1, taking charge of the 
advertising of the papers named. Mr. 
Dreier entered newspaper work at Mus¬ 
catine. la., in 1901, and later went on 
the Davenport Times as advertising 
manager. He was prominent In ad chib 
and commercial club work In Davenport. 
A banquet In his honor was held in tb’ 
Commercial Club by the bu.siness and 
advertl.sing men of the city on the night 
he departed for his new position. 

Real Poem from .Ad Agency 

A clever and attractive advertising 
card in the form of a -series of re.solu- 
tions as a basis for b\isiness has 
lM>en i.ssued by C. D. Bcrtolct, of 
Chicago, well known as a gener- 
sd advertising manager. It carries 
an appealing trio of verses “Out Wliere 
the We.st Begins,” which reflect the 
Western spirit in a very plea.sing man¬ 
ner. 

Ad Man Invents Derail 
Bert O. Blanton, of the engineering 

department of the Texas & Pacific Rail¬ 
way at Dallas, and at one time in the 
advertising department of the Houston 
(Tex.) Chronicle, has filed at the Patent 
Office at Washington an “automatic de¬ 
rail.” The principal purpose of the in¬ 
vention, which is to be placed on sidings 
and spur tracks, is to be a guard against 
runaway cars getting on the main line. 

The Wisconsin B>deratlon of Print¬ 
ing and Press As.sociations will hold 
their State conference in Madl.son, Wis., 
June 1, 2, and 3. in cooperation with 
the department of journalism of the 
Wisconsin University. An attractive 
and helpful programme is lieing ar¬ 
ranged for the occasion. 

ALABAMA. 

NEWS .BlrmiDgliam 
Average circulation for Norember. DallT, 87,189; 
Suuday, 38,903. Printed 2,207,884 lloea more ad¬ 
vertising than its nearest competitor in 1914. 

CALIFORNIA. 

EiXAMINER .Los Angeles 
A. B. C, Audit reports show largest Morning and 
Suuday circulation. Greatest Home Delivery. 

THE PROGRESS.Pomona 

GEORGIA. 

JOURNAL (Clr. 67.531).AtUnta 

CHRONIOLE .    Augusta 

LEDGER .Columbus 

ILLINOIS. 

BERALD-NEWS (CirculaUon 15,190)_Joliet 

STAR (Circulation 21.589).Peoria 

IOWA 

REGISTER A LEADER.Dea Moines 
EVENING TRIBUNE.Dea Moines 
Esaenllal to covering Dea Molnea and vicinity. 

SUCCESSFUL FARMING..Dea Moines 
More than 700,000 circulation guaranteed and 

proven or no pay. Member Audit Bureau of 
Clrculatlone. 

KENTUCKY 

MASONIC HOME JOURNAL_Louisville. Ky. 
(Seml-Mnntbly, 82 to 64 pages.) Guarantee 
largest clrculstion of any Masonic publication in 
the world. In ezeesa of 90,000 coplea montbly. 

LOUISIANA 

TIMES PICAYUNE.N«w Orleans 

•MICHIGAN 

PATRIOT (No Monday Issue).Jackson 
I.aat Gov. Statement—Daily, 11,403; Sunday 
12..56S. Member A. B. C. and A. N. P. A. 
Flat rate 2 cents line; full position 2)^ cents line. 

MINNESO’TA. 

TRIBUNE, Morning and Evening... .MInneapoIla 

MISSOURI 

POST-DISPATCH.St. Louis 
Is the only newspaper In its territory with the 

hesiiflfnl Rotogravure Picture Section. Circu¬ 
lation Orst six months, 1915: 

Sunday average .850,066 
Dally and Sunday.204.407 

MONTANA 

MINER .Butte 
AvArago dally SuiKlay, 20,189, for 3 

months ondlng March 20, 1916. 

NORTH CAROLINA. 

SENTINEL .Winston Bslem 
Octolier Gov't re|sirt .5.S48, net gain Octol>er, 

1015. over October, 1914, 1,028 copies. 

The following publlabers guarantee circulation 
and willingly grant any advertiser the privilege 
of a careful and ezbaustive iDvestigation. 

ILLINOIS. 

SKANDINAVBN .CAlleago 

NEW JERSEY. 

JOURNAL ..Ellaabeth 

PRESS-CHRONICLE .Paterson 

(X>URIER-NEWS .PUlnSeld 

*_NEW YORK_ 

COURIER A ENQUIRER.Buffato 

II. PKOGKESSO lT.VIX)-AMERICANO.New York 

DAY.New York DAY.New York 
'rile National Jewlab Dally that no general 

advertiser should overlook. 

NEBRASKA. 

TRIBUNE . ... Hastings 
Circulation A. B. C. report, 7,100. 

wire report United Press. 
Full leased 

OHIO. 

PLAIN DEALER.Claveland 
rirciilatioii for March, 1010. 

Dally.134.14:1 
Sunday ..181,217 

VINDICATOR .Youngstown 

PENNSYLVANIA, 

TIMES .Erie 

DAILY DEMOCRAT .Johnstown 

TIMES-LBADER .Wilkes-Barre 

TENNESSEE. 

BANNER .Nashville 

TEXAS 

AMERICAN .Anstta 
"The Twentieth Century Paper of Texas" to 

absolutely independeot, priutlug all the news all 
the time and printing It Orat. Seventy per cent, 
city circulation by carrier. 

rilRONICLE .Honstoa 
The CJhronlcIe guarantees a circulation of Ih-OOil 
daily and 45,000 Sunday. 

UTAH. 

HERALD-REPUBLICAN.Salt Lakt City 

VIRGINIA 

DAILY NEWS-RE(X>RD.Hartlsonbnrg 
In the famous Valley of Va. only paper la 

the richeet Agricultural County In United Stotee. 

WASHINGTON 

pnsT-INTET.LIOENCER .Seettle 

CANADA 

ONTARIO 

FREE PRESS .London 

NEBRASKA. 

KREIE PRBSSB (Clr. 128,884)- 

NEW YORK. 

BOBLLBTTINO DELLA SBBA.... ... New lurk 

ROLL OF HONOR 

I 

II 

3 
j 

I 
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NEW YORK WILL GO 1,000 STRONG. MANY CLUBS AFTER TROPHIES 

PITTSBURG loFtting ^tar Advertising Club's Committee at Work to Competition Is Keen for Annual Awards 

Make Best Showing at Philadelphia. at the Philadelphia Convention. 

The Advertising Club of New York is ^he National Vigilance Committee of 

planning to go to the Philadelphia con- j^e Associated Advertising Clubs of the 

XT". strong.” The announces that the big, beauti- 
(lubs On-to-Philadelphla Committee’ naitimore Truth trophy will be 

IS organized and busy. awarded at Philadelphia to the Adver- 
The committee comprise.s David 1). ^j,lch has in the year end- 

I>'e. chairman; (.eorge V . Hopkins. , 1 

yK-e-t-hairman; (.eorge French. W. li increasing public confidence 

Doughty, \\iniam L Roberts, Ikm M. advertising. This handsome trophy 
Parker and P V. D. Lockwood. 

Accomniodations have lK?en secured exhibited at home in the 

for the New York delegation at the windows of advertisers by the 

Adelphia Hotel, at ^hestnut and Advertising Oub of New York, the Min- 
Thirteenth Mreets. whit^ wi 1 also be n^apolis AdverUsing Porum, and the 

the heailquarters of the New York Advertisers’ aub of Indianapolis, 
contingent. All the rooms have baths, Milwaukee, Des Moines, 

and the rates i^r day are: Two-per- gp^^ane. San Francisco. Chicago. Kan- 

son rooms. »«. ?9 and *12; three per- Louisville. Cleveland, Buffalo, 

son rooms J9 and $12; four-person Rochester are all likely contenders 

rooms. $12; one-person rooms, $6, $9 magnificent award-and there 

and $12. several other clubs whose chances 
"(Jeneral” Hector Randall Doughty is winning premier Truth honors ara 

organizing a regiment of 500 advertis- good 
ing men to march down Broad Street 

Monday evening. June 26, liehind the 

famous “Ferguson” Sixty-Piece Band. 

The (Jeneral also attends to the uni¬ 

forms, badges, canes, flags, pennants, 

and all the trimmings. 

“B. V. D.” IxK-kwood is putting in all 

his spare time figuring on the trans¬ 

portation problem; and Don M. Parker 

is .said to lie working on a calwret show, 

to lie .staged on the Adelphia roof, Tues¬ 

day evening, June 26. 

“Bill” Roberts, who, when he can 

spare the time, does a little work for 

.Advertising and Selling, is now engaged 

in seiiarating some of the most promi¬ 

nent advertisers from a lot of money 

to he spent for floats in the Monday 

night pageant. Rumor has it that he Is 

meeting with great success. 

Nigel Cholmeley Jones, chairman of 

the On-to-Philadelphia Committee of 

the Reiiresentatives' Club, George L. 

Sullivan, chairman of the On-to-Phila¬ 

delphia Committee of the Advertising 

Agents’ .\.ssocintion; T,oiiig Gilman, of 

the Six-Point League, and H. H. Kress, 

of the Technical Publicity Association, 

are coiiperating with the Advertising 

(’lub’s committee. Prosriects are bright 

for making the Ijest showing ever at 

the convention. 

LEADER covert Washington, D.C., more 
thoroughly with one edition 
than any other paper in the 
United States covers the city 

in which it u published. 

Member of the A. B. C. 

Abo the city of happyized 
homes and substantial woricmen 

Write to W. E. Moffett, Advertis¬ 

ing Manager, Pittsburg, or to 

Verree & Conklin, Brunswick BuUd* 

ing, N. Y'., Steger Building, Chi¬ 

cago, for any information desired. 

IL PROGRESSO 
ITALO-AMERICANO 

EsUblitbed i88o 

(Member Audit Bureau of Circulations) 
Daily average net circulation last poatoffice 

statement, 134,286 copiea 
II Progresso Italo-Americano enjoys the 

distinction uf being the largest and most 
successful Italian paper among the Italians 
in the United States, which means among 
a responsive and responsible class with pur¬ 
chasing power to buy advertised goods. 

IL PROGRESSO ITALO-AMERICANO 

CHAV, CARLO BARSOTTI, 
Ed. and Pub. 

42 Elm St, New York City 

Buffalo News 
EDWARD H. BUTLER 

Editor and Publisher 

"Tile only Buffalo newspaper that cen¬ 
sors its advertising columns. Many of 
our advertisers use our columns exclusive¬ 
ly. The above is one of the many rea¬ 
sons why.” 

MEMBER A. B. C. 

Foreign Advertising Representatives 

KELLY-SMITH COMPANY 
220 Fifth Avenue Lytton Building 

NEW YORK CHICAGO 

The 
PITTSBURG PRESS 

Has the LARGEST 
Daily and Sunday 

CIRCULATION 
IN PITTSBURG 

THE 
NEW ORLEANS ITEM 

Member A. B. C. 

Accepts advertising on the abso¬ 
lute guarantee of the largest net 
paid daily circulation of any New 
Orleans newspaper or no pay. 

THE JOHN BUDD COMPANY 
Advertising Representatives 

New York Chicago St Louis 

I. A. KLEIN, Metropolitan Tower, N. Y. 
Jt^n Clast, Peoples Gat Bldg., Chicago 

Foreign Advertiaing Representatives 
What Do You Know About This? 
The Timet-Leader it the only one of the 
three New Haven, Conn., evening newspa¬ 
pers which opened its books to the recent 
audit of the Audit Bureau of Circulations 
The S. C. BECKWITH SPECIAL AGENCY 
New York Chicago St Louis 

Planning Graphic Arts Exposition 

The National Graphic Arts Exposi¬ 

tion, to be held at the Grand Central 

Palace, Ck’tolier 28 to November 4, next, 

promises to be a big and noteworthy 

affair. In the last quarter of a century 

remarkable strides have been made by 

the manufacturers of machinery for 

the industry, many labor-saving and 

tlme-.savlng* devices and processes have 

lieen designed to increase the efficiency 

of every department of the shops, great 

progress has been achieved in color 

printing, typography, and all the other 

phase.s of this vastly Interesting art-in¬ 

dustry, which Is to-day the sixth indus¬ 

try In point of size in the United States. 

It is planned to make a full and com¬ 

prehensive showing of all these things, 

and the educational as well as the trade 

value of such an exposition properly 

arranged and managed cannot fail to be 

high. The preliminary details are in the 

hands of E. Evans Clark, formerly na¬ 

tional secretary of the ITnited Typo- 

thetse of America, as secretary of the 

National Graphic Arts lOxposition, who 

may be addressed at the Grand Central 

Palace, New York city. 

IF you are intending to 
do some national adver¬ 
tising, the Promotion 

Department of the Shaffer 
Group of newspapers will 
gladly assist you with infor¬ 
mation regarding the trade 
territories in which these 
newspapers are located. 

Chicago Evening Post 
Indianapolis Star 
Muncie Star 
Terre Haute Star 
Rocky Mountain News 
Denver Times 
Louisville Herald 

PROMOTION DEPT. 
, SHAFFER GROUP 

12 S. Market Strret, Chicago 

PRACTICAL WORK FOR AD CLUB 

Fort Worth Members to Organize a Dum¬ 

my Manufacturing Business 
Following in the steps of other ad 

clubs in Tcxa.s, the Fort W’orth Ad 

Club will organize a dummy coriKira,- 

tion and conduct its business through 

meetings of the ad men from week to 

week. The company to be organized 

will be engaged in the manufacturing 

bu.sine.ss, and everything will lie done 

from the beginning. Articles of incor¬ 

poration will be drawn up and duly 

passed upon, architects’ plans for the 

plant to be built will be submitted and 

approved, salesmen of machinery to be 

installed will be heard, and everything 

required in the actual organization of 

a manufacturing business will be done. 

The plan was outlined to the members 

of the club at the meeting this week 

by A. L. Shuman. 

R. E. Kerr, chairman of the commit¬ 

tee apiKjinted to secure passage of an 

ordinance regulating itinerant mer¬ 

chants, announced that an ordinance 

had lieen drawn and would likely be 

passed by the CTty Commission taxing 

such merchants. 

to cover the GREAT SOUTHWEST 
Sundojr Circulation | CA AAA 
MORE THAN.lOUjWU 

Wm. A. Woodbury’s Book 

Attract! 
Women 
ind Girl 
Reader!. 
The Subject 
and tho 
Author 
Combine 
to make it 
a Happy 
Premium. 

BEAUTY 
CULTURE 

Creditable Industrial Edition 
Pacific Coast Repreaentative of 

The Muskegon (Mich.) Dally Times 

In an eighteen-page industrial edition 

on March 30 did itself and its city credit 

by advertising Muskegon as one of the 

most progressive and attractive spots in 

the United States. Muskegon’s history 

for a century, reading like a romance, 

is told and the rest of the issue is filled 

with illustrations and letterpress, which 

Extensive i>lans are being made for prove the value of the city’s claims to 

advertising “go-to-church” Sunday in favorable attention. The Dally Times, 

Dallas. Tex. Newspajier space will lie satisfied with its own prosperity in 1915, 

lilierally useil. and large posters will optimistically looks forward to even 

lie printed and i>laced in all parts of more satisfactory results this year, 
the city. In addition to thia It is plan¬ 
ned to hang a tag on every doorknob in 

Dallas, on either side of which is print¬ 

ed the words, “Go to church Sunday, 

April 9.” The posters and outdoor ad¬ 

vertising are being donated by the va¬ 

rious advertising agencies of Dallas 

MONEY IN THIS TOWN 
Olorado SpriDga baa $12,000,000 In bank 

depo-ita-^400 for each peraon. 

THE TELEGRAPH 
la tbe paper these depoeitora read. 

J. P. MoKihney & Son 

New York Detroit Chicago 

SAN FRANCISCO OFFICE 
of the 

Editor and Publisher 
Newspaper Properties 
SpecialUtnK In Central Weat and Southern 
Daillea. ConSileDltal correapondenre with 
Buyers or Sellers invited. 

A. S. PORTER 
118-120 Griswold St., Detroit, Mieh. 

At the suggestion of Representative 

Langley, of Kentucky, the Congression¬ 

al Record has printed a tribute to a 

dog. “Farewell to Bob," by Represen¬ 

tative Henry A. Barnhart, proprietor of 

the Rochester (Ind.) Sentinel. 

742 Market Street 
SAN FRANCISCO 
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AD REFORMS IN COLUMBUS, O. 

\ igilanre Committee of Advertising Club 
AiTomplishing Much Good Work. 

('oH'.'iBrs. O., April 5.—What the 
oxocutive committee of the local Adver- 
lisiiiR riub, acting as a "vigilance com¬ 
mittee,” has l>een able to accomplish In 
uncovering and suppre.ssing misleading 
advertisements was shown in a report 
rend at the Club’s last luncheon by 
1‘iesident H. H. Hershey. 

One man, he said, complained that a 
ci'i'tain purchase was not what he 
thought he was getting, but a refund 
was refused when he returned the arti¬ 
cle. Visited by the committee, the mer¬ 
chant adjusted the matter. 

Another scheme came to the attention 
of the Club, Mr. Her.shey reported, In 
which a special bargain sale was ad¬ 
vertised to be carried out on account of 
certain bankrupt stock. Investigation 
.showed that there was no occasion for 
a bankrupt sale, and it was simply a 
.scheme to bring people to the store 
without giving them their money’s 
worth in return. 

In another' instance the committee 
reported that, after getting in touch 
with large dealers all over the country 
to ascertain the cost price of a certain 
commodity, it learned that such an ar- 
tide, if first class, could not be sold and 
a profit made at the price purported 
to l)e given in an advertisement of a 
local merchant, who changed his ad- 
verti.sing tactics after a visit from th* 
“vicilance committee.” 

“In this day of keen competition, ef¬ 
forts to succeed often lead advertisers 
to make statements that, while they 
may appear sincere to them, are ques¬ 
tioned by the public,” Mr. Hershey de¬ 
clared. "Such methods, however, are 
re.sorted to less than formerly, because 
people are becoming more educated on 
the subject of advertising, chiefly 
through the reading of newspapers. 

"The public knows that every article 
has a cost price. If a commodity is ad¬ 
vertised at ‘less than cost,’ ueople get 
the idea that the stock is either inferior 
or is not what it Is represented to be. 
Advertisers have learned by experience 
that, while special sales bring people 
to their stores, they will not l)ecome reg¬ 
ular patrons unless they get what they 
are promised. Sincerity must mark the 
advertising campaign of the successful 
merchant.” 

Women Discuss Advertising 

’Phe l.s-aguc of Hu.sine.S3 Opportunities 
for Women held a meeting at the Cafd 
Savariii Wednesday evening. There 
were pre.sent between two hundred and 
three hundred women. 

The topic was "Advantages Which 
the .\dverti.sing Business Offers to Wo¬ 
men.” The pre.sident of the League, 
Miss Jane J. Martin, presided, and in¬ 
troduced the speakers, among whom 
were Miss Clark, on "Space Buying”; 
Mi.ss Kuphemia Holden, on "The Melt- 
ing-Bot Profession”: Miss Helen M. 
Hill, on "The Psychology of Advertis¬ 
ing”; Miss I^ansdowne, on "The Atti¬ 
tude of Mind Necessary for the Women 
in the Advertising Profes.sion”; Kffle 
.\rcher Kress, on the “Class of Trade 
Publications Particularly .\daptable to 
Women”; Mrs. Amy Peverley, on “De¬ 
partment Store Advertising,” and 
others. 

Auto Man's New Advertising Dodge 

.At the beginning of the new year, 
when new automobile licenses had to be 
procured, Herl)ort M. Bailey, a Velle 
tlealer in Chicago, wrote the Secretary 
of State and a.sked for automobile li- 
••ense No. 1065, which was granted him. 
This he attached to his Velie six dem¬ 
onstrating car, and, as the car moves 
quietly along Chicago boulevards, people 
w'onder, then smile at the license tag, 
which reads. "My price is 1065,” thereby 
divulging the cost of the Velle, and at 
the .same time complying with the State 
regulations requiring license numbers 
to be displayed. 

ICE MEN WILL ADVERTISE 

Those in Indiana Plan Publicity Cam¬ 
paign to Enlighten the Public. 

Indianapolis, April 4.—^At a tWo days’ 
session of the Indiana Association of 
Ice-Dealers, last week, arrangements 
were made for a publicity campaign to 
educate the public to the fact that Ice 
men are not thieves or grafters; that 
they are as honest as other business 
men; that they give full weight, and are 
charitable. 

The Association appointed a publicity 
committee, one member from each of 
the thirteen Congressional districts In 
the State, to devise ways and means of 
conducting an advertising campaign this 
spring. This campaign will cover In¬ 
diana and will set out, among other 
things, the conditions under which the 
ice business is conducted and the strenu¬ 
ous labor of distribution. It will in¬ 
struct consumers how to use ice eco¬ 
nomically and to the best advantage for 
refrigeration. 

Charles De Prez, president of the As¬ 
sociation, invited a number of news¬ 
paper men and advertising men to speak 
before the convention. “The only way 
we can change the public’s attitude to¬ 
ward us,” said Mr. De Prez, “is by tak¬ 
ing the public into our confidence 
through the press. We are tired of be¬ 
ing the ’goat’ and fodder for the funny 
man. Our business is honest and up¬ 
right, and we want the public to know 
it. We are going to do this if it takes 
all summer and all the profits of the 
business.” 

Durkpin League Dines Once More 
The Pittsburgh Post Duckpin League 

held its fourth annual banquet on Wed¬ 
nesday, March 29, after "30.” Jesse B. 
Graham acted as toastmaster. W. U. 
Christman, John R. Ball, Harry Keck, 
C. E. Moorhouse, and A. L. Bronson, of 
the editorial room, were among those 
present. 

PUBLISHER’S NOTICE 
The Editor and Pabllaher and the 

Jonmallat mslntsins iin efflclpnt porpn of pnlil 
rnrr(>«Tv>iirt‘'nt« St ♦he toUowIna Itnportsnf trsile 
oentres: Boston, Phllsdeipbla. Toronto, Clere- 
Isnd. rinrinnstl. IVtrolt. St. Lnnts. rh|e«»o. 
A'lsnts. New Orleans. Psllss IniUsnsnnlls. 
WssMnitton. Baltimore, and San Franriseo. 
Other correspondents will be added from 
time to time. Adrertlsers and newspaper mea 
will And a read.r market for stories of adrer- 
tlslns achievements, news heats, etc., hr sd- 
dresslna the mala o0ce, HIT World Balldlag. 
New York city. 

Branch ofllees axe located as follows: Chlcagn. 
S.’IT S. MIehIcsn Are.. R.van A Inman, mrrs.. 
•phone Hsrrlson 21 Bl ; San Francisco. 742 Mar¬ 
ket St.. R. J. Bldwell, manager, ’phone Kearney 
2121. 

The Editor nnd Pnbllaher pare contains 
fl72 agate lines. IBS on four, roliimns are IS 
pleas wide and twelve Inches deep. 

Advertising Rate Is 2Be. an agate line. tIBO 
a page. $75 a half page and f42 a pnsrter pate. 
Position extra. Time, apace and cash dlseonnta 
are allowed OB contrarta 

Small advertlaementa nnder pmner elasalflea- 
tion will be charged as follows; For Sale and 
Hein Want«1. fifteen cents a line; Bnalnesa Op- 
nortnnlty and Mlaeellaneons. twenty-five eents a 
line, and SIfnaflona Wanted, ten cents a line, 
rnnnt six wnrda to the line. For those nnem- 
nl-ved a fiftv.word or eight-lino advertisement 
wl'l he piilillahed two times FRFF. 

Readera are urged to have the paper malted te 
the home addreat. Tbta will ioanre prompt de¬ 
livery. 

The Editor and Pnhiiahrr sella regularly 
at lOe. a copy. $2.00 per yeer In the ttnlted 
Statee and Onloptal Poaaeaatona. 12.50 In Can¬ 
ada and gfi.OO fo,elgn. and li on aale each week 
at tbe following news atanda; 

Now York—World Building. Tribune Building. 
Park Bow Building. 140 Naaaan Street. Man 
ning’a fopposite tbe World Biilldingl. M Park 
Row; The Woolwortb Building. Timas Building. 
Forty-oeeond Street and Broadwav. at haaement 
entrance to Sithway: Brentano's Rook Store. 
Twenfy-slvth Street and Fifth Avenue and 
Mack’s. Macy’a corner, at Thirty fourth St. en- 
Ira nee. 

Baltimore—B. K. Fdwarda. American BntIdIng. 
Phlladelohla—7- O. Ran. 7th and Cheatnnt 

Streeta; Wm. Sobel, Bulletin Building News 
Stand. 

Boetnn—Parker House News Stand. 
PIttabnrgh'—Thivla Book Shop, 416 Wood 

Street. 
Washington. T>. c.—Bert K. Trenla. fill Fonr 

teenth Street. N. W. 
Chicago—Potinos Book Store. 117 N ftlerk 

Street: Post Office News Co.. Monroe Street; 
Chaa. Tevv Fire. Co.. 27 N. Fifth Avenne. 

Cleveland—Sebroeder’a Newa Store. Superior 
Street, nppoelte Post Oflee: Solomon News Co.. 
1111 Walnut Street. 

Detroit—Solomon News Co., 69 Larned St., W. 
San Francltco—B. J. Bldwell On., 74$ Market 

HELP WANTED 
Adverttfsmsnts under this eUuHIUsaHon, fifteen 

eente per line, aook ineertlon. Count six 
%Borde to the line. 

ADVERTISING MAN—By paper In Urge 
easteru city. State experience. At present the 
position of advertlalog manager la vacant. Ad¬ 
dress J 1793, rare Editor and Publisher. 

SITUATIONS WANTED 
Advertieemente under tkle eloeeifteatton, ten 

eente per Hne, sock ineertion. Count eia 
worde to the Hae. for tkoss unemploped, 
not to exceed SO vorde, tieo ineertione FRSB. 

ADVKKTISl.MS SOLICITOR—Ymiiig nmu, age 
23, iiniiiarriiMl, fur hoiiio cuiintry or small town 
Iiaia-r. Have three .veara' experience ami eaii 
prodnee n-aiiita. .tdUresH J 1797, i-are Editor 
and PiibllKlier. 

ADVERTISING MANAGER—33, marriml. In 
good health, experienced eoltcltor and advertising 
manager with leading papers in New York, Min¬ 
neapolis and Canada. Able to furnish highest 
references aa to ability and character. Want to 
make permanent connection with progressive and 
growing newapaper. in eastern or west central 
atatea. Address Box I 1787, care Editor and 
Publisher. 

ADVERTISING MAN—Seeks connection with 
publication or with manufacturer having adver¬ 
tising or sales department. Age 33, unmarried. 
American; successful record leading New York 
City newapaper, aa assistant advertising man¬ 
ager. Have executive, selling and advertising 
experience. Salary secomlary to opportunity. Best 
references. Addrna "Opportunity,” J 1790, care 
Editor and Publisher. 

ADVERTISEMENT SOLICITOR—A young man 
twenty-one years of age, aa advertisement solici¬ 
tor for some small newspaper. Has been with 
Urge agency three years. Will start at a rea¬ 
sonable salary. W. W. WestIund, 2641 W. 23 
Place, Chicago, Ill. 

ADVERTISING—Bright, «dlege-bre<l young 
man, 22. energetic and ambitious, seeks coii- 
iieetioii witli good lire pn>gre8sire cuneeru. Eight 
years’ newKi«i>er ami advertising exia-rtenee In 
the hnsiness aisl nu-<‘hanleal departments of 
leading New York City newspaiH-rs. Seven years 
with former employer. Thoroughly familiar with 
all details of clerical ami general ofUee work of 
an advertlHliig deiwrtinent. Guoil knowlefige of 
eiits, copywriting, layout, type-matter, makc-np, 
etc. Callable <'orres|s)Udent. Well re<-ommende,l. 
Small salary to start, provideil there Is opiKir- 
tiuilty for growth and advancement. Now eiii- 
ploytHl. Address J I'U.l, care Editor and Pub¬ 
lisher. 

ADVERTISING, ASSISTANT OB BUSINESS 
MANAGER—Live wire, bard working young man. 
27 years of age, 12 years’ experience, not afraid 
of work, but love it; result producer. Excellent 
education, quick to make and bold friends. De¬ 
sires to make change where attention to business 
at all times and results will show advancement. 
Can furnish best references as to ability, integ¬ 
rity and honesty. Investigate me. I am worth 
it. Address "Producer,” care Editor and Pub¬ 
lisher. 

ADVERTISING MANAGER—Eight years’ ex¬ 
perience. A real solicitor and an expert trained 
copy writer able to show advertisers bow to use 
space ami get results; young, active and ambi¬ 
tious. desires permanent connection with live 
dail.v. Conn.. N. Y., N. J. or Penn, preferred. 
”Ad Man,” 643 Madison Street, Brooklyn, N. Y. 

ADVERTISING MANAGER—Here's opportun¬ 
ity for leading newspaper to get Advertising 
Manager of ability and experience; retail selling 
expert and believer in aiding merchants to use 
space profitably. Trained solicitor, copy creator, 
ami Invaluable to dally, considering advertising 
as news and desiring to change spasmodic ac¬ 
counts Into steady adrertlsers. Age 36, mar¬ 
ried. Address "^rvlce,” care Editor and Pub¬ 
lisher. 

BUSINESS OR CIRCULATION MANAGER— 
Man with fifteen years experience wants posi¬ 
tion as Circulation Manager In large city or 
Business Manager on small city dally—latter pre- 
ferred. Thorough training In all phases of the 
business end. Tem|)erate and reliable; satlsfar- 
lory references. Interview solicited. Address 
I 1796. care Editor and PiiWlsher. 

CIRCULATION MANAGER—Familiar with all 
circulation campaigns, publicity and premium. Now 
employed on New York Dail.v, wants position In 
city of 50,000 and over. Beat references. Ad¬ 
dress J 1794, care Editor and Publisher. 

DISTRICT .MANAGER—Two men who have 
licl|:e<l Install the indeiMHideiit system in two 
cities. Now employtsl as district managers on 
a large newspaiier. Can furnish references. Ad¬ 
dress J 1796. eare Editor and I’nhlisher. 

GE.NER.IL M.1.V.4GER—Young married man 
with eight years’ newsimjier exis’rlence de«ir*‘s 
IHtsItiun at liead of small city dally, .\hsoliitely 
clean habits, Tlioroiigh kuowleilge every <l«'|>art- 
ment. Practical printer. Desire to locate where 
tin-re Is opportunity of iK-comlng interested in a 
hnsiness flnanolully. City over 15.000 that Is 
live and growing. Prefer Northern States. Ad¬ 
dress Charles C. Stone. Harrisburg. III. 

STENtMJRAI’HER ANT) GEKICE ASSISTANT 
- -One year’s exiierience in advertising line anil 
five years' In eonimerctnl line. Anieriean, 22 
years old. Now employed In advertiser’s oltice. 
.Address J 1799. care hMItor and I’lihllsher. 

TRADE JOCRNALIST—2.'. years of age, e\- 
|H-rleneeil In all hraiiehes of the w-ork. fleslres 
IHisItton. Can furnish referenees and will demon¬ 
strate niy ahlllty. Address R, 513 Clinton Ave.. 
Newark. N. J. 

The Syracuse (N. Y.) Journal Com¬ 
pany has purchased the KelloKK prop¬ 
erty in that city, and will erect a new 
building. 

$5,000 cash, $5,000 deferred, pur¬ 
chases prosperous northwestern 
county scat weekly. Owner reports 
that in year ending Nov. 30, 1915, 
this property returned him for per¬ 
sonal effort and investment $4,484.87. 
Equipment includes linotype, 3 
presses, 3 motors, etc. Proposition 
N. J. 

CHAS. M. PALMER 

Newspaper Properties 

225 Fifth Ave., N. Y. City 

$35,000.00 
Cash, available as first payment 

upon a Middle West evening daily 

newspaper property. 

HARWELL, CANNON 
& McCarthy, 

Kevnpaper and Uagazine Propertiee. 

Times Bldg., New York 

Leading W eekly Newspaper 

in Central West State 

FOR SALE 

If you liave $5,000 cash you will 

like Proposition 943x. 

H. F. HENRICHS 

Keteepaper Propertiee, 

LITCHFICLD. 1LU 

Newspaper Properties For Sale 
Prosperous, well equipped dally io beautiful, 

healthful, growing, aoutbern city of 10,000 pppu- 
lation. Earning handsome income for manager 
beside 7% on conservative valuation of $15,000. 
with nn effort to enlarge Income. Five thousand 
cash with long time on balance. Great iiossi- 
Idlities here for an experienced, energetic adver¬ 
tising, cirenlatlon man as owner. Client “S.C.” 

Old established Northern 111., only dally In city 
of 4.000 with fine surrounding field. e<|ul|>|M-d 
with I.lnotyiie, etc., hilt no Job otBce. Live man. 
with $2..500 cash can secure by quick action a 
$0,0(M) plant for $4,000. t’licnt “B.F.M.” 

Newspaper | 11.S-120 Grlswrold SI. 

I’roperflea I Iletrolt, MIeh. 

Newspaper and Printing 
Plants 

1 Appraised, Inventoried and Insurance value 
! guaranteed. Accuracy secured and time sav- 

pil for sellers and investors. Newspaper 
Appraisal Asao.. 13-15 Ii’ort St-, W. Detroit. 

NOW HK.\I)V FOK IIKLIVKHV 

l^irixe Seale 

MEXICO MAP 
In 

Size jS X .l6 inches. 

fall he comhincil with Kiiio|H-aii War 
Zone .Map, niakiiig ideal Keference War 
f hart. 

Special low price quantity orders. 
Exclusive territory reserved for Live 

Wire Newspapers. 

Send zsf. for sample postpaid. 

.S. HL.\KE WH.I.SDEN 

Premium and .'\clvertising Specialties 

i6o8 lleyworlli llldg., CTIIC,'.\(I() 
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CanaHan Preu Clippings 
The problem of coreri^ the Canadian 

Field ia anawered by obtaining the aervice 
of 

The Dominion Press 
Clipping Agency 

which gives the clippings on all matters of 
interest to you, printed in over 95 per cent, 
of the newspapers and pubUcationa of 
CANADA. 

We cover every foot of Canada and New¬ 
foundland at our head office. 

74-76 CHURCH ST.. TORONTO. CAN. 

Price of service, regular press clipping 
rates—special rates ana discounts to Trade 
and Newspapers. 

We can increase your business— 
you want it increased. 

You have thought of press clip¬ 
pings yourself. But let us tell you 
how press clippings can be made a 
business-builder fer you. 

BURRELLE 
60-62 Warren St, New York City 

F.ttmbU/htd a Oatartar «f a Ctmtmry. 

CH.4RLES B. WOLFFRAM DEAD 

Editor and Publisher of the New Yorker 
Herold for Many Years. 

‘'harlf**! B Wolftrom. editor and nul)- 

li.sher of the New Yorker TVrold. Mor- 

ev»n Herold. and Sonnlae-s Herold. and 

for manv years one of the most noted 

flenires in iTerman-.American lonrnal- 

ism. died at his home in New York oitv 

on Anril 3 Althoueh he had not been 

well for e. long time, he had continued 

at work, and visited his offlee reemlarly 

until within ten day.s of his death. 

Mr. WolfTram was horn in Pomerania, 
Germany, on September 28. 1848. He 

arrived in America in March. 1867. and 

immediately loined the staff of the 

Philadelphia German Demokrat. Two 

years later, having learne<1 the news¬ 

paper business, he founded the Vir¬ 

ginia Staats Gavette. a dailv devoted to 

the interests of Germans in Virginia. 

In 1871. he came to New York and 

bought an interest in the old New 

Yorker .Journal, which he built np by 

introducing new features, until It was 

merger into the Allgemeine Zeitung. the 

new Paper adopting the name of the 

New Yorker Zeitung. Iluring the Gar¬ 

field campaign in 1880 he founded the 

New Yorker Herold, the first German 

afternoon paper here, which became an 

immediate sueg-ess. pjirtly owing to its 

l>eing the flr.st German paper to sell for 

a cent. 
Mr. Wolffram was a member of many 

charitable organlvations and an active 

Kepublican. Through his papers he 

V>ecame influential, but always refu.sed 

to run for political office. The only 

honor he accepted was when President 

Taft reouested him to become a mem- 

l>er of the American ml.ssion to Berlin, 
in company with former Gongreasman 

Bartholdt. at the dedication of the 

Steuixm monument. He is survived by 

his wife, five daughters, and a son. 

BRAVE DON MACGREGOR DEAD 

Killed by Mexican Bandits, Perhaps 
While He ^as Se'iking Villa. 

CbEVELANP, O., April 5.—The death of 

Don MacGregor at the hands of Mexican 

bandits in Chihuahua, Mex., la.st week, 

details of which have just reached 

Cleveland, ends a most romantic career 

of a daring newspaper man. Mr. Mac¬ 

Gregor was in Mexico to get first-hand 

news of the Mexicans' views on the 

troubles there for the Newspaper En- 

terpri.se Association. 

He went to Mexico in February, 1915. 

and soon after his arrival, according 

to the news he sent and the letters he 

wrote to Editor S. T. Hughes here, must 

have been one of the few foreigners 

who got really clo.se to Villa. Since the 

invasion of Mexico by the United States 

troops, it is the belief of C. H. New¬ 

ell, former editor of the Denver Ex¬ 

press and who was associated with Mr. 

MacGregor in llenver, that MactJregor 

was trying to capture Villa on hts own 

account, and in this way met his death. 

Wherever there was dangerous work 

to do in gathering news. Mr. MacGre¬ 

gor was almost sure to be there. On 

such expeditions he was known as 

David Bruce. .Although a British sub¬ 

ject, he was a strong advocate of up¬ 

lift for the working classe.s. 

This led him to figure prominently 

in the disturbances following the Eud- 

low massacre in Colorado. At that 

time he led a party of miners up Hog 

Back and battled with militia and 

guards, finally defeating them. After 

that he went to Chicago. While there 

he was Indicted, but recently others as- 

.sociated with him in the attack at Hog 

liack were acquitted, and it is believed 

in Cleveland he would have been freed. 

His stories about the Carranza-Vllla 

fights had the personal touch that only 

close association could bring out, al¬ 

though most of his feature stuff was 

about Villa. To Mr. MacGregor is given 

the credit of having sent the first inter¬ 

view with Villa, three months ago, that 

the rebel chieftain was “going to get 

the Gringoes." 

G. V. SMALLEY DIES IN LONDON 

He Was Famous Correspondent of New 
York Tribune and London Times. 

George Washburn Smalley, who won 

international fame as a journalist by his 
service of a third of a century as Lon¬ 

don correspondent of the New York 
Tribune and for a few years as Ameri¬ 

can correspondent of the London 

Times, died in London on April 4. He 

had long enjoyed a peculiar distinction 

among American journalists for the 

high literary standard of his writing, as 

well as for his professional ability and 

resourcefulness. His originality and en¬ 

ergy changed radically the handling of 

foreign news in American papers. 

Mr. Smalley was appointed London 

correspondent of the New York Tribune 

in 1867 and served in that capacity con¬ 

tinuously until 1895, when he returned 

to America to write for the London 

Times. After his retirement in 1906 he 

went back to England and in recent 
years he had been sending weekly let¬ 

ters to the Tribune. 

He was born in Franklin County, 

Massachusetts, on June 8, 1833, and was 

graduated from Yale in the memorable 

class of 1853. As stroke of the Yale 

four he rowed against Harvard in the 

first race on Lake Winnepesaukee. In 
his university course Mr. Smalley stood 

at the front with such men as Andrew 
1). White, Charlton T. Lewis, James M. 

Whiton, Randall I.iee Gibson, Wayne 

MaeVeagh, and others who distinguished 

themselvea 

After graduation he studied law with 

George F. Hoar, later United States 

Senator, and at the Harvard Law 

School. He was admitted to the bar in 

1856, but went South for his health 

shortly before the beginning of the Civil 

War. While there he did his first writ¬ 

ing for the Tribune, a series of letters on 

the life of the negro in the South. At 

the outbreak of the war he served as 

war correspondent, continuing in that 

work until October, 1862, when he came 

to New York and joined the editorial 

.staff of the paper. As war correspon¬ 

dent he furnished his paper with the 

fir.st news of the battle of Antietam. 

In 1862 he married Miss Phoebe Gar- 

naut, the niece and adopted daughter of 

Wendell Phillips, with whom Mr. Smal¬ 

ley had become closely associated. In 

1866 he went to Europe as war corre¬ 

spondent in the Austro-Prussian war, 

and the following year became the Tri¬ 

bune’s London correspondent. 

Mr. Smalley was on terms of intimacy 

with many person? of the greatest 

prominence in various lines of activity 

in Europe, and. with his wife, was re¬ 

ceived by many of the foremost men 

and women of his time. He enjoyed 

the confidence of William E. Gladstone 

and of many American Ambassadors to 

the Court of St. James's. 

In 1868 he edited the speeches of John 

Bright, and in 1890 published a compila¬ 

tion of his "London Letters." These 

letters include critical sketches of 

Prince Bismarck, John Bright, Lord 

Beaconsfieid, Charles Darwin, Thomas 

Carlyle, John Stuart Mill, Robert 

Browning, Matthew Arnold, and other 

prominent men of his time. In 1911 he 

published his "Anglo-Saxon Memories.” 

OBITUARY NOTES 

Major Robert W. Hcnter, Confeder¬ 

ate veteran, lawyer, and newspaper 

publisher, died on Monday at his resi¬ 

dence in Washington, D. C., of infirmi¬ 

ties due to advanced age. He was sev¬ 

enty-nine years old. He resumed the 

practice of law after the war at Win¬ 

chester, Va., where he also became as¬ 

sociated with the late Edward G. Hollis 

in editing and publishing the Winches¬ 

ter Times. 

Frank Asbiry Christian, sixty-eight 

years old, died March 25 at the home of 

his daughter, Mrs. Luther H. Matthews, 

at Highland Springs, Va. Mr. Christian 

was at one time connected with the 

Richmond Dispatch, and at the time of 

his death was associated with the Rich¬ 

mond Virginian. 

Irving W. Snyder, aged fifty-eight, 

died at his home in Bay City, Mich., 

March 23, of heart disease. Mr. Snyder 

was formerly senior partner of the pub¬ 

lishing firm of Snyder & McCabe, own¬ 

ers of the Bay City Tribune. He went 

to Bay City from Ithaca, N. Y., in 1877, 

and followed the lumber industry prior 

to entering the newspaper business. 

Daniel Green, for many years a lead¬ 

er in Democratic politics in Kings Coun¬ 

ty, ex-newspaper man and champion 

rifle shot, died suddenly at his home, 

204 Pacific Street, Brooklyn, March 30. 

He was seventy-two years old. Mr. 

Green was fond of all athletic sports 

and for a long time he and his brother 

John were amateur champion pigeon 

shots of America. He was also inter¬ 

ested in racing, and for fifteen years 
wrote the racing news for the Brooklyn 

Standard-Union. 

Valentine Hay, aged eighty-one, the 

oldest member of the Somerset County 

bar, a former editor of the Somerset 

Democrat and one of the wealthiest men 

in the county, died in his apartments in 

the Somerset House, Somerset, Pa., re¬ 

cently. From 1863 to 1867, Mr. Hay was 

editor of the Somerset Democrat. 

C. C. Chcrchill, fnr a quarter of a 
century connected with the newspaper 

enterprise in Petoskey, Mich., and for 

sixteen years owner and manager of the 

Petoskey Flvening News and Resorter, 

Petoskey Independent - Record, and 

Churchill Printery, dropiiod dead in that 

city recently. 

Richard J. Geary, editor of the Coney 

Island News and for many years Coney 

Island correspondent for several Man¬ 

hattan newspapers, died last Saturday 

at the Coney Island Hospital of cirrhosis 

of the liver. He was forty-seven year.s 

old. 

Henry H. Mcllin, editor of the Cam¬ 

eron County Press, died on April 3, in 

Emporium, Pa. He was born in Car¬ 

lisle, Pa., January 24, 1851. In 1867, he 

entered the Cameron County Press as 

an apprentice and continued there until 

his death. For fourteen years he was 

chairman and secretary of the Cameron 

County Republican State Committee. He 

also .served two terms in the House of 

Representatives. 

William F. Applegate, aged sixty-six, 

one of the best-known journalists of 

Fayette County, Pa., and for several 

years editor of the Brownsville Clipper, 

is dead. He was born in New York city 

and went to Brownsville in 1879, buying 

the Clipper, which he conducted until 

1903, when he moved to Pittsburgh. In 

1910, his son-in-law, J. J. Thomp.son, 

assumed editorship of the Connellsville 

News and Mr. Applegate took charge of 

the circulation department. 

CoL. Spencer E. Cooper, aged seventy, 

for many years editor of the Hazel Green 

(Ky.) Herald, made famous under his 

management in Max O’Rell's “Jonathan 

and His Continent,” died a few days ago 

at the Soldiers' Home in Dayton, O., of 

paralysis. 

Miss Sagib Velle Fenton, editor and 

publisher of the Logansport (Ind.) 

Times, was drowned at St. Augustine, 

Fla., on Tuesday. She was the young¬ 

est woman newsiiaper proprietor in 

Indiana, and at the annual meeting of 

the Indiana Press Association, at In¬ 

dianapolis last December, gave a note¬ 

worthy address on "The Mission of the 

Weekly Paper.” 

Ads Get Insurance Business 

Newspaper advertising as the best 

business-getter for life-insurance com¬ 

panies, was urged by George R. Leon¬ 

ard, assistant to the president of the 

National Association of Life Insurance 

Underwriters, at the annual dinner of 

the Philadelphia branch of the organi¬ 

zation last week. "The weak spot in 

the life-insurance business is the ad¬ 

vertising,” he said. "The columns of 

figures usually presented are about as 

effective for getting new contracts as 

a wooden Indian in front of a store 

would be to sell cigars.” ' 



How Advertisers who Want to Reach the Homes 
of Ten Million People Use the New York 

State Newspapers to Secure Highest 
Returns at Lowest Cost 

By GEORGE F. BARIGHT 

Adrertining SperialUit, AVw York 

p^^ROSPERITY fortheFar- 

N ^ —Prosperity for the 
3 Manufacturer—Prosp^r- 
u ity for the Merchant— 
^ Prosperity for the Em- 
-pl( yed—all mean 

PROSPERITY FOR THE HOME 
Prosperity is the condition in NEW YORK STATE— 

A Billion Dollars are paid in Salaries and Wages every year, 
which goes into the Homes of New York to find its way back 
again to the Manufacturer for Food Products—Clothing— 
Furniture—Carpets—Furnishings and everything else needed 

in the Home. 

^ A Newspapers of New 

^ / York State Reach 

•^li the Home 

0^ 

■ " '■ T I ^ They are read and dis- 
Newspapisr AdvertlfilDK Creates Home Discussion cUSSed in the Home_ 

SO is everything advertised in them. 
Distribution is an easy problem in New York. 
Its large number of Towns and Cities and splendid trans¬ 

portation f a c i 1 ities 
make marketing sim- 
pie and economical. 
Dealers are ready to 
co-operate in pushing ™ ™ 
the sale of goods ^<'**p«-pcra and the Dealers Work Together 

advertised in the Newspapers. 
They know that Newspaper Advertising creates a Direct 

demand which they must be ready to supply. 

That’s why it costs less 
r-to get the returns from New 

)1^ IpfW H York State and why the 
. ■ 'rfl I results are so much greater. 

The Home Check Book la alwa.ra read? 
for Advertised Gouda 

Take Advantage of this Opportunity 
Devote your attention to New York's Ten Millions by 

concentrated marketing and 

Advertising with the Newspapers on this List 

Use Their Great Selling Power 
Advertisers who want further Information on marketing conditions and 

selling facilities and the strong Newspapers of New York State are requested 
to communicate with The Editor and Publisher and Journalist, 1H7 World 
Building, New York. 

A TREMENDOUS PUBLICITY FORCE 
THIS SELECTED LIST 

of 

New York State Newspapers 

Co-operate with the Advertiser 

Paid 2,500 10,000 
Cir. Lines Lines 

Albany Knickerbocker Press (M).. 41,229 .06 .06 

Albany Knickerbocker Press (S).. 33,836 .06 .06 

Brooklyn Eagle (E) 3c. 
Brooklyn Eagle (S) 3c . } 44,096 .16 .16 

Brooklyn Standard Union (E). •58,633 .15 .15 

Brooklyn Standard Union (S). •67,280 .15 .15 

Buffalo Courier-Enquirer (M&E).. 110,274 .14 .12 

Corning Evening Leader (E) .... 8,275 .0179 .0129 

Elmira Star-Gazette (E). 20,057 .035 .03 

Gloversville Leader-Republican (E) 5,512 .0143 .0108 

Gloversville Herald (M). 6,489 .02 .015 

Ithaca Journal (E).. 6,335 .035 .015 

Newburg Daily News (E). 8,386 .0358 .0214 

Mt Vernon Daily Argus (E). 5,907 .0214 .015 

New York American (M). 293,784 .40 .38 

New York American (S). 690,889 .60 .57 
New York Globe (E). 187,429 .28 .27 
New York Herald (M). 

98,651 { 
.40 .40 

New. York Herald (S).. .50 .50 
N. Y. Journal of Commerce (M)... 17,926 .18 .15 
New York Evening Mail (E). 159,520 .32 .29 
New York Evening Post (E). 20,598 .18 .16 
New York Press (M). 
New York Press. (S). i 110,869 .27 .225 

New York Sun (MAS). 71,749 .40 .36 
New York Sun (E). 155,009 .30 .27 
New York Times (M). 
New York Times (S). } 318,274 .50 .425 

New York Tribune (M&S). 82,674 .25 .21 

New York Telegram (E). 223,848 .285 27 
New York Telegram (S). 232,640 .20 .18 
New York World (M). 
New York World (S). } 391,158 .40 .40 

New York World (E). 403,787 .40 .40 
Oneonta Star (M) . 6,484 .0136 .0107 
Poughkeepsie Star (E). 6,260 .0215 .0115 
Rochester Union & Advertiser (E) ♦38,358 .10 .06 
Schenectady Gazette (M). 20,632 .06 .04 
Troy Record (M&E). ♦23,230 .035 .035 

*A. B. C. 3,970,068 6.9945 6.4373 

Ratings Government Statements, Oct., 1915. 

Rate per line per thousand—one and one half tenths of 

a cent. 

Rate for Magazine page of 224 lines less than 34c per 

thousand. 

COMPARE THIS WITH THE AVERAGE MAGAZINE RATE 



New York Advertising Situation 
(From figures compiled by Statistical Department The Evening Post) 

TOTAL ADVERTISING—Evening Newspapers 

(For year ending March 31, 1916, compared with previous year) 

1916 1915 Gain 
Globe. 5,750,134 4,288,439 1,461,695 
Journal. 6,907,706 7,017,790 . 
Sun. 5,022,205 4,177,818 844,387 
World. 5,057,712 5,506,944 . 
Mail. 4,415,723 4,137,208 278,515 
Port. 3,577,719 3,368,772 208,947 
Telegram. 6,147,838 6,567,592 . 

Note the gain of the better grade newspapers, with The Globe in the lead. 

Figures showing advertising in New York's evening newspapers for March, 1916, as compared with 1915 

TOTAL DISPLAY— 1916 1915 Gain 
Globe. 522,086 487,726 64,360 
Journal. 622,088 647,595 . 
Sun. 479,864 417,334 62,530 
World. 440,375 513,775 . 
Mail. 376,405 396,529 . 
Port. 289,767 261,875 27,892 
Telegram. 249,444 281,565 . 

DRY GOODS— 
Globe. 248,052 230,416 17,636 
Journal. 277,174 372,321 . 
World. 209,204 295,954 . 
Sun. 207,122 230,952 . 
Mail. 197,610 239,722 . 
Telegram. 83,551 150,237 . 
Port. 76,923 75,825 1,098 

WOMEN’S SPECIALTY SHOPS— 
Globe . 
Journal. 
World. 
Mail. 
Sun. 
Telegram. 
Pott. 

FOODS— 
Globe . . 
World. . 
Journal. 
Sun.... 

I Mail . . . 
Port. . . 
Telegram. 

110,084 

449,232 

419,754 

1916 1915 Gain Lost 
522,086 487,726 64,360 
622,088 647,595 25,507 
479,864 417,334 62,530 
440,375 513,775 73,400 
376,405 396,529 20,124 
289,767 261,875 27,892 
249,444 281,565 32,121 

248,052 230,416 17,636 
277,174 372,321 . 95,147 
209,204 295,954 86,750 
207,122 230,952 23,830 
197,610 239,722 42,112 
83,551 150,237 66,686 
76,923 75,825 1,098 

61,373 36,501 24,872 
30,635 26,347 4,288 
25,532 25,799 267 
16,619 ' 13,229 3,390 
15,360 17,593 233 
5,960 959 5,001 
5,169 4,883 286 

53,859 44,805 9,054 
23,337 25,464 2,127 
20,960 25,335 4,375 
17,251 16,539 712 
11,875 12,954 1,079 
10,233 5,673 4,560 
8,393 10,927 2,534 

There are reasons—The Globe produces results and proves them. 

184,000 
Circulation AND «*. Aditetitsier. 

Member 

A.B.C. 

CHICAGO 
Tribune Bldg. 

O’MARA ca, ORMSBEE, Inc., 
Special Representatives 

NEW YORK 
Brunswick Bldg. 

The Nation PreM, Inc., 20 Veacjr St., N. V 




